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MOONEY  ATTACKS  A.  P. 


WHITELAW  REID’S  WILL. 


EDITOR  DECLARES  AT  SOUTH 
ERN  CONVENTION  THAT  SERV¬ 
ICE  HAS  DETERIORATED. 


LEAVES  ESTATE  TO  HIS  WIDOW 
AFTER  MAKING  $110,000  IN 
VARIOUS  BEQUESTS. 


Say*  It  H»*  Lo»t  Much  of  Its  EfRci- 
ency  a*  a  New*  Gathering  Agency 
— Gomplain*  of  the  Service  Given 
by  St.  Louis  and  New  York  News¬ 
papers — Other  Publisher*  Back  Up 
Mooney — R.  T.  Small  to  Reply. 

(Special  by  Telegraph.) 

New  Orleans,  Jan.  16. — A  savage  at¬ 
tack  upon  the  Associated  Press  by  some 
of  the  newspaper  publishers  of  the 
South  broke  out  shortly  after  the  an¬ 
nual  meeting  of  the  Southwestern  As¬ 
sociation  of  the  Associated  Press  and 
the  Southern  Publishers’  Association 
convened  here  at  noon  to-da}'. 

Led  by  C.  P.  J.  Mooney,  publisher  of 
the  Memphis 


Tribune  Fresh  Air  Fund  Is  to  Receive 

$50,000 — Late  Editor  Expresses 

Desire  That  His  Son,  Ogden  Mill* 

Reid,  Succeed  Him  as  Head  of  the 

Tribune — Mrs.  Reid  Sole  Executrix 

— Will  Dated  Nov.  3,  1894. 

The  will  of  Whitelaw  Reid  was  filed 
on  Jan.  10,  in  the  office  of  Surrogate 
Sawyer,  at  'White  Plains,  N.  Y.,  by 
Sackett,  Chapman  and  Stevens,  the  at¬ 
torneys  for  the  estate.  With  the  will 
was  filed  the  petition  of  Mrs.  White- 
law  Reid,  named  as  sole  executor,  for 
its  admission  to  probate. 

The  will  is  holographic,  every  word 
of  it  except  the  signatures  of  the  two 
witnesses  being  in  the  characteristic 
handwriting  of  the  testator.  The  date 
is  Nov.  3,  1894.  It  is  short,  being 
written  upon  three  of  the  pages  of  a 
sheet  of  library  size  letter  paper. 

After  making  provisions  for  his 
mother,  since  deceased,  and  for  the 
payment  of  certain  bequests  to  individ¬ 
uals  and  to  the  Tribune  Fresh  Air 
Fund,  amounting  to  about  $110,000,  Mr. 
Reid  wills  all  of  the  rest  of  his  property 
to  Mrs.  Reid. 

When  Mr.  Reid  drew  his  will  his  son, 
Ogden  Mills  Reid,  now  managing  editor 
of  the  Tribune,  and  his  daughter,  now 
the  wife  of  the  Hon.  John  Hubert  Ward 
of  England,  were  young  children.  With 
expressions  of  desire  on  Mr.  Reid’s  part 
that  certain  of  his  lands  in  Ohio  and 
the  Adriondacks  should  ultimately  pass 
to  his  son  and  daughter,  and  that  his 
son  should  succeed  him  in  his  control 
of  the  Tribune,  the  final  disposition  of 
the  estate  was  left  entirely  in  the  hands 
of  Mrs.  Reid. 

The  text  of  the  will  follows: 

451  Madison  Avenue. 

New  York,  8d  November,  1894. 

This  is  my  last  will  and  testament. 

I  direct  that  out  of  my  estate  all  the  ex¬ 
penses  shall  be  paid  for  the  comfortable  and 
proper  maintenance  of  my  Mother  at  the  home¬ 
stead,  as  at  present,  during  her  life. 

It  is  my  desire  that  this  homestead  and  my 
adjoining  land  in  Ohio  shall  ultimately  pass  to 
my  son,  Ogden  Mills  Reid;  and  that  my  daugh¬ 
ter,  Jean  Templeton  Reid,  shall  ultimately  have 
my  property  on  the  Upper  St.  Regis  Lake,  in 
the  Adirondack*.  Should  my  ton,  Ogden  Mills 
Reid,  di^lay  capacity  and  aptitude  for  the 
work,  it  is  my  desire  that  he  should  ultimately 
succeed  to  my  control  of  The  Tribune,  but  this 
and  the  disposition  of  the  property  mutt  be  left 
to  his  Mother.  I  desire  that  my  Executrix 
shall  so  arrange  the  division  of  my  estate  that, 
in  the  end,  Ogden  and  Jean  may  have  shared 
exactly  alike. 

I  give  and  bequeth — 

To  my  Niece,  Ella  Spencer  Reid  Harrison, 
the  sum  of  Fifty  Thousand  Dollars; 

To  mv  nephew,  Robert  Everett  Smith,  the 
sum  of  Five  Thousand  Dollars; 

To  Donald  Nicholson,  Nathaniel  Tuttle,  and 
Henry  Hall,  each,  the  sum  of  One  Thousand 
Dollars; 

To  Wm.  Conley  and  Bell  M.  Conlev,  his  wife, 
each,  the  sum  of  Five  Hundred  Dollars; 

To  James  Todman  and  Susan  Todman.  his 
wife,  each,  the  sum  of  One  Hundred  and  Fifty 
Dollars; 

To  Ernest  Birch  and  Cecile  Birch,  his  wife, 
each,  the  sum  of  One  Hundred  Dollars;-  and 

To  the  Tribune  Fresh  Air  Fund  Association 
the  sum  of  Fifty  Thousand  Dollars. 

All  my  property  of  whatever  sort  or  de¬ 
scription,  I  leave  (subiect  to  the  payment  of 
these  specific  bequests)  to  my  beloved  wife 
Elisabeth  Mills  Reid. 

I  desire  my  Wife  to  be  the  sole  Executrix 
of  this  Will,  and  request  that  she  may  serve 
without  giving  bonds. 

WHITELAW  REID. 

November  third. 

Eighteen  Hundred  and  Ninety-four. 

Witnesses: 

Ogden  Mills. 

Mary  Bertha  Scott. 

Col.  Henry  W.  Sackett,  of  counsel 
'  for  the  estate,  in  a  statement  to  the 
press  said : 


Commercial  Appeal,  the  I 
Southern  publishers  hurled  at  the  man¬ 
agement  of  the  news  gathering  organ¬ 
ization  the  charges  that  the  A.  P.  had 
lost  much  of  its  efficiency  as  a  news 
gathering  agency. 

The  opening  session  of  the  joint 
gathering  was  devoted  exclusively  to  a 
consideration  of  the  Associated  Press ' 
news  service  through  the  South.  Hardly 
had  Robert  T.  Small,  of  Atlanta,  Ga.,  i 
superintendent  of  the  Southern  Division  j 
of  the  A.  P.,  completed  the  announce¬ 
ment  that  he  would  listen  to  com- : 
plaints  from  the  Southern  publishers 
regarding  the  news  service  being  fur¬ 
nished,  when  a  score  of  editors  scram¬ 
bled  for  recognition  to  voice  their  griev-  i 
ances.  I 

“There  has  ibeen  a  great  deterioration  j 
in  the  service  of  the  A.  P.  in  the  last 
few  years,  and  we  publishers  ought  to 
get  together  and  demand  better  serv¬ 
ice,”  declared  Mr.  Mooney  in  opening 
the  attack  on  the  Associated  Press. 

“Instead  of  expanding  the  news  serv¬ 
ice  and  forces,  the  management  is  ap¬ 
parently  spending  most  of  its  time 
systematizing  the  company,  until  it  was 
all  system  without  news  gathering  effi¬ 
ciency.  The  strong  hand  of  Melville 
E.  Stone  used  to  have  a  complete  hold 
on  the  A.  P.,  but  not  so  any  longer. 
Now  they  leave  everything  to  an  effi¬ 
ciency  board  that  doesn’t  get  the  news.” 

Speaking  of  the  editors  and  corre¬ 
spondents  of  the  .Associated  Press,  Mr. 
Mooney  declared  that  instead  of  get¬ 
ting  the  news  they  wasted  their  time 
figuring  out  how  postage  stamps  could 
be  saved  and  checking  up  the  wires. 
As  specific  instances  of  bad  service,  Mr. 
Mooney  said  the  practice  followed  in 
filing  reoorts  in  St.  Louis  was  particu¬ 
larly  unjust  to  Southern  publishers. 

“Two  papers  in  particular,  the  Globe- 
Democrat  and  the  Republic,  purposely 
delayed  giving  their  service  to  Asso¬ 
ciated  Press  correspondents  until  they 
have  ascertained  whether  they  could  sell 
their  stories  exclusively  to  the  private 
•  news  agencies,”  Mr.  Mooney  charged. 
“The  New 


R.  M.  JOHNSTON 

PUBLISHER  OF  THE  HOUSTON  CHRONICLE,  WHO  SUCCEEDS  SENATOR  BAILEY  IN  THE 

U.  S.  SENATE. 


A.  P.  DIRECTORS  NOMINATED. 


_  York  Herald  and  New  York 

Times  do  the  same  thing.” 

Continuing,  he  assert^  that  big  news 
stories  out  of  the  Balkan  war  failed  to 
materialize  over  the  A.  P.  wires,  while 
other  news  syndicates  got  them  out 
regularly.  “VVe  want  a  news  gathering 
association  that  gets  the  news  and  not 
one  run  to  the  click  of  a  cash  register,” 
Concluded  Mr.  Mooney. 

This  was  the  substance  of  complaints 
made  (by  about  twenty  other  publishers 
in  different  parts  of  the  South  Super- 
;intendent  Small  said  a  replv  to  the  com¬ 
plaints  would  be  made  Friday  after¬ 
noon  ;  also  that  a  meeting  of  the  South- 
(Continued  on  page  2.) 
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"At  the  time  of  his  death,  Whitelaw 
Reid  was  tiie  largest  stockholder  of  the 
Tribune  Association,  as  he  had  been 
since  1873.  Mrs.  Reid  was  the  next 
largest  stockholder.  Under  Mr.  Reid's 
will,  Mrs.  -Reid  becomes  the  owner  of 
his  stock.  She,  therefore,  will  not  only 
retain  the  control  of  the  Tribune,  but 
will  hold  nearly  all  the  stock,  except 
what  is  held  by  other  members  of  her 
family.” 

Her  son,  Ogden  Mills  Reid,  is  one 
of  the  other  stockholders.  He  has  been 
actively  engaged  in  the  publication 
affairs  of  the  newspaper  for  several 
years,  at  first  as  a  member  of  the  city 
staff,  and  later  as  managing  editor,  at 
the  same  time  being  a  director  and  offi¬ 
cer  of  the  Tribune  Association.  Prior 
to  HU‘2  he  was  secretary.  Since  Jan. 
1912,  he  has  been  its  president,  and  will 
continue  as  the  head  of  the  corporation. 

Mr.  Reid’s  mother  died  in  1895,  a  few 
months  after  his  will  was  executed.  His 
niece,  Mrs.  Harrison,  and  his  nephew, 
Mr.  Smith,  who  are  among  the  legatees, 
are  still  living  in  Ohio.  Mr.  Nicholson 
was  for  many  years  managing  editor  of 
the  Tribune.  Mr.  Hall  was  formerly 
its  business  manager,  and  Mr.  Tuttle 
the  treasurer.  Mr.  Nicholson  is  now 
vice-president  of  the  Tribune  Associa¬ 
tion. 

The  other  individual  legatees  were 
employes  of  Mr.  Reid.  In  the  Tribune 
Fresh  Air  Fund,  to  which  Mr.  Reid 
left  $50,CK)0  he  had  always  taken  a  deep 
interest. 


MOONEY  ATTACKS  A.  P. 

(Continued  from  page  1.) 

ern  staff  would  be  held  immediately  to 
consider  the  grievances.  ■ 

Late  trains,  delaying  the  arrival  of  J 
many  of  the  publishers,  caused  the  post- 1 
ponement  of  consideration  of  all  other  | 
business  until  Friday.  About  fifty  pub- ; 
lishers  were  at  the  opening  session  to-  j 
day.  Richard  F.  Beirne,  of  the  Louis¬ 
ville  A.  P.  office,  announced  that  begin-  ; 
ning  with  the  baseball  season  complete  , 
box  scores  of  all  major  league  games  i 
would  be  wired  the  Southern  newspa-  I 
pers.  A  new  trunk  line  recently  cut  in  ; 
from  Louisville  to  New  Orleans  makes 
this  service  possible.  The  publishei  s 
were  almost  unanimously  of  the  opin- ; 
ion  that  much  of  the  market  report  now  , 
sent  South  could  be  cut  off,  which,  it  is  i 
exoected.  will  be  done.  | 

Among  those  here  are:  President  Vic¬ 
tor  Hanson,  Birmingham  (.\la.)  News; 
J.  R.  Gray,  Atlanta  Journal;  W.  K. 
McKay,  Louisville  Herald;  D.  P.  | 
Toomey,  Dallas  News;  C.  B.  Gillespie,! 
Houston  L'hronicle;  H.  T.  Warner,' 
Houston  Post;  D.  R.  Barber,  Mobile: 
Register:  M.  W.  Connolly,  Memphis 
News-Scimitar;  Frederick  J.  Haskin, 
Washington;  C.  H.  Hanson,  Mobile 
Item;  R.  F.  Beirne,  Louisville  P.  of¬ 
fice;  F.  W.  R.  Hinman,  Tinies-Union, 
Jacksonville;  Clark  tiowell.  .Xtlanta  i 
Constitution ;  J.  R.  Hedges,  Galveston ; 
J.  M.  North,  Fort  Worth;  George  W. 
Brunson,  Greenville.  S.  C. 

.Advertising,  circulation  and  mechani¬ 
cal  department  matters  are  on  the  pro- 
gratfl  for  discussion  to-morrow. 


The  Outlook  Co.  of  New  York,  has 
certified  that  its  capital  has  been  in¬ 
creased  from  $450,000  to  $5<X>,000. 


$6,000 

will  buy  an  old  established 
Republican  Weekly  news¬ 
paper  in  a  County  Seat  town  , 
within  fifty  miles  of  New  j 
York. 

Brokers  in  Newspaper  and 
Magazine  Properties] 

HARWELL,  CANNON  &  McCARTHY 

200  Fifth  Ave.,  New  York  City 


THE  EDITOR  AND  PUBLISHER. 


January  i8,  1913. 


JEWISH  WRITERS  ON  STRIKE  STANDARDIZATION  OF  ADVERTISING. 


Tie  up  the  Four  Dailies  of  New  York 
and  Make  Union  Demands. 

The  entire  staff  of  writers  on  the  Jew¬ 
ish  Morning  Journal,  Vor warts.  Daily, 
News  and  \\  arheit,  the  four  large  Jew¬ 
ish  daily  papers  of  .New  York,  quit  work 
on  Thursday  and  announced  themselves 
on  strike  in  accordance  with  orders  of 
the  newly  organized  Newspaper  Writers’ 
Union  No.  4,  chartered  by  the  Interna¬ 
tional  Typographical  Union. 

The  principal  contention  is  that  the  - 
strikers  insist  on  being  recognized  as  a 
trade  union,  while  the  editors  have  be¬ 
lieved  for  a  long  time  that  theirs  was  a 
profession. 

The  union  demands  that  only  mem¬ 
bers  of  the  union  are  to  be  employed  on 
the  editorial  staff  of  a  paper.  The 
writers  ask 


THE  EDITOR  AND  PUBLISHER  will  on  Jan.  25  begin  the 
publication  of  a  notable  series  of  articles  by  Harry  H.  Drummond 
on  "The  Standardization  of  Advertising.”  The 
author  has  spent  the  past  twelve  years  in  the  ad¬ 
vertising  business,  as  a  solicitor,  writer  and  man¬ 
ager,  in  Xew  York,  Chicago,  Louisville,  Ky. ; 
Denver,  Colo.;  Des  Moines,  la.;  Detroit,  Mich.; 
Cleveland,  O.,  and  Boston,  Mass.  The  articles 
will  present  very  frank  discussions  of  many  of 
the  ills  from  which  advertising  is  suffering  at  the 
present  time. 

“Wishbonitis”  is  the  disease  that  is  hurting 
the  business,  according  to  Mr.  Drummond.  He 
says  that  there  are  lots  and  lots  of  advertisers 
who  “wish”  they  could  right  the  trouble,  but  who 
lack  "backbone”  to  do  it.  He  does  not  lav  all  the  blame  on  anv  one 


that  the  unioi?'wmTccq)t  ^f  the  business,  but  distributes  it  generously,  giving' each 

particular  branch  a  liberal  supply. 

Few,  if  any.  people  in  the  various  branches  of  advertising  will 
admit  that  they  do  any  wrong;  everybody  admits  that  there  is  some¬ 
thing  wrong,,  but  lays  the  blame  on  someone  else.  Drummond’s 
e.xperience,  covering  practically  every  branch  of  advertising,  gives 
him  an  insight  into  the  weak  spots  of  the  entire  bod}’,  and,  in  our 
estimation,  this  series  will  be  as  fair  as  it  is  frank. 

THE  EDITOR  AND  PUBLISHER,  in  publishing  these  arti¬ 
cles  assumes  no  responsibility  for  the  views  expressed  therein,  but 


only  newspaper  men  who  can  write  three 
columns  in  five  hours.  They  demand 
that  the  price  for  any  extra  article, 
sketch  or  novel  of  about  two  columns 
shall  not  be  less  than  $5. 

The  contract  submitted  by  the  union 
further  specifies  that  any  member  of 
the  staff  of  a  newspaper  who  is  em¬ 
ployed  for  desk  or  outside  work  apart  i 
from  regular  editorial  work  shall  be 
considered  a  full  Hedged  member  of  th 


union  and  shall  be  governed  by  the  same  believes  that  they  are  all  more  or  less  justified. 


rules  as  to  working  hours  and  wages 
Each  member  of  the  union  is  to  re¬ 
ceive  two  weeks’  vacation,  with  full  pay, 
in  summer,  in  case  of  illness  is  to  re¬ 
ceive  full  pay,  providing  his  work  is  per¬ 
formed  by  his  colleagues  on  the  staff.  In 
case  of  the  resignation  or  discharge  of 
a  member  of  the  union  a  month’s  notice 
is  to  be  given  on  either  side. 


Self-condemnation  is  something  none  of  us  is  anxious  to  prac¬ 
tise.  W’e  all  try  to  justify  our  actions  and  our  motives,  at  least  to 
the  world  at  large,  and  it  may  be  well  to  read  what  these  articles  say 
and  see  just  how  much  of  the  trouble  is  due  to  us. 

We  do  not  think  that  any  of  these  articles  is  written  in  a  spirit 
of  venom  or  spite,  but  that  all  are  culled  from  actual  experience  of 
a  man  who  has  been  through  the  mill  and  knows  what  he  is  talking 
about. 


E.  Prentiss  Bailey  Dead. 

E.  Prentiss  Bailey,  editor  of  the  j 
Utica  (N.  Y.)  Daily  Observer,  and  dean  j 
of  New  York  State  newspaper  men,  died  : 
at  his  home  in  that  city  Friday  morning.  | 
He  had  been  out  of  health  for  some  time  : 
and  was  semi-conscious  for  nearly  two  l 
weeks.  Mr.  Bailey  last  month  com- 1 
pleted  fifty-nine  years  of  service  with 
the  Observer.  He  was  one  of  the  fore- 1 
most  Democrats  of  the  State,  a  close  | 
friend  of  ex- President  Cleveland  and  i 
twice  named  postmaster  at  Utica.  For 
four  years,  beginning  with  1887,  he  was 
president  of  the  New  York  State  Asso¬ 
ciated  Press.  In  1892  he  was  appointed  : 
a  State  Civil  Service  Commissioner  and  I 
was  president  of  the  board,  resigning : 
upon  the  inauguration  of  Governor  Mor¬ 
ton.  Jan.  L  1895.  Mr.  Bailey  was  born 
in  Manlius,  N.  Y..  .‘\ug.  15.  1834.  He 
'eaves  two  sons  and  two  daughters. 


It  is  not  thought  that  they  will  bring  about  a  revolution  in  the 
advertising  business,  but  they  may  be  the  forerunners  of  a  gradual 
reformation  that  will  work  for  the  betterment  of  advertising.  THE 
EDITOR  AND  PUBLISHER,  as  a  newspaper  advocate,  is  always 
willing  and  anxious  to  publish  all  articles  that  will  put  the  newspaper 
in  a  better  light,  but  cannot  refrain  from  pointing  out  some  of  their 
faults  that  are  retarding  their  usefulness. 

Read  these  articles.  They  will  interest  you.  They  may  give 
you  a  new  viewpoint,  a  new  argument  to  use  in  your  business. 

One  of  the  biggest  advertising  men  in  the  country  recently  told 
Drummond,  "You  are  a  voice  calling  in  the  wilderness.”  Another 
advertising  man  designated  him  as  "The  High  Priest  of  the  New 
Idea  in  Advertising.” 

But  whatever  he  may  be,  whether  "a  voice  calling  in  the  wilder¬ 
ness”  or  "A  High  Priest,”  or,  perhaps,  just  a  plain  "bug”  riding  a 
hobby,  he  is  at  least  outspoken  and  apparently  unafraid  to  say  what 
he  thinks. 

THE  EDITOR  AND  PUBLISHER. 


Suspend*  Increase  in  Paper  Rate. 

The  Interstate  Commerce  Commission 
at  Wasliington  has  suspended  until  July 
11  increases  in  rates  on  print  news 
paper  proposed  by  the  Canadian  Pacific 
Railroad  on  shipments  from  Sault  Ste. 
Marie  to  various  destinations  in  the 
L’nited  States,  .\dvance  of  sixty  per 
cent,  in  switching  charges  on  the  Chi¬ 
cago,  Great  \Yestern.  at  Sheffield.  Minn., 
have  been  suspended  until  May  10  next. 


Warns  Publishers  Against  Goodwin. 

\Ve  are  in  receipt  of  a  telegram  from 
L.  D.  Taylor,  editor  of  the  Vancouver 
(B.  C.)  World,  informing  us  that  a 
man  named  Goodwin,  formerly  in  the 
employ  of  that  paper,  is  a  defaulter,  and 
has  fled  the  town.  We  are  asked  to  ' 
warn  editors  and  publishers  against 
cashing  any  drafts  that  he  may  make 
against  the  Vancouver  World. 


First  Aerial  Parcel  Post  Service.  | 

.•\n  aerial  parcel  post  service  between  ! 
Bo.ston  and  New  York  was  undertaken 
Jan.  13,  when  Harry  M.  Jones,  a  Provi- 1 
dencC,  R.  I.,  aviator,  left  Boston  for  j 
Providence,  the  first  scheduled  stop. 
Jones  started  from  Franklin  Field  at  ' 
2.16  p.  m.  and  arrived  in  Providence  at  i 
3.10  p.  m.  He  carried  twenty-five  j 
Dounds  of  parcel  post  packages  for  | 
Providence.  New  London.  New  Hawn, 
Bridgeport  and  New  York.  I 


MYLIUS  TO  BE  DEPORTED, 


Secretary  Nagel  Holds  That  Libeling 

of  King  George  Involved  Moral 
Turpitude. 

Edward  F.  Mylius,  who  served  a 
prison  term  in  England  after  conviction 
of  the  charge  of  libeling  King  George 
V.,  is  to  be  deported  from  the  United 
States  according  to  an  order  made 
Thursday  by  Charles  Nagel,  the  Secre¬ 
tary  of  Commerce  and  Labor,  to  whom 
Mylius  appealed  from  the  deportation 
order  of  the  I'ederal  Board  of  Inquiry 
at  the  Ellis  Island  Emmigration  Station. 

Secretary  Nagel  held  that  Mylius  had 
been  convicted  of  a  felony  and  that  if 
his  offense  were  regarded  as  merely 
political  any  crime  might  be  construed  as 
having  a  political  character.  It  was  said 
by  friends  of  Mylius  that  a  writ  of 
habeas  corpus  would  be  sworn  out  at 
once  and  that  appeal  from  Mr.  Nagel’s 
decision  would  be  taken  to  the  Federal 
courts. 

Before  reaching  this  conclusion  Sec¬ 
retary  Nagel  gave  a  hearing  to  Edward 
H.  James,  editor  of  the  Liberator,  in 
whi^  the  alleged  libel  was  published, 
and  which  Mr.  James  said  was  written 
by  him  and  that  Mylius  merely  circu¬ 
lated  it  in  England  in  the  interest  of  a 
republican  propaganda.  James  came 
from  Paris  la.st  Sunday  to  defend 
Mylius. 


Importers  Urge  Free  Wood  Pulp. 

Importers  of  European  wood  pulp  and 
print  paper  on  Tuesday  urged  the 
United  States  Customs  Court  to  au¬ 
thorize  the  admission  of  those  products 
free  from  duty  to  the  United  States 
from  all  countries  having  “favored  na¬ 
tion”  treaties  with  America.  Albert  H. 
Washburn,  counsel  for  the  importers  of 
wood  pulp  from  Scandinavia  and  other 
countries,  occupied  practically  the  whole 
day  in  an  effort  to  convince  the  court 
that  these  commodities  should  be  free 
from  duty. 
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CHICAGO  HAPPENINGS.  ! 


A  Cancelled  Adverticing  Contract 
Leads  to  a  $60,000  Suit  Against 
the  Illinois  Central  Railroad — The 
Charles  H.  Fuller  Agency  Enter¬ 
tains  Its  Employes — Sons  of  Jove 
Plan  to  Raise  $1,000,000  to  Popu¬ 
larize  Use  of  Electricity. 

(Special  Correspondence.) 

C  HICAGO.  Jan.  lo. — Arl)itrary  ahroga- , 
tion  of  an  advertising  contract  on  the  ' 
part  of  the  Illinois  Central  Railroa<l  Co.  | 
is  charged  in  a  suit  for  $t>U,00(»  filed  in 
the  Municipal  Court  by  Charles  J.  Bour, 
advertising  agent.  He  claims  to  have 
lost  that  sum  by  the  termination  of  a 
contract  by  the  company.  .\n  injunc¬ 
tion  restraining  the  company  from 
holding  the  contract  void  was  granted 
some  time  ago  by  Judge  Chetlain.  The 
.Appellate  Court  ruled  against  the  in¬ 
junction  on  the  ground  that  there  was 
remedy  for  breach  of  contract  by  suit 
for  damages. 

Consent  to  adjudication  in  bankruptcy  i 
of  the  Workers’  Publishing  Society, 
publishers  of  the  suspended  Socialist 
daily  paper,  the  Giicago  Daily  World, 
has  been  filed  by  the  board  of  directors 
of  the  defunct  organization.  Attorney 
John  E.  Rippel,  counsel  for  the  board 
of  directors,  appeared  before  Judge 
Carpenter  and  announced  that  the  board 
would  not  oppose  the  bankruptcy  ad¬ 
judication. 

The  Charles  H.  Fuller  Co.,  advertis¬ 
ing  agents,  entertained  its  150  home 
office  employes  with  a  banquet  and 
vaudeville  show  at  the  Union  League 
Club  for  the  purpose  of  announcing 
the  appointment  of  Herbert  Watson  as 
director  of  campaigns.  Mr.  Watson  is 
well  known  to  the  advertising  and  busi¬ 
ness  world  and  brings  to  the  Fuller  or¬ 
ganization  the  experience  gained  in 
planning  and  handling  many  large  ad¬ 
vertising  and  selling  campaigns.  Pro¬ 
fessor  Walter  Dill  Scott,  who  is  a  mem¬ 
ber  of  the  staff,  spoke  informally  upon 
“Co-operation  and  Organization.’’ 

The  Chicago  Press  Writers’  Club 
met  last  Friday  night.  Charles  P.  Me¬ 
gan,  former  assistant  superintendent 
of  schools,  spoke  on  “Writing  as  an 
Art.”  This  was  followed  by  the  in¬ 
stalling  of  the  new  board  of  officers. 

George  H.  Currier,  president  of  the 
George  H.  Currier  Co.,  publishers,  ob¬ 
jects  to  paying  Mrs.  Frances  C.  Currier 
alimony  of  $5,000  a  year,  now  that  he 
is  remarried.  In  a  petitaon  presented 
to  Judge  McKinley  he  asks  that  the 
alimony  be  reduced.  He  alleges  that 
his  income  is  not  sufficient  to  maintain 
himself  and  his  second  wife. 

More  than  $1,000,000  will  be  ex-  ! 
pended  in  advertising  electrical  energy 
for  domestic,  commercial  and  industrial  j 
use  through  daily  and  weekly  news-  I 
papers  and  magazines,  according  to  the  ' 
announcement  of  speakers  at  a  i)anquet 
of  the  Jovien  Order  of  the  Sons  of  ' 
Jove  in  the  Hotel  Sherman  Friday  even-  , 
ing.  The  organization  has  more  than 
9,000  members.  “It  is  our  purpose,”  | 
said  Gray,  of  Chicago,  “to  start 

a  campaign  for  a  several-miHion-dolIar 
fund  to  carry  on  a  long  advertising 
campaign  in  all  of  the  larger  daily  ! 
papers,  the  best  weeklies  and  all  of  the  j 
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best  magazines  teaching  the  people  from 
home  to  factory  the  use  of  electrical 
energy  and  to  awaken  an  interest  in 
the  general  use  of  electrical  energy. 

Eastern  newspapers  lack  the  breadth 
of  vision  characteristic  of  journalism 
in  the  West,  according  to  Cyrus  H.  K. 
Curtis  of  the  Curtis  Publishing  Co.  of 
Philadelphia,  who  was  in  Chicago  last 
week  observing  Western  mthods,  some 
of  which  he  means  to  put  into  practice 
in  his  Philadelphia  Public  Ledger,  which 
he  recently  purchased.  He  means  to 
distinguish  his  Ledger  among  other 
Eastern  newspapers  by  injecting  into  it 
some  characteristic  Western  ginger,  en- 


TO  REGULATE  NEWSPAPERS. 


Mauachusetts  Bill  Provide*  for  Com- 
misaion  That  May  AUo  Con¬ 
sider  State  Control. 

.\rthur  D.  Hill,  chairman  of  the  Leg¬ 
islative  Committee  of  the  Progressive 
party,  has  filed  a  bill  in  the  Massachu¬ 
setts  Legislature  seeking  to  regulate  the 
publication  of  newspapers.  The  bill  pro¬ 
vides  : 

“That  the  governor  with  the  advice 
and  consent  of  the  council  be  author¬ 
ized  to  apjwint  a  commission  of  five 
persons,  citizens  of  the  commonwealth. 


ROBERT  T.  SMALL. 

SUPF.RI.NTE.N'riF.NT  SOUTHERN  DIVISION  OF  THE  ASSIK  lATED  I'RESS. 


ergy  and  initiative.  Mr.  Curtis  also  in¬ 
tends  to  devote  greater  attention  to 
Western  news.  He  sayss  he  wants  to 
have  something  in  his  paper  that  the 
visitors  from  New  York  and  Chicago 
can  read  with  interest  when  away  from 
home. 


Hubbard  Fined  for  Obscene  Matter. 

Ell)ert  Hubbard,  who  was  indicted  on 
six  counts  last  week  by  a  Federal  grand 
jury  at  Buffalo,  N.  Y.,  on  the  charge 
of  violating  the  postal  laws  by  sending 
objectionable  matter  through  the  mails, 
pleaded  guilty  before  United  States  Dis¬ 
trict  Judge  John  R.  Hazel  on  Saturday 
and  was  fined  $l')b  on  one  count.  Sen¬ 
tence  was  suspended  during  good  be¬ 
havior  on  the  other  five  counts.  The 
charges  were  based  on  articles  apixar- 
ing  in  the  Philistine,  a  magazine  pub¬ 
lished  bv  Fra  Elbertus  at  East  .\urora. 
N.  Y. 


Standard  Won’t  Reduce  Price. 

The  report  that  the  London  Standard 
had  reduced  its  pri-e  to  half  a  penny 
proves  to  he  incorrect.  The  subject,  it 
is  said,  has  not  even  been  considered  by 
the  directors. 


one  of  whom  shall  be  designated  as 
chairman,  for  the  purpose  of  investi¬ 
gating  the  extent  to  which  news  items 
in  newspapers  and  periodicals  are  pub¬ 
lished  in  a  false  or  misleading  manner 
or  intentionally  suppressed  for  political 
purposes  or  for  other  ulterior  motives.” 

The  bill  also  provides  for  an  investi¬ 
gation  of  "tile  conduct  of  newspapers  or 
periodicals  relative  to  the  performance 
of  their  public  duty,  full,  fairly  and  im¬ 
partially  to  ascertain  and  disseminate 
true  information  concerning  public  af¬ 
fairs,  news  events  and  current  opinions, 
and  freely  and  fairly  to  comment  upon 
and  criticize  the  same;  and  conduct  of 
such  newspapers  and  periodicals  relative 
to  political  campaigns  and  elections  and 
their  relation  to  candidates  for  office  and 
political  parties.” 

The  feasibility  of  establishing  a  news¬ 
paper  to  be  conducted  by  the  common¬ 
wealth  is  also  to  be  considered. 


Cannot  Do  Without  It. 

F'rank  Hicks,  general  manager  of  the 
United  Contest  Co..  Inc .  writes :  “I  have 
failed  to  receive  my  Editor  and  Pub¬ 
lisher  this  week.  Why?  I  cannot  do 
without  it.” 


HEADS  A.  P.  IN  THE  SOUTH. 

How  Robert  T.  Small  Won  Distinc* 
tion  a*  a  New*  Writer. 

Robert  T.  ^mall,  now  superintendent 
of  the  Southern  Division  of  the  Asso¬ 
ciated  Press,  with  headquarters  at  his 
old  home,  Atlanta,  Ga.,  is  the  sdn  of  the 
Rev.  Sam  Small,  the  noted  evangelist. 

He  served  his  “cub  ’  years  in  news¬ 
paper  work  on  the  Evening  Star  in 
Washington,  finally  rising  to  be  one  of 
the  Capitol  representatives  of  that 
paper.  Ambition  led  him  to  wider 
fields  and  he  cast  his  fortune  with  the 
New  York  newspapers.  For  a  time  he 
was  connected  with  the  New  York 
•American  and  finally  became  attached 
to  the  local  staff  of  the  Associated  Press 
in  New  York. 

His  first  piece  of  descriptive  work  to 
attract  attention  was  written  upon  the 
occasion  of  the  .\merican  fleet  leaving 
Hampton  Roads  for  the  trip  around  the 
world.  Small  went  to  San  Francisco 
to  write  up  the  arrival  of  the  ships  at 
that  port  after  rounding  the  Horn,  and 
he  it  was  who  was  chosen  to  cover  the 
return  of  the  fleet  to  ffampton  Roads. 

He  came  to  Washington  the  day  be¬ 
fore  Taft’s  inauguration  to  assist  in 
covering  that  event  and  wrote  the  lead 
for  Inauguration  Day,  but  although  it 
was  a  magnificent  piece  of  work  it  was 
never  printed  because  of  the  storm- 
broken  wires  out  of  Washington.  Small 
remained  in  Washington,  covering  the 
White  House  and  accompanying  the 
President  on  his  extensive  trips.  His 
executive  ability  manifested  itself  when 
he  was  made  news  manager  of  the 
Washington  office,  and  led  to  his  desig¬ 
nation  as  head  of  the  .Associated  Press 
service  in  the  South. 


Appraisal  of  Gilbert  Jone*’  Estate. 

Gilbert  E.  Jones,  formerly  publisher 
of  the  New  York  Times  and  son  of 
George  Jones,  former  proprietor  of  that 
newspaper,  left  a  net  estate  which  has 
been  valued  by  John  T.  Martin,  Trans¬ 
fer  Tax  Appraiser,  at  $■‘157,792.17,  ac¬ 
cording  to  a  report  made  public  on  Sat¬ 
urday.  The  gross  estate  was  $.377,- 
997.21.  Mr.  Jones  died  Nov.  2,  1910. 
The  largest  item  in  the  estate  consisted 
of  $238,000  worth  of  debentures  and  265 
shares  of  stock  of  the  Park  Co.,  owner 
of  the  old  Times  Building,  at  No.  41 
Park  Row.  Mr.  Jones  also  owned  150 
shares  of  stock  in  the  International 
Pulp  Co. 


Neglect  Corrupt  Practice*  Law. 

Only  •‘160  newspapers  of  about  <m0  in 
Minnesota  complieil  this  year  with  the 
new  corrupt  practices  law,  which  re¬ 
quires  everv  newspaper  printing  political 
matter  to  file  a  statement  of  its  owner¬ 
ship  with  Julius  A.  Sctimahl.  Secretary 
of  State.  He  has  checked  up  the  list, 
but  says  that  he  will  take  no  steps  to 
.punish  those  which  have  failed  to  file 
their  statements.  Under  the  law  it  is  up 
to  the  grand  juries  of  the  different  coun¬ 
ties  to  consider  violations  of  the  law. 


STEREOTYPE 
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Long  experience  and  the  fact 
that  we  are  constantly  studying 
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in  hundreds  of  practical  shops. 
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NEWSPAPER  POWER  AND  HOW  TO  DIRECT  IT. 


George  S.  Johns,  Editor  of  the  St.  Louis  Post-Dispatch,  Says  the 
Task  of  the  Newspaper  Is  to  Correct  Wrong  Thinking — 
Hopes  to  See  Cosmopolitan  Newspapers  and  Exchange 
of  Editors  Instead  of  College  Professors. 


George  S.  Johns,  editor  of  the  St. 
Louis  Post- Dispatch,  spoke  to  the  Co¬ 
lumbia  School  of  Journalism  on  Mon¬ 
day  afternoon,  Jan.  13,  on  “Newspaper 
Power  and  How  To  Direct  It.”  Mr. 
Johns  said  in  part: 

“Newspaper  power  is  an  important 
subject  because  it  brings  into  play  everj" 
t»art  of  the  newspaper.  I  suppose  you 
know  that  the  new  meaning  of  the  word 
secessionist  is  one  who  revolts  against 
the  established  rules  or  traditions  of  his 
art.  Our  cotintry  is  barren  of  .secession¬ 
ists  in  the  art  of  painting.  We  have 
been  .s;¥tred  that  sclool  of  painters  who 
gi>  rioting  in  color;  the  sclhKtl  of  srul|>- 
tors  who  regard  distortion  as  the  model 
of  l>eauty  and  r--nlity  ;  and  that  sohotd  of 
musicians  whose  music  suggests  bedlam 
in  disi-ords  of  sound. 

“But  we  have  had  secessionists  in  lit¬ 
erature.  We  productMl  Kmerson,  an 
apostle  of  individualism.  I  think  I  may 
call  him  the  founder  of  .American  an¬ 
archy  in  literature.  We  have  had  Whit¬ 
man.  who  strippefl  the  garments  of 
hypocrisy  from  the  l*eauty  of  nature  and 
gave  us,  in  a  style  of  his  own,  a  magnifi¬ 
cent  picture  of  a  society  of  the  brother¬ 
hood  of  men.  If  you  want  to  know  the 
new  democratic  movement,  and  the  free¬ 
dom  in  literature,  the  freedom  of  tltought. 
the  freedom  of  speech,  the  freedom  of 
form,  you  con  do  no  better  than  to  study 
Whitman. 

SECESSION  IN  JOURNALISM. 

“C'l<>se  akin  to  the  literary  se<-e.<sionist 
tendency  is  the  .\merican  secessionist 
movement  in  journalism.  The  term  is 
peculiarly  applicable  to  journalism.  It 
18  the  greate.st  movement  of  its  kind  of 
modem  times.  The  new  joumalisiu  de¬ 
velopment  in  .\meric-a  has  revolutionized 
everything;  it  has  broken  all  traditions; 
it  has  brought  about  a  radical  diauge  in 
journalistic  meth>ds.  principles  and  pur¬ 
poses. 

“Two  great  journalist  secessionists 
stand  out  consincuously  as  leaders.  One 
is  the  elder  Bennett,  who  mark(.^^  out 
new  paths  and  created  new  fields.  The 
mission  of  the  newspaper,  according  to 
Bennett’s  espres.sed  view,  was  to  interest 
and  amuse.  Tlien  came  Joseph  Pulitzer 
who  rejectefl  the  idea  that  the  newspaper 
is  a  mere  vendor  of  news  and  an  adver¬ 
tising  metlium.  Ho  regarded  the  nows- 
pap«‘r  as  a  moral  force,  wlose  luiriKise 
was  to  inform  pirt)lic  opinion  and  ciirect 
It  in  right  paths. 

WHAT  IS  NEWSPAPER  POWER? 

“What  is  newspajKw  iK>wer’/  How 
shall  it  be  directed’?  I  assume  you 
know  the  oonditions  of  newsiiaper  fKiwer. 
The  greater  the  number  of  readers  the 
greattT  its  power.  A  newspape'’  -is  prac- 
tieally  powerless  without  an  independent, 
intelligent  pnnlic.  The  school  hou.se  Js 
the  foundation  of  tie  structure  of  civil¬ 
ization.  Newspaper  power  is  niiwl 
power,  the  original  power  that  created 
and  governs  the  universe.  It  ’s  the  su¬ 
preme  power.  We  deal  wholly  with 
thought,  we  influence  thought,  and 
thought  shapes  institutions  and  controls 
the  destinies  of  men. 

“Thought  may  be  divided  into  right 
thought  and  wrong  thought.  There  are 
many  shades  between  the  right  of  truth 
and  the  darkness  of  error.  The  task  of 
the  newspaper  is  to  correct  wrong  think¬ 
ing.  We  arrive  at  the  core  of  newspaper 
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influence  when  we  realize  all  wrong 
thought  flourishes  on  popular  ignorance. 
Shakespeare  wrote :  ‘Ignorance  is  the 
mrse  of  (Jod.’  The  average  thought 
of  the  average  man  we  call  public  opin¬ 
ion.  The  newsiwper  seeks  to  direct  and 
control  public  opinion,  and  its  first  task 
is  to  inform  ignorant  public  opinion. 
There  is  nothing  more  malleable  than 
public  opinion ;  it  is  in  a  state  of  con¬ 
tinuous  flux. 

"To  cite  an  illustration  from  my  own 
exix-rieiHV.  For  years  the  St.  liOuis 
l‘ost  Dispatch  had  exposed  and  fought 
<*orni|>tiou  in  public  life  in  the  city  of 
St.  Douis.  We  had  told  jieople  all  about 
it.  Tie  [Htople  were  a]>athetic;  we 
couldn’t  get  any  response.  People 
thought  ring  rule  was  a  natural  develop¬ 
ment  of  politics.  As  an  able  lawyer  put 
it:  ‘Boodling  is  a  conventional  offence.’ 

"It  came  to  my  knowledge  that  a  fran¬ 
chise  that  lad  been  Itought  for  $2r»O.OlH) 
had  been  re.sold  for  $1.250,000 — quite  a 
profit  even  for  boodlers.  i  got  hold  of 
all  the  facts,  the  names  of  the  men  who 
had  paid  the  money  and  of  the  men  who 
had  received  the  money.  But  I  couldn’t 
get  any  information  before  the  grand 
jury.  The  Judge  on  the  bench  in  his 
charge  to  the  grand  jury  took  cognizance 
of  the  fact.s.  He  had  a  few  conventional 
remarks  to  make  <oneerning  the  punish¬ 
ment  of  public  officials  who  brtrayed 
their  trust.  Tlien  he  devoted  three- 
fourths  of  his  olinrge  to  an  attack  on 
sensational  joiirnalists  who  delight  in 
blackening  the  chara<-ters  of  men.  In 
closing  he  said;  ‘(lentlemen,  if  you  do 
not  indict  the.se  men  you  must  indict  the 
editor  of  the  new.sj^aper  wIkj  has  so  wan¬ 
tonly  attacked  I'.onest  officials.’ 

“it  liapi>eiied  that  this  editor  had  quite 
a  load  of  boodle  dynamite  on  hand  and 
the  people  who  were  protecting  the  bood¬ 
lers  saw  to  it  tliat  he  was  not  indicted. 
All  the.se  honest  officials  and  their  sup- 
IKtriCTS  and  backers  were  brought  to  bar. 
Tlie  State  was  aroused.  Boodling,  after 
public  opinion  had  been  aroused,  was  no 
longer  a  conventional  offence,  but  a 
heinous  crime. 

PROTECTS  THE  PUBLIC. 

‘■(Jne  can  easily  understand  the  influ¬ 
ence  that  can  l>e  exerted  without  any 
editorial  comment.  .V.s  a  record  of  events 
the  newspaper  would  contribute  power¬ 
fully  to  progress  by  acquainting  people 
with  the  mere  news ;  it  would  diminish 
ignorance, .  suspicion  and  animosity.  It 
Ls  the  agent  of  civilization,  but  there  is 
another  purpose — and  that  is  the  protec¬ 
tion  of  the  public.  If  the  editor  has  a 
sense  of  duty  he  will  utilize  all  the  news 
gathering  agencies  lie  has  to  expose  an 
evil ;  he  will  comment  on  it  in  the  edi¬ 
torial  column ;  he  will  awaken  the  public 
to  the  menace  of  conditions;  he  will  com¬ 
pel  action  in  the  courts  or  at  the  polls. 

“In  Ne^v  York  yon  have  had  an  ex¬ 
ample  of  the  i>ower  of  the  press  to  cor¬ 
rect  evils  in  the  recent  ix>lioe  scandal. 
Ot  what  aid  would  a  conscientious  prose 
cutor  be  without  the  newspaper  back  of 
him  to  warn  the  public,  to  arouse  their 
feelings,  which  bewmes  cry.stallized  into 
opinion.  No  official  dares  to  defy  that 
crystallizetl  opinion. 

“Where  public  opinion  is  free  to  work 
it  is  practically  the  government.  You 
might  -say  we  have  newsi>apeT  govern¬ 
ment  in  this  country,  and  some  do  say  so. 
When  I  am  confronted  with  this,  all  I 
can  do  is  to  qwvte  Jefferson,  who  said 
if  he  had  to  choose  lietween  government 
by  newspajiers  and  government  witlout 
newspapers  he’d  t.ike  the  former. 

“There  is  prach’tally  no  limit  to  the 
scope  of  newspaper  power.  All  its 
forces  may  be  direoied  to  the  accomplish¬ 
ing  of  results  in  the  interest  of  law, 
order  and  de<'ency.  The' newsiKii)er  ma¬ 
chine  may  be  used  in  constructive  work 
to  demand  legLslation,  to  insist  uiton 
administrative  changes. 

"When  facts  are  gathered  they  must 
Ite  lu’inted  fearlessly  and  fully.  MT.en 
responsibility  exists  it  must  lx?  fearlessly 
placed.  Publicity  of  this  kind  is  the 
dyimmic  force  that  moves  jHxtple  to 
action.  No  throne  is  too  high  and  no  pit 
is  too  deep  for  arotised  jMiblic  opinion. 
For  years  congress  it  m  a  1  and  newspaper 
investigations  have  l>e*»n  given  wide  pub¬ 
licity.  There  has  Iteen  a  lot  of  what  is 


called  muck-raking.  People  have  been 
swamped  with  information  of  official  cor¬ 
ruption,  of  business  and  political  corrup- 
tioa.  Public  opinion  is  just  beginning  to 
make  its  force  felt  and  we  can’t  tell  how 
far  it  will  carry  us. 

“The  newspaper  may  avert  wars,  but 
we  have  yet  far  to  go  to  realize  news¬ 
paper  usefulness  in  international  politics. 
I  hope  it  is  not  long  before  we’ll  have, 
not  metropolitan  newspapers,  but,  cos¬ 
mopolitan  newspapers.  Possibly  we’ll 
have  the  exchange  of  editors  instead  of 
tlie  exchange  of  college  professors.  The 
editor  may  not  have  a  louder  voice,  but 
it  is  heard  further. 

“Editorial  comment  must  be  just.  It 
must  be  generous  to  an  adversary.  It 
should  be  good-temi>ered ;  good  temper 
I)laces  the  WTiter  at  an  advantage.  ’The 
etlitor  should  never  wantonly  niin  per¬ 
sons  or  destroy  institurions.  Assaults 
for  private  reasons  are  unpardonable  in 
a  r.e«-spapeT.  The  editor  must  he  fear¬ 
less.  It  takes  courage  to  attack  an  in¬ 
trenched  wrong.  When  you  take  charge 
of  an  e<litorial  desk  you  must  uphold  the 
right  agiiin.S't  wrong  even  if  you  walk 
alone,  even  if  you  walk  out  of  the  office, 
even  if  you  walk  out  of  town — if  they 
let  you  get  that  far. 

“The  newspaper  must  be  accurate. 
There  is  nothing  nif)re  essential  to  public 
welfare*. 


power  you  possess  to  making  the  world 
better  for  all  conditions  and  kinds  ot 
men.  First  cleanse  your  own  door-step. 
Clean  up  your  oiwn  town  and  ^tate.  Hen 
cleanse  other  door-steps.  'Ph^  cleanse 
the  earth  if  you  can. 

“Are  there  children  crying  in  the  dark¬ 
ness  for  light?  They  are  your  wards. 
Are  there  women  wronged  and  op¬ 
pressed?  They  are  your  sisters.  Are 
there  men  anywhere  bowed  down  with 
hardship  and  toil?  They  are  your 
brothers. 

“The  unit  of  society  is  the  mdividual. 
There  is  no  social  progress  witbout  in¬ 
dividual  progress.  For  the  journalist 
public  service  is  profitable.  To  quote 
from  a  speech  of  I’resident-elect  Wikson ; 
‘Only  those  who  serve  shall  profit.’  This 
is  tlie  inexorable  law  of  journalism.” 


Would  Pay  $5  a  Year. 

Lord  &  Taylor, 

New  York,  Dec.  18.  1912. 
The  Editor  and  Publisher: 

You  are  justified  in  announcing  the  increase 
in  subscription  rates  from  one  dollar  to  two 
dollars  a  year.  I  want  to  take  this  occasion 
to  congratulate  you  on  the  interesting  paper 
which  you  are  publishing.  I  would  give  five 
dollars  per  year  for  the  privilege  of  _  seeing 
it  each  week,  and  one  who  is  more  intimately 
connected  with  the  publishing  business  should 


Chas  T.  Stewart. 


Would  Make  Newspapers  Utilities. 

.\.  B.  Lea,  formerly  director  of  pub¬ 
lic  service,  Cleveland,  has  completed  the 
task  of  obtaining  35,000  signatures  to  a 
petition  initiating  a  law  w'nich,  if  passed, 
would  make  Ohio  newspapers  public 
utilities.  He  says  that  the  operation  of 
the  initiative  and  referendum  is  ex¬ 
pensive.  as  it  cost  him  $2,000  to  get  the 
signatures. 


,  be  willing  to  pay  ten.  Of  course  they  won’t 
People  r.re  misled  when  news  but  you  are  worth  it  to  them  just  the  same, 
is  disstorted  or  exaggerated.  I  I  enclose  my  check  for  three  year’s  sub- 

"Kenx'inlter  that,  just  as  for  the  mis- ,  dating  from  July  6,  1918. 

Ss:  "r’“‘ 

more  democracy,  so  for  the  abuses  of  ■ 
publicity  what  is  needed  is  more  pub- 
licit.v — ^publicity,  publicity,  publicity  ! 

“Humor  is  a  fine  quality,  but  cynicism, 
no  matter  ho\v  brilliant,  is  deadly.  One 
of  the  first  ddseases  to  attack  a  young 
newspaper  man  is  cynicism,  but  he  will 
find  in  time  that  there  is  some  serious 
work  for  every  newspaper  man. 

"The  editor  should  not  only  be  in 
touch  with  current  feeling,  but  "he  should 
always  be  on  the  alert.  A  pointed  para¬ 
graph  on  the  right  subject  at  the  right 
moment  is  worth  more  titan  a  whole 
column  on  the  same  subject  at  another 
lime.  -\n  editor  wbo  could  write  one 
pitliy  .sentence  a  day  on  a  subject  of 
public  interest  would  be  a  howling 
success. 

“Tlie  editor  must  have  an  open  mind. 

Don’t  be  sure  you’re  not  mistaken — you 
may  be.  To  quote  the  w’ords  Cromwell 
used  to  some  dogmatic  preachers :  ‘For 
Christ’s  sake,  my  brethren,  believe  it 
possible  you  may  be  mistaken.’ 

“I’ower  is  not  a  toy,  a  plaything  to  be 
used  for  journalistic  joy-rides.  It  is  to 
be  used  with  a  sense  of  responsibility, 
seeking  the  right  above  all  tilings.  The 
words  of  the  prophet  Isaiah  may  be 
taken  as  a  motto :  ‘To  do  justice,  to 
love  mercy,  to  walk  humbly.’ 

“Don’t  take  whar  I  have  said  of  new 
journalism  as  excusing  all  wrongs  com¬ 
mitted  in  its  name.  I  hold  no  brief  for 
all  newspaper  secessionists.  We  have 
not  e^i^  semsational  extremists  of  the' 
secessionist  school  of  American  journal¬ 
ism.  We’ve  had  exponents  of  new  jour- 
nali.sm  who  grossly  abuse  its  power,  wlio 
violate  all  caiinou.s  of  morals  and 
manners. 

“Here  is  jxmr  task.  This  school  will 
fail  of  its  purixise  if  it  does  not  attempt 
to  improve  newsiwiper  morals.  Do  not 
fear  to  be  called  yellow  as  long  as  you’re 
right.  The  tenn  is  frequently  applied  by 
those  hit.  to  the  newspaper  that  hit 
them.  It  is  frequently  applied  by  the 
newspapers  wiio  do  nothing  to  those  who 
do  serve  the  public.  It  is  frequently  ap¬ 
plied  by  corrupt  office  holders  to  ne'ws- 
papers  that  uncover  their  rascality. 

“Beware  of  the  counsel  to  write  any¬ 
thin!)  that  will  attract  attention.  It  is 
useless  to  attract  attention  unless  you 
have  something  worthy  of  attention. 

Truth  is  the  most  sensational  thing  in 
the  world. 

“As  to  the  end  to  achieve  with  the 
ix)wer  of  the  newspaiier,  devote  all  the 


WHY  I  USED  THE 

Louisville  Courier  Journal 

By  H.  R.  DRUMMOND. 
Formerly  Advertising  Manager  Kaufman- 
Straus  Co.,  Louisville. 

When  I  was  appointed  advertising 
manager  of  Kaufman-Straus  Co.  my  firm 
did  not  use  THE  COURIER  J()URNAL. 

After  I  began  using  this  paper  the  in¬ 
crease  in  business  was_  most  gratifying, 
thoroughly  demonstrating  the  pulling 
power  of  THE  COURIER  JOURNAL. 

I  generally  used  THE  COURIER 
lOURNAL  to  reach  the  best  class  of 
trade — the  “aristocracy” — and  found  it 
splendidly  effective. 

When  it  is  considered  that  Kaufman- 
Straus  Co.  carried  the  very  highest  class 
of  merchandise — that  much  of  the  busi¬ 
ness  was  done  in  spite  of  price,  instead 
of  on  account  of  price,  and  that  the  cream 
of  this  best  trade  responded  to  COURIER 
JOURNAL  advertising,  it  will  be  seen 
that  the  choicest,  most  exclusive  business 
may  be  reached  through  'THE  COURIER 
JOURNAL. 

The  mail  order  department  filled  more 
orders  from  Courier  Journal  advertising 
than  through  any  other  one  medium, 
demonstrating  its  splendid  pulling  power 
for  mail  order  business. 

The  devotion  of  Louisvillians  and  Ken- 
tuckians  to  THE  COURIER  JOURNAL 
is  emphatic,  and  I  always  considered 
money  spent  in  THE  COURIER  JOUR¬ 
NAL  money  well  spent. 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives, 

New  York  St.  Louis  Chicago 


Milwaukee’s  Favorite 
Home  Newspaper 


It  is  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  in  poor  buyers. 
Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — ^the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While”  home 
in  which  this  paper  will  be  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W.  CAMPSIE,  Business  Manager 

New  York  OpricK;  5024  Metropolitan  Bldg.  Chicago  Opficb;  Pe<^Ie’s  Gat  Bldg. 

CHAS.  H.  EDDY,  Representative.  EDDY  &  VIRTUE,  Representatives. 

_ Telephone,  Gramcrcy  4211.  Telephone.  Central  8486. 
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THE  EDITOR'  AND  PUBLISHER. 


The  Nashville  Democrat 

The  Young  Giant 
Among  Southern  Newspapers 

The  Daily  Democrat,  with  the  exception  of  the  Fort  Worth  Record,  the  Atlanta  Constitution  and 
Memphis  Commercial  Appeal,  has  the  largest  sworn,  guaranteed  circulation  of  any  morning  news¬ 
paper  published  in  the  entire  South. 

The  circulation  of  The  Democrat  is 

28,46 1 

The  circulation  of  the  most  important  newspapers  is  given  below  for  comparison: 


Louisville  Courier-Journal  .  23,401 

Richmond  Times-Dispatch  .  18,846 

Birmingham  Age-Herald .  17,344 

New  Orleans  Times-Democrat .  18,000 

New  Orleans  Picayune .  22,407 

Houston  Post  .  25,425 

Norfolk  Virginian-Pilot .  22,485 

Chattanooga  Times .  21,600 

Knoxville  Journal  and  Tribune .  16,097 

Montgomery  Advertiser  . . .  16,940 

Little  Rock  Gazette . 20,461 

Jacksonville  Times-Union .  26,010 

Raleigh  News  and  Observer .  15,088 

Charleston  News  and  Courier .  10,585 

Columbia  State .  16,755 


These  figures  are  taken  from  Nelson  Chesman  &  Co.’s  Official  Newspaper  Rate  Book,  season  1912-  1913. 

Considering  the  limited  field  (for  only  Middle  Tennessee  can  legitimately  be  considered  as  Nash¬ 
ville  territory).  The  Democrat  has  a  tremendous  circulation. 

Memphis  claims  as  its  territory  all  of  Mississippi,  the  eastern  half  of  Arkansas  and  the  western  half 
of  Tennessee;  Atlanta  has  all  of  Georgia  and  a  part  of  Alabama  and  the  Carolinas  from  which  to  draw, 
while  Fort  Worth  has  the  Lone  Star  State,  a  vast  empire  in  itself,  to  claim  as  its  field. 

The  Democrat  is  only  16  months  old.  Newspapers  throughout  the  Union  have  marveled  at  the 
phenomenal  growth  of  The  Democrat’s  paid  circulation  and  have  commented  favorably  upon  its  mag¬ 
nificent  showing.  The  Democrat’s  circulation  is  paid  circulation.  It  is  sworn  circulation  and  has  been 
examined  by  the  Association  of  American  Advertisers. 

In  the  very  beginning  The  Democrat  got  close  to  the  ideas  and  sympathies  of  the  people,  and  as 
a  result  an  unprecedented  demand  was  created  for  this  great,  influential  newspaper. 

Facts  are  facts,  and  these  are  well  worth  considering. 

The  Democrat  will  be  16  months  old  January  20.  During  these  sixteen  months  The  Democrat 
published 

3,057,544 

lines  of  local  display  advertising,  compared  with  2,997,120  lines  of  local  display  advertising  published 
in  Nashville’s  other  morning  paper,  which  has  been  in  business  for  one  hundred  years. 


THE  JOHN  BUDD  CO.,  Foreign  Representatives,  NEW  YORK,  CHICAGO,  ST.  LOUIS 
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WASHINGTON  TOPICS. 


Bill  Introduced  in  Congrec*  to  Pre¬ 
vent  Advertising  Freud  in  District 
of  Columbia — Amendment  to  Post 
Office  Appropriation  Bill  Designed 
to  Punish  Papers  Printing  Liquor 
and  Financial  Ads  Defeated. 

(.Special  Correstondence.) 


Washington,  Jan.  lo. — A  bill  to  pre¬ 
vent  false  advertising  from  being  cir¬ 
culated  has  been  introduced  in  the 
House  of  Representatives  by  Congress¬ 
man  Dent  of  Alabama.  The  bill  only 
applies  to  the  District  of  Columbia,  but 
as  this  is  the  first  bill  of  the  kind  to  be 
introduced,  a  more  general  bill  may  be 
presented  at  some  future  time. 

The  bill,  which  has  been  referred  to 
the  Committe  on  District  of  Columbia, 
reads  as  follows: 

TO  PREVENT  FALSE  ADVERTISING  IN 
THE  DISTRICT  OF  COLUMBIA. 

Be  it  ettactcd  by  the  Senate  and  House  of 
Representatives  of  the  Vniled  States  of  Ameri¬ 
ca  in  Congress  assembled^  That  any  jwrson, 
firm,  corporation,  or  association  who,  with  in¬ 
tent  to  sell  or  in  any  wise  dispose  of  merchan- 
dise.  securities,  service,  or  anything  offered  bv 
such  iierson,  firm,  corporation  or  association,  di- 
rectly  or  indirectely,  to  the  public  for  sale  or 
distribution,  or  with  intent  to  increase  the  con¬ 
sumption  thereof,  or  to  induce  the  public  in 
any  manner  to  enter  into  any  obligation  re¬ 
lating  thereto,  or  to  acquire  title  thereto,  or  an 
interest  therein,  makes,  publishes,  disseminates, 
circulates,  or  places  before  the  public,  or  causes, 
directly  or  indirectly,  to  be  made,  published, 
disseminated,  circulated,  or  placed  before  the 
public  in  the  District  of  Columbia,  in  a  news¬ 
paper  or  other  publication,  or  in  the  form  of  a 
Ixrak,  notice,  handbill,  poster,  bill,  circular, 
pamphlet,  or  letter,  an  advertisement  of  any 
sort  regarding  merchandise,  securities,  service, 
or  anything  so  offered  to  the  public,  which  ad¬ 
vertisement  contains  any  assertion,  representa¬ 
tion,  or  statement  of  fact  which  is  willfully  un¬ 
true.  shall  be  guiltv  of  a  misdemeanor  and  pun¬ 
ished  by  a  fine  of  not  more  than  $500  or  im¬ 
prisonment  for  not  more  than  six  months,  one 
or  both,  at  the  discretion  of  the  jury  trying  the 
case. 

A  story  of  how  copies  of  letters  from 
John  D.  .Archbold  to  former  Senator 
Foraker  and  other  public  men  were 
taken  from  the  Standard  Oil  Co.’s  office 
at  26  Broadwaj’,  New  York,  by  W.  W. 
Winkfield  and  Charles  Stump,  negro 
messengers  employed  by  the  company, 
was  told  to  the  Senate  Campaign  Fund 
Investigating  Committee  on  Monday  by 
Gilchrist  Stewart,  a  negro  law  clerk. 
Stewart  said  he  found  Winkfield  in  Chi¬ 
cago,  and  was  told  of  how  he  and 
Stump  took  copies  of  letters  from  the 
Standard  Oil  files  and  disposed  of  them 
to  a  representative  of  the  New  York 
American. 

While  in  Chicago  on  Dec.  21,  Stewart 
declared  he  was  kidnapped,  taken  to 
the  office  of  the  Chicago  Examiner  and 
robbed  of  a  number  of  letters  and 
papers,  including  two  letters  to  him 
from  former  Senator  Foraker. 

William  W.  Winkfield,  of  Chicago, 
formerly  employed  by  the  Standard  Oil 
Co.  as  a  messenger,  Tuesday  told  the 
committee  how  he  and  another  employe 
named  Stump  t-ook  from  tlje  desk  of 
John  D.  Archbold,  of  the  Standard  Oil 
Co.,  two  letters  and  disposed  of  them 
for  $1,000  each.  He  also  told  of  sell- 


San  Antonio  Express 
Breaks  All  Records  for  1912 


Carries  More  Advertising  Than  Any  Paper  in 
Texas  for  the  Year,  and  Shows 
Substantial  Gain  Over  1911. 

As  an  evidence  of  its  advertising  value,  the  San  Antonio 
Express  points  to  its  remarkable  record  of  advertising  carried 
for  the  year  1912.  It  not  only  broke  its  own  record  for  the 
previous  year,  but  broke  all  other  Texas  newspaper  records. 
Here  are  the  figures: 

San  Antonio  Express . 27,001  columns 

Second  best  paper . 26,531  columns 

Third  best  paper . 26,380  columns 

Fourth  best  paper . 22,238  columns 

No  other  San  Antonio  or  Southwest  Texas  paper  is  among 
the  first  four. 

For  the  Express  all  the  above  figures  are  exclusive  of  any 
special  editions,  such  editions  being  deducted. 

For  the  Year  1911  the  Express  Carried 
26,676  Columns. 

Express  Classified  Advertising  for  1912 
88,088  Agate  Lines. 

Year  after  year  the  Express  makes  a  new  record.  The 
reason  is  found  in  the  confidence  the  advertisers  have  in  the 
Express.  They  have  proved  its  value.  They  know  it  is  not 
an  unknown  quantity,  because  it  goes  into  the  homes  and 
reaches  the  best  class. 

If  you  wish  to  cover  San  Antonio  and  Southwest  Texas, 
and  reach  the  real,  paying  buyers,  the  people  with  buying 
power,  you  can  do  it  through  the  EXPRESS  ALONE. 
Circulation  audited  by  the  A.  A.  A.  Report  on  request. 
Let  us  give  you  further  reasons  why  you  should  use  the 
Express.  Address 


SAN  ANTONIO  EXPRESS,  San  Antonio,  Texas,  or 


THE  JOHN  BUDD  COMPANY,  Advertising  Representatives 
Brunswick  Bldg.  Chemical  Bldg. 

New  York  City 


CHICAGO 


St.  Louis 


CHICAGO  DID  GOOD  BUSINESS, 


Advertising  Men  Tell  of  Increases  ig 
Past  Year  and  Future  Prospects, 


.■\mong  the  features  in  the  Chicajo 
Examiner’s  Annual  Review  Number  ij. 
sued  the  first  of  the  year  were  inte. 
views  by  the  leading  advertising  agenti 
of  that  city.  Optimism  marked  the  atti. 
tude  of  these  men  and  each  reported  «. 
creased  business  during  the  past  yea 
and  greater  prospects  for  1913.  Many 
large  projects,  invading  entirely  new 
fields,  are  to  be  carried  through  in  rte 
coming  year  and  all  are  to  be  widely  ad¬ 
vertised. 

S.  A.  Conover,  of  N.  W.  Ayer  & 
said  that  business  had  steadily  in- 
creased  all  through  1912,  and  the  prot 
pects  pointed  to  a  much  larger  clientagt 
in  1913.  A.  J.  Dooley,  vice-president  of 
the  Clague  Agency,  declared  that  present 
contracts  and  those  pending  to  be  closed 
within  the  next  60  days  presaged  for  hij 
company  a  year  of  unexampled  activity 
in  national  advertising  campaigns. 

Major  E.  El.  Critchfield,  of  the  Taylor- 
Critchfield  Co.,  stated  that  no  year  with¬ 
in  the  past  twenty  since  the  organization 
of  his  company  had  the  volume  of  busi¬ 
ness  been  as  pronounced  as  that  in  1911 
He  feels  that  there  never  was  a  tin# 
when  the  outlook  was  more  favorable 
than  now. 

The  officers  of  other  important  agen¬ 
cies  and  advertising  companies  expressed 
themselves  in  the  same  tenor,  and  were 
all  one  in  the  belief  that  1913  bids  fair 
to  outstrip  1912  by  a  very  large  percent¬ 
age  of  business. 


Sent  First  Parcels  Post  Package. 

John  Wanamaker,  the  ‘‘Merchant 
Prince.”  owner  of  stock  in  several  suc¬ 
cessful  daily  newspapers,  who  first  sug¬ 
gested  the  parcels  post  as  Postinastr| 
General,  twenty  years  ago,  sent  the  firs 
package  from  the  New  ’^ork  Post  OffieeJ 
by  parcels  post,  inaugurating  the  sen- 
ice.  It  was  a  silver  vase,  a  gift  to  Post¬ 
master  General  Frank  H.  Hitchcock,  and 
sent  through  Postmaster  Morgan,  of  the 
New  York  office.  The  parcel  weighed 
ten  pounds  and  eight  ounces,  and  the 
cost  of  sending  was  fifty-seven  cents. 


TopeKa 
Dailx  Capital 


delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


TOPEKA.  KANS. 


PublUher 


W.  T.  Laing.  Flatiron  BMg..  Nrw  York 

J.  C.  Feelcy,  Mailers  Bldg.,  Chicago 


ing  a  copy  of  a  telegram  for  $1,000,  and 
loaning  two  copybooks  of  letters,  for 
which  $500  was  paid.  Of  the  amounts 
received  Winkfield  said  he  received  one-  . 
third. 

William  Randolph  Hearst,  when  he 
testified,  told  the  committee  that  the 
only  man  who  knew  anything  about  the 
acquisition  of  the  letters  was  John  Eddy, 
now  in  London. 

An  amendment  to  the  Post  Office  Ap¬ 
propriation  bill,  which  prohibited  the 
use  of  the  mails  to  newspapers,  maga¬ 
zines  and  other  periodicals  advertising 
intoxicating  liquors  or  containing  mat¬ 
ter  intended  to  promote  the  sale  of 
stocks,  bonds,  etc.,  was  proposed  in  the 
House  of  Representatives  and  debated 
for  two  days  early  this  week.  It  was 
finally  defeated.  The  Post  Office  bill 
was  passed  without  the  amendment 
lieing  attached  to  it.  but  it  is  believed 
that  the  fight  for  its  adoption  will  be 
renewed  when  it  reaches  the  Senate. 


PROGRESSIVE  EDITORS  MEET. 


New  Timet’  Feature. 

The  New  York  .Times  .Annalist,  a 
weekly  periodical  of  finance,  commerce 
and  economics,  that  is  to  contain  the 
annals  of  the  nation’s  progress,  is  to  be 
launched  by  the  Times  on  Monday.  One 
of  its  aims  is  to  acquaint  the  East  with 
what  is  going  on  in  the  great  industrial 
centers  of  the  West. 


Form  Prett  Association  to  Promote 
the  Policies  of  the  Party. 

The  Progressive  Press  Association  of 
New  York  State  was  organized  at  Syra¬ 
cuse,  Jan.  10.  Twenty-two  up- State 
paj^rs  are  included  in  the  association, 
which  will  promote  the  policy  of  the 
National  Progressive  party. 

The  association  adopted  resolutions  to 
send  Governor  Sulzer  a  message  asking 
that  the  law  requiring  the  publication  in 
papers  of  the  sessions  law  be  repealed. 

Officers  of  the  association  were 
elected  as  follows:  President,  Judge 
A'lber-t  Dulin,  New  York;  vice-president, 
O.  B.  Phillips,  Lowville  Journal,  Low- 
ville;  executive  committee.  Hugo  Ab- 
lK>tt,  Northern  Tribune,  Gouverneur; 
Fred  B.  King,  Morning  Herald,  Glovers- 
ville;  Edward  M.  Henry,  Westchester 
Compass,  White  Plains;  C.  C.  Clarke, 
Record,  Perry;  Edward  Warren,  Am¬ 
sterdam  News,  New  York;  Harvey 
Backus,  Andover  News.  Andover;  C. 
D.  Straight,  Wayside  Press,  Olean. 


!  New  Hearing  on  Pulitzer  Appraisal 

A  hearing  of  the  appraisal  of  the  es¬ 
tate  of  Joseph  Pulitzer  was  held  oi 
Jan.  6  before  .Yppraiser  Joseph  L 
Berry  in  the  office  of  the  Deputy  StaeB 
Controller.  William  B.  Hornblower  af-r 
peared  for  the  estate.  It  is  understood 
;  that  Controller  Sohmer  contemplati 
making  later  hearings  public.  A  tra»B 
fer  tax  report  on  the  Pulitzer  estate  suk| 
j  mitted  on  Dec.  9  was  rejected  by  Sur¬ 
rogate  Cohalan,  who  said  that  securitii 
;  held  by  the  estate  “had  been  grossly  ucd 
dervalued,  possibly  to  the  extent 
many  millions  of  dollars.” 


j  The  new  owners  of  the  Waycr 
I  (Ga.)  Evening  Herald  have  changa 
i  that  publication  to  a  morning  newd 
I  paper. 


The  Eufaula  (Okla.)  Indian  Journal 
has  rounded  out  its  thirty-seventh  year. 
Dr.  R.  B.  Burford  is  its  present  pub¬ 
lisher. 


Do  We  Get  the  Blue  Ribbon 
for  1912? 


The  Paterson  Press 


Sunday  Chronicle 


(Sunday  edition  of  the  Press) 
made  an  ACTUAL  GAIN  in  191-2 
over  1911  of 

936,651  Agate  Lines 


of  paid  advertising.  We  believe  this 
to  be  the  record  gain  of  any  daily 
and  Sunday  newspaper  in  the  United 
States. 


PRESS-CHRONICLE  CO.,  Publishers 
Paterson,  N.  J. 

VVm.  B.  Bryant,  Gen.  Mgr. 


Payne  &  Younr,  Foreign  Representatives 
New  York  and  Chicago. 


January  i8,  1913. 
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Do  You  Monotype  Your  Ads? 


There  is  buying  power  for  the  merchant  in  a  neatly  printed,  well 
displayed  ad. 

It  satisfies  the  advertiser  because  it  pulls. 

There  is  newspaper  power  and  prestige  for  the  publisher  in  his 
ability  to  help  the  advertiser  tell  about  his  goods  in  an  attractive  and 
forcible  way.  • 

Advertisers  want  distinctive  types  for  body  and  display. 

Distinctive  types  —  to  set  by  hand  —  cost  money,  and  the  only 
efficient  composing  machine  substitute  is  the  Monotype. 

It  offers  to  publishers  the  choice  of  1000  faces  —  show  the  speci¬ 
men  book  to  the  advertiser. 

The  Monotype  automatically  casts  and  sets  —  ready  to  print  —  any  combination  of 
Roman  and  boldface  with  two  or  three-line  advertising  figures  at  one  operation. 

And  it  casts  for  the  cases  all  display  type  up  to  and  including  36  point. 

We  will  send  you  specimens  of  Monotype  ad  composition.  They  are  convincing 
from  the  advertiser’s  and  your  own  point  of  view. 


New  York 


LANSTON  MONOTYPE  MACHINE  CO. 

PHILADELPHIA 

Chicago 

MILLER  &  RICHARD,  Selling  Agents  for  Canada,  Toronto  and  Winnipeg 


Boston 


ASSOCIATED  OHIO  DAILIES. 


BIG  STORE  FOR  MEN  ONLY. 


Chicago  Trade  Press  Election. 


’TWAS  ONLY  A  FIRE  DRILL. 


Program  of  Annual  Meeting  in  Co¬ 
lumbus  Jan.  21  and  22. 

The  twenty-eighth  annual  meeting  of 
the  Associated  Ohio  Dailies  will  be  held 
at  Columbus  on  Jan.  21  and  22.  A 
number  of  timely  addresses  will  be 
and  legislative  matters  of  much 
importance  to  Ohio  newspapers  will  be 
considered. 

On  the  afternoon  of  the  first  day 
there  will  be  a  business  session,  which 
will  also  include  discussion  of  the  spe¬ 
cial  topics  in  the  reports  of  the  com¬ 
mittees,  proposed  new  legislation  and 
the  movement  to  put  newspapers  under 
public  utilities  law.  -At  the  evening  ses¬ 
sion  the  special  committee  on  the  pro¬ 
posed  amendment  to  the  libel  law  will 
make  a  report  and  several  addresses 
will  be  given,  including  “Expert  Ap¬ 
praisals  of  Newspaper  Plants  and  Their  i 
Uses,”  by  Hon.  Walter  W.  Pollock. 

Governor  James  M.  Cox  is  announced 
as  the  principal  speaker  at  the  second  i 
day’s  session  and  addresses  will  be 'made  ; 
hy  Bert  M.  Moses,  New  York,  presi-  ; 
dent  of  the  Association  of  American 
Advertisers,  on  “Circulation” ;  William 
C  Archer  on  “Employers’  Liability  and 
Workmen’s  Compensation  Law,”  and 
Judge  Frederick  A.  Henry,  Cleveland, 
«n  “Ohio’s  Libel  Law  and  the  Supreme 
Court’s  Decision  in  the  Byers-Cleveland 
News  Case.” 

In  addition  to  the  formal  addresses 
President  Jno.  T.  Mack  announces  a 
hst  of  “fill-in  topics”  for  general  dis- 
wssion,  which  includes  such  subjects  as 
fue  newsprint  situation,  free  publicity, 
<»ntests  and  prizes  during  the  year,  the 
^st  system,  and  methods  of  increasing 
crculation. 

By  the  exercise  of  its  option,  held  for 
last  three  years,  the  Sheboygan 
IWis.)  Journal  Publishing  Co.  has  just 
^e  into  p<Msession  of  a  large  building 
"Om  which  it  will  publish  the  Journal. 


Marchall  Field  &  Co.  to  Erect  a 
Building  for  Men’s  Goods. 

Marshall  Pheld  &  Co.,  of  Chicago,  will 
shortly  begin  the  erection  of  a  twenty- 
story  steel  and  granite  structure  for 
store  and  office  purposes  “to  house  all 
sections  selling  men’s  merchandise.” 

Five  floors  will  be  devoted  exclusively 
to  selling  men’s  and  young  men’s  mer¬ 
chandise.  This  new  experiment  in  retail : 
merchandizing  will  be  watched  with  in¬ 
terest  by  newspaper  and  advertising 
men,  as  well  as  by  retail  merchants  gen¬ 
erally.  The  new  building  will  be  con¬ 
nected  with  the  main  building  by  a  broad 
passage  under  Washington  street. 

It  is  stated  that  plans  have  been  per-  ■ 
fected  which  will  make  it  the  best- 
equipped  store  of  its  kind  in  the  world. 

Starting  in  this  block  in  1,868  with 
144,000  square  feet  at  State  and  Wash¬ 
ington  streets  for  both  the  retail  and 
wholesale  stores,  the  holdings  of  Mar¬ 
shall  Field  &  Co.  for  retail  merchan¬ 
dise  purposes  will,  with  the  erection  of 
this  new  annex  building  and  the  one  to 
replace  the  Trued  and  the  LeMoyne 
buildings  at  Randolph  and  Wabash 
streets,  the  construction  of  which  will 
be  begun  May  1,  aggregate  almost  2,- 
000,000  square  feet,  or  about  44  acres, 
of  floor  space.  It  is  reported  that  Mar¬ 
shall  Field  &  Co.  retail  sell  close  on  to 
$40,000,000  in  retail  merchandise  a  year, 
and  it  is  reported  that  the  biggest 
store  in  New  York  City  does  a  little 
over  $20,000,000. 

Fire  Destroy*  Newspaper  Plant. 

Le  Libre  Parole,  a  weekly  paper  of 
Quebec,  Can.,  owned  by  Senator  Cho- 
quette,  was  completely  destroyed  by 
fire  last  week.  How  the  fire  originated 
is  unknown,  but  it  is  supposed  to  have 
been  caused  by  an  electric  wire.  The 
I  loss  is  about  $15,000,  with  an  insurance 
I  of  $8,000.  The  paper  will  suspend  pub- 
]  lication  for  a  few  weeks,  until  a  settle- 
1  ment  is  made  with  the  underwriters. 


At  the  annual  meeting  of  the  Chicago  j 
Trade  Press  Association  on  Dec.  30  the  j 
following  officers  were  elected  for  the  | 
ensuing  year :  President,  F.  D.  Porter, ' 
of  the  National  Builder;  vice-president, 
W.  B.  Prescott,  of  the  Inland  Printer; 
treasurer,  A.  A.  Gray,  of  the  Electrical 
Review;  secretary,  John  Groiner,  of  the 
National  Hay  and  Grain  Reporter;  ex¬ 
ecutive  committee,  H.  J.  Bohn,  of  the 
Hotel  World;  Tracy  Luccock,  of  the 
(American  Lumberman,  and  W.  J.  Mc¬ 
Donough,  of  the  Dry  Goods  Reporter. 

Berlin’s  Lete-at-Night  Newspaper. 

Berlin  is  now  said  to  be  “gayer”  than 
Paris  at  night,  and  the  British  youth  who 
long  for  nocturnal  novelties,  are  desert¬ 
ing  Montmartre  for  the  Friedrich- 
strasse.  A  newspaper  called  Das  Kleine 
Nacht-journal  (the  Little  Night  Jour¬ 
nal)  has  recently  been  launched  for  the 
benefit  of  theatre-goers  and  others  who 
1  do  not  go  to  bed  until  after  midnight. 

:  It  is  issued  at  10:30  o’clock,  in  time  to 
catch  the  throngs  that  pour  into  the 
cafes  and  restaurants  after  the  theatre. 

Fined  Under  Corrupt  Practise*  AcL 

J.  N.  Hoffman,  ex-publisher  of  the 
Forest  Grove  (Ore.)  Press,  pleaded 
guilty  last  week  to  a  violation  of  the 
corrupt  practises  act  during  the  recent 
election,  and  was  fined  $50  by  Judge 
Campbell.  Hoffman  printed  some  un¬ 
signed  circulars  and  also  published  a 
copy  of  the  same  in  the  Press.  He 
stated  that  he  did  it  unwittingly,  and 
avered,  however,  that  had  it  occurred 
to  him  that  a  signature  was  necessary 
he  would  have  signed  the  article. 

Newsies  Enjoyed  Big  Feast. 

The  McKeesport  Daily  News  gave  its 
fourteenth  annual  dinner  to  the  three 
hundred  newspaper  boys  of  that  city 
and  surrounding  towns  on  Jan.  1. 
There  was  no  end  of  merriment  at  this 
feast,  and  the  newsies  voted  it  a  good 
starter  for  the  new  year. 


Candidates  for  Journalism  at  N.  Y.  U. 

Waste  a  Lot  of  Energy. 

Four  cub  reporters  belongiqg  to  thg 
New  York  University’s  evening  class 
in  journalism,  were  ready  to  weep  one 
night  recently  when  a  fire  drill  failed 
to  give  them  a  chance  to  write  a 
j  “thriller.” 

I  When  George  B.  Hotchkiss,  professor 
I  in  news  writing,  made  the  prophetic  an¬ 
nouncement  early  in  the  evening  that  the 
'  fire  bell  would  be  sounded  and  named 
the  exact  time,  fifteen  noses  sniffed  for 
;  news  with  one  accord.  Three  lucky 
i  youths  and  a  young  woman  were  as- 
!  signed  to  “cover  the  street,”  while  the 
rest  were  stationed  on  the  fire  escapes, 
the  roof  and  stairways. 

It  was  exactly  nine  forty  when  the 
alarm  sounded.  With  a  wild  rush  that 
seemed  to  forbode  a  panic  story,  a 
number  of  students  made  a  dash  for 
:  the  stairways  and  started  down  the  dozen 
flights  of  long  winding  stairs  at  break¬ 
neck  speed.  Failing  to  smell  smoke  and 
suddenly  realizing  that  it  was  only  a 
fire  drill,  the  leaders  called  a  halt,  and 
in  bitter  terms  discussed  the  great 
amount  of  energy  they  had  wasted. 

To  the  surprise  of  everybody,  it  took 
only  a  minute  for  the  first  cub  to  reach 
the  street.  Later,  in  an  interview,  this 
Mercury  admitted  that  he  was  on  the' 
ground  floor  when  the  alarm  rang. 

PATENTS  RECENTLY  ISSUED. 

1,049,518 — Line  Casting  Machine. 
Sigurd  C.  Nielsen,  Brooklyn,  assignor 
to  Mergenthaler  Linotype  Co.,  New 
York. 

1,049,878 — Printer’s  Roller  (Tomposi- 
TioN  AND  Method  of  Making  the 
Same.  Edwin  J.  Larkin,  New  Orleans, 
assignor  to  Airless  Tube  Filler  Co., 
New  Orleans. 

1,049,919 — Proof  Press.  Edward  Rich¬ 
ard.  Chicago. 


8 


THE  EDITOR  AND  PUBLISHER. 


% 


J.\NUARY  l8,  1913. 


SPHINX  CLUB  DINNER. 


PrccidenU  or  Representative*  of 

Fifteen  Leading  Advertising  Asso¬ 
ciations  Present  as  Guests — Cyrus 

H.  K.  Curtis,  New  Owner  of  the 

Philadelphia  Ledger,  Urges  Co-op¬ 
eration  for  Common  Good. 

There  was  a  snap  and  a  go  to  the 
Sphinx  Club  dinner  at  the  Waldorf- 
Astoria  on  Tuesday  night  that  everybody 
who  attended  enjoyed.  It  started  on 
time,  the  service  was  prompt,  as  it  al¬ 
ways  is  at  the  Waldorf,  the  music  was 
catchy  and  full  of  ginger,  and  the 
speeches,  although  fifteen  in  number, 
were  interesting  and  at  the  same  time 
so  brief  that  the  end  of  the  program 
was  reached  at  11.15  o’clock. 

The  unique  feature  of  the  dinner  was 
the  assembling,  as  guests  of  the  club, 
of  the  presidents,  vice-presidents  or 
chairmen  of  fifteen  of  the  leading  ad¬ 
vertising  and  newspaper  organizations 
of  New  York.  Philadelphia,  Boston  and 
Chicago.  The  list  included : 

George  W.  Coleman,  president.  As¬ 
sociated  .\dvertising  Clubs  of  .\merica; 
Bert  M.  Moses,  president.  Association 
of  American  .\dvcrtiscrs ;  L.  C.  Mc- 
Chesney,  president,  .\dvcrtising  Man¬ 
agers’  Association;  W.  H.  Ingersoll, 
president.  .Advertising  Men’s  League; 
H.  L.  Bridgman,  vice-president,  Amer¬ 
ican  Newspaper  Publishers'  .Associa¬ 
tion.  Chairman.  Publishers’  .Association 
of  New  York  City:  William  H.  Johns, 
chairman,  .Association  of  New  York 
Advertising  .Agents ;  R.  G.  Gould,  presi¬ 
dent.  .Atlas  Club,  Chicago :  J.  W. 
Adams,  general  manager.  Daily  News¬ 
paper  .Association ;  Cyrus  H.  K.  Curtis, 
president.  Periodical  Publishers’  .Asso¬ 
ciation  ;  Carol  Swan,  president.  Pilgrim 
Publicity  .Association,  Boston ;  Hugh 
O’Donnell,  vice-president,  Poor  Rich¬ 
ard  Club,  Philadelphia;  Richard  H. 
Waldo,  president.  Quoin  Club;  F.  L.  F. 
Gauss,  president.  Representatives’  Club; 
M.  D.  Hunton.  president.  Six-Point 
league;  Harry  Tipper,  president.  Tech¬ 
nical  Publicity  .Association. 

T0.\STM.\STER  .\RM.STROXC’S  SPEECH. 

President  Collin  .Armstrong,  who 
acted  as  toastmaster,  in  the  course  of 
his  introductory  remarks  said : 

“No  one  man  or  group  of  men  can 
bring  to  pass  the  millennium  in  adver¬ 
tising,  but  all  of  us  working  shoulder 
to  shoulder  have,  can  and  will  make 
desirable  progress  toward  the  attainment 
of  our  ideals.  The  purpose  and  value 
of  such  a  gathering  as  this  is  to  assure 
each  other  that  we  are  making  progress 
in  that  direction,  to  encourage  each 
other  for  further  and  more  enlightened 
exertions  and,  most  important  of  all,  to 
strengthen  the  belief  that  we  are  work¬ 
ing  in  harmony  and  in  deepest  sympathy 
for  the  common  good  of  all. 

“.An  indefatigable  student  of  Biblical 
history  told  me  recently  that  from  au¬ 
thentic  sources  he  had  discovered  why 
the  lions  did  not  devour  the  prophet 
Daniel.  He  said  that  when  they  ap¬ 
proached  and  sniffed  the  appetizing  man 
of  God  he  patted  them  on  their  noses 
and  said :  ’Now  remember,  if  you  eat 
me  you  wil'  have  to  make  an  after- 
dinner  speech.’’  That  saved  his  life. 
We  have  at  this  board  those  who  are 
braver  than  those  lions.  They  have  par¬ 
taken,  knowing  full  well  the  penalty  they 
must  pay.  Let  me  assure  you  that  every 
one  of  them  has  done  braver  things  than 
this. 

“But  the  task  before  them  has  this 
mitigating  element.  The  statistician  of 
the  club  informs  me  after  painstaking 
and  accurate  calculation  that  if  we  are 
to  complete  our  program  in  time  for 
our  suburban  brothers  to  catch  the  last 
train  to  Rahway,  Hohokus,  Jericho, 
Mamaroneck  or  Valhalla,  or  if  our  local 
married  brothers  are  to  get  home  in 
time  to  escape  suspicion  of  having  been 
elsewhere  than  at  this  dinner,  the  time 
consumed  by  each  speaker  should  not 
exceed  five  or  six  minutes.  I  am  going 
to  keep  within  that  limit  so  that  you 
can’t  accuse  me  of  taking  any  of  the 
valuable  time  belonging  to  our  guests. 


“The  Sphinx  Club  welcomes  you  all 
most  heartily.  We  want  you  to  know 
that  our  aims  and  efforts  are  toward 
the  same  goal  that  yours  are  directed. 
We  want  you  to  know  that  we  believe 
in  the  efficiency  of  co-operation,  and 
desire  to  give  and  receive  the  encourage¬ 
ment  of  sincere  sympathy.  Each  one 
of  you  could  talk  to  us  for  many  times 
five  minutes  to  our  enlightenment  and 
advantage,  but  we  will  appreciate  the 
brief  message  you  bring  us  now  as  ear¬ 
nest  of  greater  helpfulness  in  the  fu¬ 
ture. 

“I  am  going  to  reverse  the  customary 
order  of  things — that  of  giving  prece¬ 
dent  lo  age — and  call  first  upon  the 
youngest  of  our  guests.  His  career  is  a 
conspicuous  refutation  of  Dr.  Osier’s 
theory  or  contention.  In  fact,  if  that 
doctor’s  standard  of  usefulness  had  been 
legally  established  a  couple  of  decades 
ago  we  would  not  have  our  distinguished 
friend  with  us  to-night ;  nor  would  many 
of  the  rest  of  us  be  here.  Measured  by 
the  success  he  has  attained,  he  is  still  in 
his  teens,  hence  easily  the  junior  of  all 
of  us;  and  still  growing  with  all  the 
vigor  and  enthusiasm  of  youth.  Guests 
and  fellow-members,  it  is  with  very 
great  pleasure  that  I  present  to  you  one 
who  stands  pre-eminently  for  good  and 
honest  advertising — Mr.  Cyrus  H.  K. 
Curtis,  president  of  the  Periodical  Pub- 
lisheis  Association.” 

MR.  CURTIS  TELLS  .\  STORV. 

.As  Mr.  Curtis  arose  to  respond  the 
diners,  with  one  accord,  sprang  to  their 
feet  and  gave  him  a  rousing  salute.  The 
warmth  of  the  greeting  surprised  Mr. 
Curtis  and  he  stood  smiling  and  bowing 
fer  several  moments  before  he  was  al¬ 
lowed  to  proceed  with  his  remarks. 

“I  want  to  apologize  for  being  late 
to-i  ight,”  he  said,  “as  I  am  usually 
prompt  in  my  attendance  at  functions  at 
which  I  am  an  invited  guest.  My  ex¬ 
cuse  lies  in  the  fact  that  when  I  arrived 
at  my  hotel  to-night  I  had  neglected  to 
provide  myself  with  certain  parts  of  my 
wardrobe  which  are  deemed  essential  on 
occasions  of  this  kind. 

“I  made  inquiries  as  to  the  location  of 
stores  where  they  have  second-hand 
dress-suits  for  hire  and  visited  several 
of  them.  Unfortunately  none  of  them 
had  a  suit  left,  and  when  I  asked  the 
reason  one  of  the  dealers  replied ; 

“  ‘The  Sphinx  Club  is  giving  a  dinner 
to-night.’ 

“Fortunately  I  met  an  old  friend  of 
mine  at  the  hotel  who,  when  I  men¬ 
tioned  my  predicament,  kindly  came  to 
my  relief  by  loaning  me  his  dress-suit, 
he  being  about  my  size.” 

Mr.  Curtis  complimented  the  club  on 
its  ability  to  gather  at  one  table  on  a 
given  night  the  presidents  of  so  many 
important  advertising  organizations. 

“I  am  glad,”  said  he,  “that  you  gen¬ 
tlemen  representing  the  various  associa¬ 
tions  have  been  able  to  sit  together 
even  for  to-night.  The  question  now 
suggests  itself,  after  getting  together 
can  you  not  remain  together,  working 
harmoniously  to  advance  the  best  in¬ 
terests  of  advertising  and  publishing 
generally.  There  are  many  problems 
to  be  solved  and  much  to  be  done. 

“Down  in  Philadelphia  every  once  in 
a  while  the  Curtis  Publishing  Co.  gets 
its  forty  advertising  representatives  to¬ 
gether  for  a  conference  that  lasts  two 
or  three  days.  The  first  day  the  men 
make  reports  and  submit  suggestions 
for  the  improvement  of  the  advertising 
department.  These  are  discussed,  and 
sometimes  considerable  heat  is  devel¬ 
oped  in  arguing  a  subject.  There  are 
disagreements  on  this  and  that  propo¬ 
sition.  On  the  second  day  the  discus¬ 
sions  are  more  temperate,  the  men 
show  a  little  more  consideration  for 
each  other’s  views.  On  the  third  and 
last  day  of  the  conference  all  differ¬ 
ences  disappear  and  they  come  to  a  har¬ 
monious  agreement  on  all  the  impor¬ 
tant  subjects  they  have  discussed. 

“I  am  sure  that  if  you  gentlemen  will 
stay  together  that  while  your  views  on 
many  important  subjects  may  at  first 
seriously  differ,  in  the  end  you  will  be 
able  to  unite  on  lines  of  action  that  will 
result  in  the  improvement  and  upbuild¬ 
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ing  of  the  entire  advertising  business.” 

Mr.  Curtis’s  remarks  were  warmly  ap¬ 
plauded. 

George  W.  Coleman,  president  of  the 
Associated  .Advertising  Clubs  of  Amer¬ 
ica,  the  next  speaker,  alluded  to  the  sig¬ 
nificance  of  the  occasion. 

“It  is  certainly  remarkable,”  he  said, 
“to  see  men  representing  so  many  dif¬ 
ferent  advertising  interests  breaking 
bread  together.  It  typifies  the  spirit  .'f 
good  fellowship  that  is  spreading 
abroad  among  business  men  in  all  parts 
of  the  country.  Some  of  these  associa¬ 
tions  do  not  belong  to  the  Associated 
Advertising  Clubs  of  America,  but  one 
of  these  days  we  hope  to  see  you  all 
members  of  the  national  body.” 

Mr.  Coleman  spoke  enthusiastically 
of  the  forthcoming  convention  of  ad 
clubs  at  Baltimore  and  urged  all  present 
to  attend  the  sessions  next  June. 

Following  Messrs.  Curtis  and  Cole¬ 
man  were  addresses  by  the  representa¬ 
tives  of  all  the  other  organizations.  The 
speakers  confined  their  remarks  to  the 
time  limit  of  five  minutes.  Each  one 
had  a  few  words  to  say  about  his  own 
association,  principally  upon  the  work 
it  was  doing  to  improve  present  condi¬ 
tions.  R.  G.  Gould’,  president  of  the 
-Atlas  Club  of  Chicago,  and  Carol  Swan, 
president  of  the  Pilgrim  Publicity  As¬ 
sociation  of  Boston,  spoke  of  the  new 
i  buildings  now  in  process  of  erection  in 
those  two  cities  which  are  to  be  devoted 
exclusively  to  the  accommodation  of 
advertising  men.  It  was  agreed  by  the 
(Continued  on  page  18.) 
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SOUTH  AMERICAN  NEWSPAPER  NOTES. 

Characteristics  of  the  Latin  Country  Dailies — Elaborate  Heads 
Regarded  as  Dangerously  Sensational — La  Prensa’s 
Pre-eminence — Long  Editorials  Popular. 

By  Ernest  T.  Simondetti. 


(Ill  a  mvnt  iu«*t*saK<‘  tt)  I'oiiKroHst.  aia^aklnf;  of 
oxtoiMliiii:  <»ur  trado  t(»  foPid^n  ooinitPies.  Tro!*!- 
deiit  Taft  said:  “Wo  iiood  Aniorlmii  iiowspapora 
111  thoso  countrios  and  propor  im'tins  for  putdic 
information  alMiiit  tlioiii.  Wo  nood  to  assiiro  the 
porinanoiioy  «»f  a  tralnod  f»»roi>rii  sorvico.  We 
nood  lo);islation  onatdnt;  tin*  inonilH>rs  of  tht 
foroiKi)  sorvico  to  Ik*  systoinatlcally  broii>;lit  in 
direct  contact  with  tho  industrial,  iiiannfactur- 
in>;  and  exporting  int<*rosts  of  this  country  in 
order  that  Atiiorioati  business  nion  may  oiiti*r  the 
foreijrn  tield  with  a  cb*ar  perception  of  tin*  exact 
conditions  to  bo  dealt  with  and  tho  otti(*ers  theiii- 
selves  may  prosecute  their  work  with  a  clear 
Idea  of  what  Ainorb'aii  iinlustrial  and  luanufac- 
turiiij:  interests  require.*’ 

In  order  therefore  to  direct  the  atti*ntlon  of 
newspup<‘r  men  to  this  need  and  <*nlit:hti*ii  them 
rcKurdiii};  present  day  Journalistic  conditions  and 
tendencies  in  tin*  more  rapidly  ^rrowiiq;  and  fer¬ 
tile  tield- -tho  Latiii-American  countries.  Mon- 
siftneur  Simondetti,  perhaps  tin*  best  informed 
uewspu|H‘r  man  in  America  on  South  .\iiH*ricun 
loiirnalism,  was  asked  to  contribute  tin*  following 
article  ainl  to  discuss  jouriiulistio  coinlitions  and 
tendencies  in  that  land  of  opportunities. — Kd.  | 

Of  Latin-American  newspapers,  those 
of  Argentine,  Brazil,  Chile,  Mexico  and 
Cuba  alone  respt)nd  in  any  way  to  the 
progress  of  modern  journalism. 

The  daily  press  of  the  last  two  men¬ 
tioned  countries,  however,  must  he  dealt 
with  separately,  particularly  that  of 
Mexico,  which  about  six  years  ago  un¬ 
derwent  a  complete  revolution,  .Ameri¬ 
can  newspaper  methods  having  then 
forced  their  way  into  the  neighboring 
Republic. 

.Argentine.  Brazil  and  Chile  are  the 
South  American  countries  which, 
owing  to  their  great  economical  devel¬ 
opment  and  to  the  influx  of  European 
emigration,  have  assumed  more  rapidly 
a  distinct  individual  character  which  is 
reflected-  in  their  press. 

KOI.UtW  Sl’.VMSlI  MODEl.s. 

While  in  general  appearance  the  large 
South  American  newspapers  resemble 
their  English  contemporaries,  in  the 
treatment  of  news  they  follow  more 
closely  the  French  and  Spanish  meth¬ 
ods. 

What  first  strikes  an  .American  news¬ 
paperman  is  the  complete  absence  of 
set  rules  in  their  make-up.  Little  or  no 
attempt  is  made  to  obtain  a  symmetrical 
and  harmonious  display  and  the  only  ef¬ 
fort  towards  uniformity  consists  in 
grouping  foreign  and  local  news  so  that 
they  will  appear  in  separate  columns. 
The  make-up  editor  is  thus  saved  much 
trouble  and  time,  for  he  simply  “slams 
in”  the  stories  as  they  come  along,  and 
where  one  ends  the  other  begins, 
whether  this  be  near  the  top  or  the  bot¬ 
tom  of  the  column. 

STORIES  WRITTEN  niRONOI.OOn  .M.I.Y. 

In  the  writing  of  news  .stories  the 
chronological  order  is  usually  strictly 
adhered  to,  so  that  often  the  most  im¬ 
portant  facts  are  contained. in  the  last 
paragraphs.  .-As  to  heads,  they  consist 
of  one  or  two  lines,  and  occasionally 
they  chance  to  give  a  correct  idea  of 
what  the  article  is  about.  The  South 
American  editor  persists  in  regarding 
the  use  of  more  elaborate  and  explan¬ 
atory  heads  as  a  manifestation  of  dan¬ 
gerous  sensationalism.  That  even  the 
busy  man,  at  times,  must  read  the  whole 
newspaper  before  finding  what  he  wants, 
has  no  effect  in  changing  the  editor’s 
deeply  rooted  point  of  view. 

It  is  but  seldom  that  more  than  one 
editorial  appears  at  a  time.  This  is 
usually  well  written,  but  much  longer 
than  the  average  editorial  in  .American 
newspapers.  The  brief,  to-the-point, 
one-driving-blow  editorial  docs  not 
seem  to  agree  with  the  rather  pompous 
and  rhetorical  Spanish  and  Portuguese 
languages,  or  the  spirit  of  the  readers. 


In  this  respect  I  recall  that  a  South 
.American  editor  told  me  a  few  days 
before  Easter  that  he  had  been  very 
busy  the  previous  four  days  writing  a 
fourteen-column  editorial  on  the  signifi¬ 
cance  of  Holy  Week ! 

.-As  for  the  crisp,  sparkling,  humorous 
or  biting  paragraph,  that  is  entirely  out- 


ErNEST  T.  SiMONItETTI. 


side  of  the  pale  of  South  American 
journalism. 

Leading  dailies  of  the  Southern  Con¬ 
tinent  publish  a  greater  amount  of  for¬ 
eign  news  than  the  corresponding  .Amer¬ 
ican  publications.  This  lesser  degree  of 
“provincialism”  on  their  part,  in  some 
countries  is  due  to  the  absence  of  a 
great  social  and  political  life,  and  in  oth¬ 
ers  to  the  presence  of  large  foreign  col¬ 
onics.  composed  of  Latins  who,  possess¬ 
ing  either  an  identical  or  similar  lan¬ 
guage  to  that  of  the  adopted  country, 
constitute  a  potent  element  in  the  circu¬ 
lation  of  newspapers. 

With  the  exception  of  La  Prensa  of 
Buenos  Aires,  all  the  dailies  referred  to 
receive  their  telegraphic  news  from  the 
French  agency,  “Havas.”  Some  of 
them,  however,  as  La  .Argentina  of  i 
Buenos  Aires  and  El  Mercurio  of  Chile, 
use  also  brief  supplementary  services 
from  special  correspondents. 

.Although  the  home  office  of  the 
“Havas”  in  Paris  receives  from  the  .As¬ 
sociated  Press  an  American  news  serv¬ 
ice  of  (i(k)  words  per  night,  only  a  few 
of  the  items  find  their  way  to  South 
.America,  and  they  usually  refer  to  dis¬ 
asters.  railroad  wrecks,  floods  and  lynch- 
ings. 

Sunday  editions  are  sometimes  larger 
than  those  of  other  days,  but  they  do 
not  strive  after  special  features,  and  no 
effort  is  made  to  divide  them  into  sec¬ 
tions  according  to  subjects. 

“Extras”  are  but  rarely  issued. 

In  .-Argentine  and  Chile  the  daily 
newspaper  advertising  is  large,  fre¬ 
quently  larger  than  in  Xew  York,  but  it 
does  not  increase  very  perceptibly  on 
Sundays,  while  in  Rio  Janeiro  Sunday 
advertising  is  becoming  much  heavier 
than  that  of  other  days. 

With  the  exception  of  .-A:rgcntine, 
where  certain  restrictions  are  imposed 
by  law,  no  inclination  has  thus  far  been 
shown  to  reject  doubtful  patent  medi-  i 
cine  advertising  or  acl-s.  the  wording  of  | 


which  would  be  objectionable  in  this 
country. 

Space  for  display  advertising  is  gen¬ 
erally  sold  by  the  centimeter  (0.3937 
inch )  or  by  the  line  of  six  points,  which 
is  the  measure  mostly  used  by  French 
patent  medicines  and  perfumery  dealers, 
who  constitute  the  largest  foreign  ad¬ 
vertisers  in  South  .America. 

The  agate  line  measure  is  not  used, 
but  the  most  important  publications  will 
quote  inch  rates  to  .American  adver¬ 
tisers. 

It  is  a  common  practice  to  offer  pre¬ 
miums  to  yearly  subscribers,  but  no  ef¬ 
forts  are  made  to  “put  on”  circulation 
by  contests  or  other  schemes  devised  by 
the  fruitful  imagination  of  .American 
circulation  managers.  Sworn  or  definite 
statements  as  to  the  number  of  copies 
printed  and  sold  are  not  customary,  and 
consequently  actual  circulation  is  in 
:nany  cases  much  smaller  than  that 
claimed  by  the  publishers.  This  is  es¬ 
pecially  true  of  small  publications  when 
soliciting  foreign  advertising. 

.Many  large  newspapers  are  now  using 
.American  presses,  although  a  few  still 
favor  those  of  French  make,  which,  for 
a  time,  dominated  South  .-American  mar¬ 
kets. 

White  paper  is  received  from  the 
I’nited  States,  Canada  and  Germany. 
Engraving  machinery  is  either  .Ameri¬ 
can,  French  or  German.  Cuts  are  but 
sparingly  used  and  not  with  very  good 
results,  owing  more  to  the  lack  of 
skilled-  engravers  and  inexperience  of 
editors  than  to  the  want  of  proper  equip¬ 
ment. 

In  spite  of  the  general  belief  that 
South  .Americans  are  fond  of  gaudy 
tints,  printing  in  colors  has  not  met  with 
popular  favor.  El  Mercurio,  of  Chile, 
being  the  only  newspaper  that  prints 
some  of  its  ads  in  red. 

The  degree  of  progress  of  new-spapers 
is  in  direct  relation  to  the  economical 
and  political  development  of  the  coun- 
tr'-  in  which  they  are  published  and  of 
all  Latin-.American  dailies,  those  of 
.-Argentine  rank  first  in  prestige,  circula¬ 
tion  and  advertising. 

This  is  not  only  d-ue  to  the  complete 
freedom  of  the  press  existing  there  and 
to  the  high  average  of  the  public’s  read¬ 
ing  capacity,  but  also  to  the  fact  that 
the  publishing  of  newspapers  in  that  Re¬ 
public  is  practically  centralized  in  the 
capital. 

The  leading  morning  dailies  published 
in  Buenos  .-Aires  are:  La  Prensa.  with 
a  net  circulation  of  150,000  to  160,000 
copies:  La  .-Argentina,  which  claims  an 
equal  circulation,  but  is  said  to  have  less 
than  100,000  and  La  Nacion,  with  an  es¬ 
timated  circulation  of  about  40,000.  This 
paper  enjoys  considerable  prestige,  is 
re.ad  principally  by  the  old,  conservative 
Spanish  element,  and,  like  La  .Argen¬ 
tina,  is  anti-.American  in  its  editorial 
policy. 

.About  one-half  of  the  circulation  of 
these  papers  is  out  of  town,  and  ex-  , 
tends  to  the  remotest  corners  of  the  re¬ 
public. 

The  leading  afternoon  papers  are.  La 
Razon  and  El  Diario. 

It  is  impossible  to  deal  with  the  South 
.-American  press  without  making  special  > 
and  detailed  mention  of  La  Prensa’s  or¬ 
ganization,  for  this  has  set  new  stand-  i 
ards  of  newspaper  enterprise  and  public 
usefulness,  not  only  for  its  .Argentine 
and  South  .American  contemporaries,  but  , 
also  for  those  of  the  entire  world. 

Since  its  foundation  in  1869,  La 
Prensa  has  been  a  one-man’s  property.  1 
Its  founder.  Dr.  Jose  Paz,  died  in 
March,  1912,  and  his  son,  Ezequiel  Paz, 
is  its  present  owner. 

I'ew  men  in  .Argentine  have  had  more 
influence  in  the  affairs  of  the  nation 
than  the  late  proprietor,  and  had  he 
wished,  he  could  have  occupied  the  high¬ 
est  places  in  the  Government,  but  he 
was  the  first  to  observe  the  rule  made 
by  him,  that  no  one  actively  connected  ; 
with  his  newspaper  should  accept  an  of-  j 
ficial  position.  j 

La  Prensa  is  the  only  newspaper  in  i 
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the  world  whose  offices  occupy  exclu¬ 
sively  two  entire  buildings,  the  largest 
of  which  is  175  feet  high,  with  two  un¬ 
derground  basements,  and  cost  $2,000,000 
to  construct  and  decorate. 

The  wonders  of  this  newspaper  office 
have  been  told  so  many  times  in  the 
columns  of  The  Editor  and  Publisher 
that  it  is  not  necessary  for  me  to  de¬ 
scribe  them  in  detail  at  this  time.  In 
brief,  it  maintains  a  medical  department, 
bacteriological  and  chemical  sections,  an 
industrial  and  agricultural  department, 
a  legal  department,  a  popular  school  of 
music,  a  library,  three  assembly  rooms, 
and-  a  large  concert  room. 

Argentine  is  far  removed  from  the 
main  arteries  of  civilization,  but  the 
faintest  heart-beats  of  the  world  are  re¬ 
corded  in  La  Prensa,  which  spends  $20,- 
000  a  month  for  the  most  comprehensive 
four  to  forty-two  pages,  tw-ent\--two  and 
one-half  inches  long,  seven  columns, 
thirteen  ems  w  ide,  publishing  an  average 
of  2,000  classified  ads,  besides  five  to  ten 
pages  of  auctions  sales  and  five  to  ten 
pages  of  display  advertising,  the  reading 
•matter  occupying  from  eight  to  ten 
pages. 

The  nominal  street  sale  price  is  seven 
cents  (.Argentine  Cy.).  but  the  news¬ 
boys,  who  pay  five  cents  a  copy,  sell  it 
for  ten.  as  none  in  Buenos  .Aires  ever 
thinks  of  asking  for  three  cents  change. 

LA  I'KENSA’s  BROEITS. 

La  Prensa's  yearly  profits  are  said  to 
be  very  close  to  $1,000,000. 

Remarkable  as  the  foregoing  is,  more 
interesting  to  the  .American  publisher  is 
the  unique  position  of  independence  this 
paper  occupies  in  relation  to  patrons. 

This  position  is  made  possible  mainly 
by  a  peculiar  business  cond-ition  of  the 
country,  namely,  that  practically  all  rural 
and  city  real  estate  transactions  — 
amounting  to  millions  of  dollars  daily — 
in  .Argentine  are  made  at  auction.  ,A 
commission  of  five  per  cent,  on  the 
amount  of  the  sales  is  received  by  the 
auctioneer,  who,  however,  must  pay  all 
expenses,  the  principal  one  being  that 
incurred  for  advertising,  as  the  auction¬ 
eer  depends  entirely  upon  the  daily 
notices  to  attract  the  public  to  the  sales. 

For  years  La  Prensa  has  carried  the 
bulk  of  the  auction  advertising,  much 
of  this  being  carried-  also  by  La  Nacion. 

I  know  of  no  new-spaper  in  Latin- 
.America,  United  States,  Canada,  .Aus¬ 
tralia  or  Europe  that  is  economically 
and  therefore  editorially  more  independ¬ 
ent  than  La  Prensa,  and  that  could  as¬ 
sert  its  independence  in  the  same  w-ay; 
to  w  it : 

ADVERTISINT.  RATES. 

La  Prensa  grants  a  reduction  of 
twenty-five  per  cent,  on  its  advertising 
rates:  $6  per  centimeter,  or  $1,500  (Ar¬ 
gentine  Cy.  $1  .Argentine  equals  42% 
cents  U.  S.  Cy.)  per  page  to  those  who 
advertise  exclusively  in  its  columns. 

It  will  not  undertake  to  publish  all 
advertisements  on  a  stated  date,  com¬ 
pelling  the  advertiser  to  wait  his  turn 
if  the  allotted  advertising  space  for  one 
or  more  days  has  been  previously  taken. 

.A  few  years  ago  a  new-  daily  was 
founded  in  Buenos  .Aires,  L;i  .Argentina, 
which,  owing  to  its  enterprising  edi¬ 
torial  methods,  soon  acquired  a  large 
circulation,  for  a  tune  larger  than  that 
of  any  other  newspaper  in  Buenos  .Aires. 
This  publication  soon  obtained  a  fair 
share  of  the  general  advertising,  but 
struggle  as  it  would,  it  was  unable  to 
reach  the  “juiciest’’  and  richest  part  of 
it,  that  given  out  by  the  auctioneers. 
La  .Argentina  was  not  long  in  discover¬ 
ing  that  Iji  Prensa,  with  the  support  of 
La  Nacion,  had  served  notice  on  the  auc¬ 
tioneers  that  if  they  advertised  in  La 
.Argentina  their  ads  would  not  be  ac¬ 
cepted  in  La  Prensa’s  columns. 

The  auctioneers,  although  disposing 
of  appropriations  totaling  a  very  large 
amount,  did  not  dare  abandon  La 
Prensa. 

For  one  year  I^  .Argentina  wage4  ^ 
furious  war  against  the  autioneers  ahd 
their  business,  but  finally  gave  it  «p, 
(CofitiiiUi'd  I'll  I'age  14.) 


Convincing  The  Advertising  Mauiager 


Advertising  Department  —  Hudson  Motor  Car  Company  —  Applies  Test 


TIUi  iudh'hiual  or  coiiifaity 

fliilf  line  emiirfliiun  in  ed'H 


thill  has  soinething  to  sell 
must  seek  those  channels  of 
fublicity  that  ti'iV/  bring  their 
wares  to  the  attention  of  those 
teho  are  in  the  market  to  buy 
them. 

The  advertiser  is  in  many  in¬ 
stances  obliged  to  fay  a  rate 
based  on  large  circulation  num¬ 
bers;  Zi'hereas,  7chat  he  has  to 
sell  apfeals  only  to  a  small  per¬ 
centage  of  that  circulation. 

Quality  circulation,  as  dis¬ 
tinguished  from  guantity,  is  to¬ 
day  the  watchword  in  the  ad¬ 
vertising  World,  and  guality 
circulation  is  nothing  more  nor 
less  than  that  circulation  that 
finds  its  Zi'ay  into  the  home  and 
into  the  hands  of  discriminat¬ 
ing  readers. 


An  Episode  in  Selling 


'^lUi  nezespaper  that  zvould 
best  serve  its  advertising 


Being  the  Story  of  an  Advertising  Manager  Who  had  to 
be  shown  and  the  Newspaper  Manager  Who  Made  Good 
— Demonstrating  Also  that  Both  in  its  Obligation  to  its 
Readers  and  Duty  to  its  Advertisers,  **  Service  Counts/* 


clients  is  that  nezvspapcr  that 
'would  serve  its  readers  best. 


.Shozc  me  a  publication  zchosc 
readers  look  foneard  to  its 
coming,  xvho  admire  it  for  its 
character,  its  policies  and  its 
ideals  and  I  zvill  shoze  you  ad- 
Z'ertisers  zvho  arc  obtaining 
zubstantial.  satisfactory  re¬ 
sults. 


Th»  Advertising  Manager 


An  adz’ertisement  must  be  in¬ 
troduced  into  the  home  under 
auspices  that  zvill  make  it  a 
'Welcome  caller.  The  greater 
the  degree  of  zvholcsomcness 
and  cleanliness  zeith  zvhich  it  is 
surrounded,  the  greater  the 
degree  of  its  impression  of 
genuineness  and  dependability. 


The  Newspaper  Manager 


The  Challenge 


Detroit  Saturday  night  has  for  a  num¬ 
ber  of  years  participated  liberally  in  the  adver¬ 
tising  patronage  of  the  Hudson  Motor  Car 
Co.  The  advertising  manager  of  this  company 
bought  Detroit  Saturday  Night’s  service  on  the  repre¬ 
sentations  made  to  him  by  the  paper’s  representative. 


Detroit  Saturday  Night’s  service  was  sold  to  the 
Hudson  Motor  Car  Co.  as  it  is  to  every  other  ad¬ 
vertiser — on  the  basis  of  quality,  not  quantity.  It 
was  represented  to  him  that  this  publication,  because 
of  its  general  atmosphere  of  cleanliness,  its  advocacy 
of  the  highest  ideals  in  the  individual  and  community 
life,  its  general  appeal  to  the  reader  of  intelligence 
and  discrimination — must  necessarily  make  it  a  good 
and  proper  medium  in  which  to  make  his  announce¬ 
ments;  and  being  a  caieful  and  discriminating  adver¬ 
tiser  he  saw  the  force  of  the  salesman’s  argument. 


The  Analysis 


And  what  did  the  advertising  manager  say  when 
he  finally  had  the  tabulated  result  placed  be¬ 
fore  him? 


“Satisfied?  Well,  I  should  say  so.  I  want  to  say 
that  I  had  anticipated  returns  favorable  to  Detroit 
Saturday  Night  but  I  really  didn’t  expect  so  excellent 
a  showing.  I’M  SOLD.’’ 


William  R.  Orr 


Cctirral  Maiuii.icr  Detroit  .Saturday  Xii/ht 
Tie  says:  ".'^crz'ice  to  the  adz-ertiser  consists  primarily 


Now  let  us  just  analyze  these  figures  briefly.  The 
expert  advertising  manager,  trained  and  experienced 
in  such  matters,  caught  their  significance  at  a  glance. 
But  the  average  reader  is  not  expected  to  be  so  well 
informed,  hence  this  analysis. 


But  there  came  the  time  when  the  advertising  man¬ 

ager  determined  to  ascertain  in  his  own  way  and 

&riv  'whatever  on  f>aT"t  of 

n — -jiiT  “iiiiiiiiiiirT  ^liaritr'ii I rr  inst  "ha* 


of  three  elements:  first,  giz-ing  the  adz’ertisement  a  clean, 
effcctiz'c  make-up;  second,  surrounding  it  'with  a  class  of 
reading  matter  that  will  be  conduciz'c  of  genuine  admiration 
for  the  entire  publication ;  and  third,  introducing  the  adz’er¬ 
tisement  to  a  market  that  is  in  position  to  buy  the  commod¬ 
ity  advertised.  SERVICE  COUNTS. 


At  the  time  the  postal  card  referendum  was  taken 
by  the  advertising  manager  of  the  Hudson  Motor 
Car  Co.  this  publication  was  only  five  and  a  half  years 
old.  SO  THE  AVERAGE  SUBSCRIBER  HAD 
BEEN  A  READER  FOR  MORE  THAN  A  HALF 
OF  THE  PAPER’S  FULL  LIFETIME. 


The  suhscriher  was  informed  that  it  was  not  neces- 

afv  to  asigo  tW*  rett-i  rra  c  a  rd .  md  vertiying 


The  Detroit  Saturday  Night  referendum  was  a  refer- 


‘Are  you  willing  to  abide  by  whatever  decision  I 


on  the  subscription  list  as  a  means  of  identifying  the 

•’  Avrtloinc  or  manacr^r*  •‘T  \A7ant^r1 


of  Octroit  Saturday  Nighty  while 
prominent  physicians  in  the  city 


"Are  you  willing  to  abide  by  whatever  decision  I 
shall  arrive  at  in  any  test  I  shall  deem  it  wise  to 
make?”  the  advertising  manager  asked. 

“Most  assuredly,”  replied  the  general  manager, 
‘‘provided  it  is  no  more  severe  or  exacting  than  you 
would  put  any  other  publication  to  under  the  same 
circumstances.” 

‘‘I  can  assure  you  it  will  not  be.  But  just  one  thing 
more :  it  must  be  understood  that  you  are  not  to  know 
the  details  of  this  test  until  after  it  is  completed.  Are 
you  satisfied  to  permit  me  to  go  that  far?” 

‘‘You  can  go  as  far  as  you  like.  I  have  the  utmost 
confidence  in  my  proposition  and  I  have  confidence 
in  you,”  was  the  general  manager’s  response. 

‘‘Very  well,  then;  you  may  send  me  your  original, 
private  subscription  books.” 

Now  newspaper  publishers  as  a  rule  regard  their 
subscription  lists  as  something  sacred — something  not 
to  be  disclosed  to  the  scrutiny  of  an  outsider,  and  ordi¬ 
narily  such  a  request  as  this  is  met  with  a  flat  refusal. 
But  not  so  in  this  case.  Instead  of  denouncing  it  as  a 
piece  of  nerve  on  the  part  of  the  advertising  manager 
the  newspaperman  recognized  it  as  a  move  that  gave 
promise  of  most  interesting  developments  and  the  list 
was  forthwith  placed  in  his  possession. 

This  is  what  he  did  with  it: 

He  instructed  one  of  his  office  girls  to  select  at  ran¬ 
dom  five  hundred  names  and  addresses — to  select  them 
without  regard  to  social  or  financial  standing,  resi¬ 
dence  district  or  any  other  distinction  whatsover.  He 
then  had  five  hundred  return  postal  cards  printed  on 
which  he  asked  the  subscriber  to  designate  how  long 
he  had  taken  Detroit  Saturday  Night,  what  depart¬ 
ments  he  was  interested  in,  how  many  members  of  his 
family  read  it  and  whether  he  regarded  it  as  a  good 
advertising  medium. 


on  the  subscription  list  as  a  means  of  identifying  the 
sender,”  explains  the  advertising  manager.  “I  wanted 
to  determine  what  class  of  people  were  readers  of 
Detroit  Saturday  Night.” 

Before  stating  the  result  of  this  postal  card  refer¬ 
endum  we  would  remark  that  the  returns  from  this 
installment  of  500  postal  cards  were  so  greatly  in  ex¬ 
cess  of  expectations  that  the  advertising  manager  had 
his  office  girl  select  a  second  five  hundred  names  and 
canvass  them  in  the  same  manner  as  before. 

‘‘On  these  I  omitted  the  identification  number,”  he 
states,  “because  I  thought  possibly  many  subscribers, 
guessing  that  their  identify  could  be  established  re¬ 
sponded  in  more  glowing  terms  than  they  would  have, 
had  they  believed  it  was  altogether  impossible  to  deter¬ 
mine  their  identity.” 

The  Result 

INSIDE  of  seventy-six  hours  after  each  batch  of 
postal  cards  was  mailed,  fifty  per  cent,  of  the 
subscribers  replied  with  the  return  cards. 

In  the  first  five  hundred,  these  cards  being  num¬ 
bered,  the  returns  showed  that  THE  AVERAGE 
SUBSCRIBER  IS  A  READER  OF  DETROIT 
SATURDAY  NIGHT  FOR  AN  AVERAGE  OF 
THREE  YEARS. 

In  these  same  returns  it  was  shown  that  the  aver¬ 
age  number  of  readers  of  Detroit  Saturday  Night  in 
a  family  was  three  and  one-third. 

In  the  returns  which  bore  no  identification  marks 
whatever,  the  average  subscription  period  remained 
at  the  first  figures — three  years — but  the  average  num¬ 
ber  of  members  to  the  family  reading  Detroit  Satur¬ 
day  Night  increased  to  three  and  one-half. 

In  nine  out  of  ten  instances  the  subscriber  indicated 
a  majority  of  the  departments  and  features  of  the 
paper  and  scores  signed  their  names  notwithstanding 
that  they  were  not  reouested  to. 

It  is  an  interesting  fact  that  in  the  returns  from  the 
batch  of  cards  which  bore  no  identification  numbers 
there  was  a  greater  percentage  of  signatures  than  in 
the  first  five  hundred. 


prominent  physicians  in  the  city  stated  that  from 
seventy-five  to  one  hundred  patients  read  the  paper 
in  his  office  each  month. 

The  home  circulation  of  a  weekly  newspaper  of 
the  standard  of  Detroit  Saturday  Night  means  more 
than  the  home  circulation  of  the  average  daily,  because 
the  daily,  generally  hurriedly  and  scantily  read,  is 
quickly  thrown  aside;  whereas,  Detroit  Saturday 
Night  remains  on  the  library  table  the  greater  part 
of  the  week. 

And  what  of  the  ninety-six  and  the  ninety-eight 
and  one-third  per  cent,  of  the  subscribers  who  say  they 
regard  Detroit  Saturday  Night  as  a  good  advertising 
medium?  Why  do  they  so  testify?  The  answer  is 
obvious.  It  is  because  they  read  the  advertisements 
and,  what  is  of  more  importance  to  the  advertising 
man,  they  act  on  them. 

You  ask  what  of  the  remainder — what  were  their 
replies  as  to  the  advertising  value  of  Detroit  Satur¬ 
day  Night?  LESS  THAN  ONE  PER  CENT.  IN¬ 
DICATED  THAT  THEY  BELIEVED  DETROIT 
SATURDAY  NIGHT  WAS  NOT  A  GOOD  AD¬ 
VERTISING  MEDIUM,  while  the  remainder  re¬ 
frained  from  expressing  themselves  in  either  direction. 

This  was  undoubtedly  one  of  the  most  unique  and 
at  the  same  time  one  of  the  most  effective  and  farthest 
reaching  tests  ever  made  to  determine  a  newspaper’s 
value  to  the  advertiser. 

The  test  proved  Detroit  Saturday  Night’s  service. 

It  vindicated  its  publisher’s  policies  and  their  esti¬ 
mate  of  what  the  public  demands  in  the  way  of  clean¬ 
liness  and  wholesomeness  in  both  the  advertising  and 
editorial  columns.  ' 

It  justifies  other  advertisers  for  the  confidence  they 
have  reposed  in  Detroit  Saturday  Night. 

It  also  points  the  way  for  the  future.  It  bespeaks 
continued  effort  on  the  part  of  the  publishers  to  not 
only  maintain  its  high  standard  of  efficiency  but  to 
constantly  strive  to  make  it  still  more  effective. 

Detroit  Saturday  Night  is  glad  the  test  was  made. 


Hudson  Uotor  Car  Co.t 
Detroit.  Uieb. 

I  have  taken  the  Detroit  Saturday  Night.  S'  .years 
(l  do)  ^I-de  not)  read  It  regularly. 

I  like  the  paper  for  its  E^torials.  Policies.  Society. 
IteflDS.  Hgtures.  (Check  those  that  appeal  to  youT) 
aencbers  of  oy  family  read  the  paper. 

Fr^m  the  manner  in  which  its  advertisements  influence 
me  (I  do)  if  4e  net-)  regard  it  as  a  good  advertising 
medium. 

It  is  not  necessary  to  sign  this  card. 


One  of  the  cards  which  bore  an  identification  number. 


IN  THE  REPLIES  TO  THE 
FIRST  CARDS  SENT  OUT  NINE¬ 
TY-SIX  PER  CENT.  OF  THE 
SUBSCRIBERS  STATED  THAT 
THEY  REGARD  DETROIT  SAT¬ 
URDAY  NIGHT  AS  A  GOOD  AD¬ 
VERTISING  MEDIUM. 

In  the  replies  to  the  second  batch, 
these  being  unnumbered  and  impossi¬ 
ble  of  identification  in  any  manner 
whatsoever,  NINETY-EIGHT  AND 
ONE-THIRD  PER  CENT.  OF  THE 
SUBSCRIBERS  TESTIFIED  TO 
THE  HIGH  OPINION  IN  WHICH 
THEY  HOLD  DETROIT  SATUR¬ 
DAY  NIGHT  AS  AN  ADVERTIS¬ 
ING  MEDIUM. 


Hudson  Uotor  Car  Company, 

Detroit,  Ulchigan. 

I  have  taken  the  Detroit  Saturday  Night.  ..jr...  ..years, 
(l  do)  (iiaiieMMi)  read  it  r^ularly . 

I  l^e  the  ^pajier  for  its  Editorials,  Polices,  SocT^y 
Items.  Pict'ures,.  (Check  those  that  appeal  to  you). 

OJLw _ members  of  my  family  read  the  paper. 

From  the  manner  in  which  its  advertisements  influence 
me  (l  do)  regard  it  as  a  good  advertising 

medium. 


It  is  not  necessary  to  sign  this  card. 


A  typical  example  of  the  second  return  postals. 


THE  EDITOR  AND  PUBLISHER. 


»4 


Jaxtarv  i8,  1913. 


Small  Town  Advantages 
Plus  Metropolitan  Distribution 
|Are  FoundOin  Philadelphia 

The  ‘‘Small  Town”  Field  has  lately  been  much 
exploited  as  otTeriny;  the  ideal  “home”  conditions  so 
much  desired  hy  general  advertisers.  'I'he  field  is 
s^'ood — that  may  readily  he  ii'ranted — hut  distribution 
is  often  the  dirfictilt  problem. 

In  l*liila(lel|)Iiia  the  eoiulitions  souijht  in  the  small  town 
held  are  combined  with  adecpiate  distrihntion  facilities.  The 
j8  communities.  com])risins;^  over  34(1.000  se])arate  homes, 
which  were  consolidated  to  make  the  tjreater  IMiiladelphia, 
preserve  to  this  day  their  individual  characteristics,  habits, 
and  traditions. 

It  is  a  “City  of  Small  Towns”  as  well  as  a  City  of  Homes. 

The  Philadelphia  Bulletin 

with  a  circulation  of  J91.581  so  thoroug^hly  covers  the  held 
that  many  astute  advertisers  hud  in  “'I'he  lUilletin”  a  direct 
road  to  this  desirable  market. 

If  you  “WANT  Philadelphia^^  you  NEED 
The  Bulletin 

Xovemher  C  irculation 

29 1 ,58 1  a  tr 

“The  Dnlletin's"  circulation  fijjurcs  arc 
net  —  all  claniaged.  unsokl,  tree  and 
returned  copies  have  been  omitted. 

\V1LL1.\M  L.  .McLE.W,  Publisher. 

c'rrv  ii.M.L  .^giwRK.  rniL.\i)i:LPiii.\. 

I  lIK  Atat  01  KICK—  NKW  YORK  OKKK  K— 

J.  K.  Verrce.  Uan  A.  t  arroll. 

StetJer  ItiiiUliiif;.  Triluiiie  Ituililini;. 


House  Warming  at  Louisville. 


ANTISDEL  REGAINING  HEALTH. 


Special  New  York  Agent  Recovering 
from  a  Severe  Illness. 

James  I'.  .Antisdel's  many  friends  in 
advertisiujt  and  publishing  circles  will 
he  delightetl  to  learn  that  he  is  regaining 
his  health  and  strength  very  rapidly  at 
the  Post-(Ira<iuate  Hospital  where  he  is 
con\  alescing. 

.Mr.  .Mttisdel  is  one  of  the  pioneer>  in 
the  hast  in  the  special  newspaper  rep- 


S.\M  DC  HOIS. 


resemation  field  in  which  caiiacity  he  has 
.served  the  Clover  Leaf  ))uh1ications  and 
the  Milwaukee  Journal  long  and  ably. 

C.  I).  Bcrtolet.  the  general  advertising 
manager  for  the  Good  Luck  jtapers  ancl 
the  Milwaukee  Journal,  with  offices  in 
the  Boyce  building.  Chicago,  was  in  the 
city  for  some  days  last  week  ami 
strengthened  the  Eastern  organization 
by  emploving  the  well-known  special 
Sam  \V.  Du  Bois,  who  for  the  past  six 
years  has  represented  many  of  the  lead¬ 
ing  daily  newspapers  of  the  l'nite<l 
States  in  assiKiation  with  J.  C.  Wilber- 
ding  and  other  specials. 

.Mr.  Du  Bois  will  he  ass(X'iated  in  the 
Eastern  office  with  J.  !•'.  .\r.tisdel  an  1 
A.  K.  llammi  ud. 


Jamet  M.  Cox  Inaugurated  Governor. 

The  ceremonies  attending  the  inaugu¬ 
ration  on  Monday  of  James  M.  Cox, 
published  of  Dayti)n  Xews.  as  Ciovernor 
of  Ohio  t(K>k  place  at  Columbus  in  the 
presence  of  thousands  of  people  who 
came  from  every  .section  of  the  State. 
It  was  the  most  brilliant  inaugural  in 
the  history  of  the  State.  The  parade, 
headed  by  Gov.  Cox  and  ex-Gov.  Har¬ 
mon  in  a  carriage  drawn  by  four  white 
horses,  was  made  up  of  many  companie.s 
of  State  militia  and  Eederal  trm^ps.  fol¬ 
lowed  by  clubs  in  full  regalia  from  vari¬ 
ous  cities,  liov.  Cox  was  sworn  in  hy 
Chief  Jtfstice  Shank  in  the  rotunda  of 
the  Capitol.  In  the  evening  Gov.  Cox 
and  his  family  held  a  reception  in  the 
.Senate  chaml>er.  ball  in  Memorial 
Hall,  to  which  oMN.f  were  invited,  fol¬ 
lowed. 


Thousands  of  admiring  friends  of  the 
Times  and  Louisville  Courier  Journal 
visited  the  new  home  of  those  news¬ 
papers  in  that  city  during  the  afternoon 
and  evening  of  Saturday.  The  visitors 
were  shown  over  the  entire  ]>lant  and 
marvelled  at  the  facilities  and  superb 
equipment  that  met  their  eyes. 


Made  a  Hit  with  Pittsburgher*. 

The  Pittsburgh  Post's  annual  review, 
issued  Jan.  1,  was  printed  in  four  sec¬ 
tions  and  contained  thirty  pages  of  news 
matter  and  advertising.  The  first  ten 
pages  gave  the  record  in  industrial, 
financial,  railroad,  real  estate,  oil  and 
gas  operations ;  also  in  coal,  mining,  iron, 
steel  and  coke  products.  It  was  a  fine 
number  aud  made  a  distinct  hit  with 
Pittsburghers. 


Sentinel  Employes  Have  Love  Feast. 

The  employes  of  the  Winston-Salem 
(X.  C.)  Sentinel  were  given  a  dinner  hy 
the  management  of  that  paper  on  Dec. 
.‘ki  which  proved  a  most  delightful  af¬ 
fair.  R.  ]•'.  Carmichael,  the  oldest  in 
service,  who  presided,  reviewed  the 
progress  made  by  the  Sentinel  during 
the  past  few  years.  Other  members  of 
the  staff  dwelt  upon  the  spirit  of  har¬ 
mony  that  obtained  in  the  Sentinel  fam¬ 
ily  and  thanked  the  management  for  its 
untiring  co-operation  with  the  working 
staff.  Rufus  Shore,  business  man¬ 
ager  of  the  paper,  talked  on  the  devel¬ 
opment  of  the  Sentinel. 


The  German-.American  Press  .Associa¬ 
tion  of  St.  Louis  has  filed  a  statement 
increasing  its  capital  stock  from  $1,000,- 
unq  to  $l,'JqO,rtOn. 


SO.  AMERICAN  PAPERS. 

[Continued  from  foyc  11.) 

having  obtained  no  practical  results,  and 
thus  silently  acknowledging  its  defeat. 

The  leading  morning  newspapers  of 
Brazil,  published  in  Rio  Janeiro,  are: 
The  Journal  do  Commercio,  with  about 
22.0U0  circulation:  the  Journal  do  Brazil, 
with  an  estimated  circulation  of  30,000 
to  3  j.'Ktq,  and  O' Pais,  with  an  estimated 
circulation  of  I-I.IMIO. 

The  greatest  rivalry  exists  between 
the  first  two  mentionecl.  The  Journal  do 
Commercio  is  a  very  intluential.  but  ex¬ 
tremely  conservative  newspaper,  owned 
by  Carlos  Rodrigues,  a  prominent  Bra¬ 
zilian  journalist  and  business  man.  well 
known  in  the  I'nited  States,  where  he 
resided  many  years. 

The  Journal  do  Brazil,  whose  propri¬ 
etor.  Count  d'.Mmeida.  is  at  present  in 
this  country,  on  a  commission  from  his 
Government,  although  a  much  younger 
publication,  has  made  rapid  strides  on 
account  of  its  more  modern  methods. 
Both  these  newspapers  puhlisli  from 
twelve  to  twenty-four  pages  daily,  with 
large  Sunday  editions. 

The  Journal  do  Commercio,  which 
also  publishes  an  evening  eihtion,  was 
the  first  to  construct  on  the  famous 
-Avenida  Central  a  large  building,  the 
greater  part  of  which  is  occupied  by  of¬ 
fices.  among  others  those  of  the  .Ameri¬ 
can  Consulate. 

The  Journal  do  Brazil  then  built  on 
the  opposite  side  of  the  .Avenida  a  mod¬ 
ern  structure  with  a  high  dome,  rising 
above  all  others. 

The  Journal  do  Commercio,  not  to  be 
outdone,  has  just  completed  on  its  build¬ 
ing  a  dome  several  feet  higher  than  that 
of  the  Journal  do  Brazil,  besides  opening 
for  public  use  a  large  assembly  room 
for  meetings  and  lectures.  It  is  also 
organizing  a  permanent  exhibition  of 
.American  goods.  The  policy  of  both 
the  mentioned  papers  is  friendly  to  the 
I’nited  States. 

Chile  has  one  large  modern  news¬ 
paper.  El  Mercurio.  which  publishes  si¬ 
multaneously  two  editions;  one  in  San¬ 
tiago.  the  federal  capital,  and  one  in 
Valparaiso,  the  principal  port,  although 
the  two  cities  are  less  than  one  hundred 
miles  apart.  Its  two  buildings  are  mod¬ 
ern  and  contain  several  departments 
managed  for  the  benefit  of  the  public. 
The  paper  is  strictly  up  to  date  in  every 
respect  and  publishes  from  sixteen  to 
twenty-four  pages  daily. 


Montreal  Star  Issues  Auto  Book. 

The  Montreal  Star  has  recently  issued 
the  -Automobile  Blue  Book  of  Montreal 
in  the  interests  of  the  automobile  manu¬ 
facturers  of  Canada.  The  book  is  the 
result  of  an  exhaustive  analysis  of  the 
automobile  situatiim  in  that  city  based 
upon  a  special  census  taken  by  the  Star. 
Most  of  the  information  collected  i> 
published  for  the  first  time,  and  the 
puhlic.ation  is  the  first  of  its  kind  issued 
in  Canada.  It  is  crowded  with  live  ma¬ 
terial  interestingly  presented  and  typo¬ 
graphically  pleasing  to  the  eye.  'The. 
book  contains  in  its  last  pages  a  com¬ 
plete  list  of  automobile  owners  of  .Mont¬ 
real. 
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Adverdsk^  (>  CirodfitmMt^ds 


Officially  endorced  by  the  Printer*’  League  of  America — Ben  Franklin  Club  of  America — ^)ew  York  Master  Printers’  Asso* 
elation — Electrotypers’  Board  of  Trade  of  New  York — The  Sample  Card  Manufacturers’  Association,  Tbe  Employing  Electro¬ 
typers  and  Stereotypers’  Association  of  New  York,  The  International  Association  of  Manufacturing  Photo  Engravers  and  the 
Photo  Engravers’  League  of  New  York.  Held  coincident  with  the  convention  of  the  American  Newspaper  Publishers’  Association, 
Associated  Press  and  Printers’  League  of  America — and  with  the  co-operation  of  the  various  advertising  cluhs  and  leagues. 


Grand  Centra!  Palace,  New  York  City 

April  19th  to  26th,  1913 

will  reflect  Ihe  progress  that  has  been  made  throughout  these  aftiliated  industries  in  the  last  twenty 
years. 

The  above  associations  are  all  co-operating  to  help  make  this  Show  the  greatest  of  its  kind  that 
has  ever  been  held  in  the  world. 

The  Various  Importers  and  Exporters,  Consuls  and  Foreign  Chambers  of  Commerce  are  also 
co-operating  with  us  and  distributing  our  literature  throughout  the  world,  so  as  to  interest  the 
foreign  dealers  to  attend,  and  it  is  being  impressed  on  these  people  that  this  particular  event  pre¬ 
sents  the  greatest  opportunity  they  have  ever  had  to  view  under  one  roof  all  the  up-to-date  machin¬ 
ery,  processes,  systems  and  methods  NECESSARY  to  people  in  the  above  lines  of  business. 

The  Bureau  of  Foreign  and  Domestic  Commerce  of  the  Department  of  Commerce  and  Labor, 
at  Washington,  are  printing  our  articles  and  invitation's  in  their  Daily  Consular  Reports. 

The  Mergenthaler  Linotype  Co.  are  sending  out  in  conjunction  with  their  January  Bulletin 
50,000  tickets  to  printers  throughout  the  United  States  and  Canada,  and  an  article  in  the  Bulletin 
will  advise  all  printers  and  publishers  to  arrange  their  trips  to  New  York  so  as  to  be  here  in  April 
during  the  Show. 

The  Lanston  Monotype  Machine  Co.  have  arranged  to  send  out  60,000  tickets  to  the  trade,  the 
Dexter  Folder  Co.  30,000,  and  other  exhibitors  many  more  thousands,  covering  their  mailing  lists. 

150,000  TICKETS  will  be  judiciously  distributed  by  us  through  the  different  business  houses, 
so  that  the  buying  public  can  view  the  great  progress  that  has  been  made  in  the  above  industries 
during  the  last  decade. 

Manufacturers  and  Supply  Men 

N 

To  those  of  you  who  haven’t  arranged  for  your  spaces  the  question  is,  WHAT  ARE  YOU  GO¬ 
ING  TO  DO  ABOUT  THIS?  Are  you  going  to  be  represented  in  this  Great  International  Gath¬ 
ering,  or  are  .you  going  to  be  “penny-wise”  and  “pound-foolish,”  and  let  the  cost  of  space  stand 
between  you  and  a  large  volume  of  new  business?  ARE  YOU  GOING  TO  EXERCISE  FORE¬ 
SIGHT  OR  HINDSIGHT? 

The  spaces  on  the  main  floor  of  the  Palace  are  selling  rapidly,  and  will  soon  all  be  gone.  We 
have  arranged  for  the  SECOND  FLOOR,  but  if  you  act  NOW  you  can  secure  a  choice  location 
on  the  first  one. 

If  you  get  in  touch  with  me  right  away  I  wdll  be  glad  to  give  you  many  more  sound  reasons 
why  you  should  be  represented  here.  Apply  to 


Telephone,  Gramercy  724 


HARRY  A.  COCHRANE,  President 

200  Fifth  Ave.,  New  York  City 
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Leboy  Blanchard,  Editor.  Geobge  P.  Lspfleb,  Business 
Manager. 
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New  York,  Saturday,  January  18,  1913 


THE  PRESS  AGENT  STILL  WITH  US.  j 

L'nder  the  caption  “Waste  Basket  Ford,”  Buck-  , 
eye  Printerdom  gives  three  pages  of  text  to  the  i 
listing  of  recent  attempts  to  get  advertising  matter  | 
printed  free  in  the  Ohio  newspapers.  The  array  is  ; 
quite  appalling  and  yet  it  does  not  contain  one-half  i 
of  the  matter  that  the  wily  press  agents  try  to  I 
put  over.  The  Bulletin  of  the  .\merican  News-  j 
paper  Publishers'  .Association  every  week  contains  i 
from  half  a  dozen  to  two  dozen  instances  of  at-  i 
tempted  space  grabbing.  | 

And  yet,  gentlemen  of  the  jury,  in  spite  of  the  j 
many  times  you  have  turned  them  down,  the  press 
agents  continue  to  fly,  even  though  their  wings  j 
have  been  clipped,  and  enough  shots  have  been  i 
fired  into  them  to  bring  them  permanently  to 
earth. 

Some  of  you  have  become  wise  and  no  longer 
listen  to  the  siren  songs  they  sing  to  you  on  their 
typewriters.  But  some  of  you,  while  turning  down  j 
the  bare-faced  attempts  at  space  grabbing,  still  I 
print  effusions  sent  by  advertising  agents  who  say:  j 

“We  have,  after  much  bard  word,  about  succeeded  | 
in  i>ersuading  Messrs.  Blank  and  Blank  that  they  | 
ought  to  advertise  in  the  newspapers.  All  that  is  : 
now  needed  to  land  tliem  is  a  little  co-operation  on 
your  iiart.  Now,  if  you  will  run  the  enclosed  news 
article  in  your  colunms,  in  which  the  firm  is  men¬ 
tioned  in  a  complimentary  way,  we  are  sure  we  can 
convert  them  into  permanent  advertisers,  in  wlich 
event,  of  course,  your  paper  will  get  some  of  the 
business.’’ 

Did  you  ever  know  a  single  case  in  which  you 
received  an  advertising  contract  as  the  result  of 
printing*the  notice?  We  wot  not. 

It  is  pretty  hard,  sometimes,  to  turn  down  an  ap¬ 
peal  for  a  free  notice  when  it  comes  from  an  ad¬ 
vertising  agency  with  which  you  are  doing  busi¬ 
ness,  but  you  have  got  to  do  it  if  you  are  to  play 
the  game  open  and  fair.  Either  print  free  readers 
for  all  or  none  at  all.  If  your  space  is  worth  what 
you  charge  your  advertisers  you  cannot  afford  to 
give  it  free  to  press  agents.  Why  should  any 
one  pay  for  publicity  in  your  paper  if  he  can  get 
it  for  nothing  by  sending  you  an  interesting  little 
story  into  which  his  advertisement  is  cleverly 
woven  ? 

Of  course,  if  you  turn  down  all  these  opportuni¬ 
ties  to  give  your  readers  “valuable  information,” 
“exclusive  stories,”  handsomely  illustrated,  etc., 
free  of  all  expense  to  you,  you  are  depriving  the 
press  agents  of  the  chance  to  make  from  $25  to 
$100  a  week  out  of  your  paper,  which,  of  course, 
will  be  sad  indeed — for  the  press  agents — but  you 
will  gain  the  respect  and  confidence  of  those  who 


are  paying  you  good  money  for  the  privilege  of 
talking  to  your  readers  through  your  advertising 
columns. 

A  MERITED  REBUKE. 

It  has  long  been  the  wonder  of  the  newspaper 
world  that  Elbert  Hubbard  has  not  been  brought  to 
book  by  the  United  States  authorities  for  the  pub¬ 
lication  of  indecent  matter  in  his  magazine,  the  Phil¬ 
istine.  That  he  has  at  length  been  arrested  and  fined 
$100,  in  Buffalo,  on  a  single  count  of  an  indictment 
found  against  him  is,  we  are  certain,  a  source  of 
satisfaction  to  people  who  believe  in  a  clean,  moral 
public  press.  Mr.  Hubbard  is  undoubtedly  clever.  He 
has  built  up  a  large  property  at  East  .\urora  and  is 
making  big  money  every  year,  not  only  through  the 
productions  of  his  print  shop  and  other  manufactur¬ 
ing  plants,  but  through  his  lectures.  He  is  a  popu¬ 
lar  speaker  and  has  the  ability  to  interest  large  au¬ 
diences  and  hold  them,  as  it  were,  in  his  hand.  Few 
men  on  the  lyceum  platfonn  to-day  are  as  popular  as 
Mr.  Hubbard.  He  is  also  in  demand  as  a  speaker 
before  commercial  and  advertising  clubs  on  the  sub¬ 
ject  of  advertising. 

It  would  seem  as  though  a  man  of  such  promi¬ 
nence,  one  who  addresses  audiences  composed  of 
people  of  education  and  refinement,  would  use 
greater  care  in  the  preparation  of  matter  appearing 
in  his  magazines,  in  order  that  nothing  should  go 
forth  in  them  that  would  violate  good  taste  or  shock 
the  moral  sensibilities  of  their  readers.  But  Mr.  Hub- 
hard  loves  to  do  things  differently  than  other  people, 
in  order  to  convince  the  public  that  he  is  original. 
He  likes  to  .skate  along  on  thin  ice  in  discussing 
moral  questions,  and  if  he  breaks  through  occasion¬ 
ally  it  gives  him  no  concern.  He  has  printed  things 
in  the  Philistine  that  were  positively  indecent ;  and 
yet,  until  his  indictment  at  Buffalo  last  week,  he  had 
had  no  trouble  with  the  postal  and  other  departments 
of  the  Government. 

If  Mr.  Hubbard  is  as  wise  as  he  is  given  credit  for 
being,  he  will  hereafter  see  to  it  that  his  publications 
contain  nothing  that  will  arouse  the  antagonism  of 
the  State  or  National  authorities.  Because  he  is 
popular,  Mr.  Hubbard  must  not  presume  too  much 
upon  his  popularity  to  say  things  in  print  that  he  has 
no  ibusiness  to  say.  The  public  will  put  up  with  a  great 
deal,  but  its  patience  sometimes  becomes  exhausted, 
even  with  men  possessing  Hubbard’s  ability. 

THE  FIRST  PARAGRAPH  SUMMARY. 

The  Idler  Magazine. 

New'  York,  Jan.  8,  1913. 
The  Editor  and  Publisher: 

In  a  review  of  Gilbert  M.  Hyde’s  book.  “News¬ 
paper  Reporting  and  Correspondence,”  published  in 
the  New  York  Times,  the  writer  criticises  Mr. 
Hyde’s  advice  that  the  gist  of  a  story  should  appear 
in  the  first  few  lines.  It  would  be  interesting  to 
know  in  how  many  newspaper  offices,  in  New  York 
or  elsewhere,  this  rule  has  been  abandoned. 

In  my  own  newspaper  experience,  covering  a  num¬ 
ber  of  years  and  ranging  from  New’  York  to  San 
Francisco,  I  never  worked  in  any  shop  where  the 
rule  did  not  obtain.  It  may  be  that  in  the  three 
years  since  I  retired  from  active  newspaper  work 
the  methods  of  the  press  have  changed.  If  so  I 
should  like  to  know  it;  and  no  doubt  many  editors 
mistakenly  following  the  outworn  fashion  would  like 
to  know  it,  too.  Robert  J.  Shores. 

[The  best  authorities  on  writing  a  news  story 
agree  that  the  gist  of  the  story  should  be  put  in 
the  first  few  lines.  Of  course  there  is  no  cast-iron 
rule  on  the  subject. — Ed.] 

A  SEEKER  AFTER  KNOWLEDGE. 

The  .\urora  Be.acon-Xews. 

Aurora,  III,  Dec.  31,  1912. 
The  Editor  and  Publisher: 

Nothing  I  have  seen  for  a  long  time  has  interested 
me  so  much  as  your  symposium  of  advertising  ex¬ 
perts,  under  the  caption  “Information  Space  Buyers 
Desire,”  in  The  Editor  and  Publisher  of  Dec.  21. 

I  am  a  seeker  after  information  along  the  line  of 


what  is  and  what  is  not  necessary  to  complete  com¬ 
prehensive  information  about  our  publication.  I  have 
been  both  a  buyer  and  a  seller  of  space  for  many 
years.  It’s  forty  years  since  I  bought  my  first  bit  of 
newspaper  space,  and  thirty-one  since  I  sold  the  first. 

In  that  time  I  have  worked  from  the  Great  Lakes- 
to  the  Pacific  Coast  and  back  again.  I  have  produced 
thousands  of  pieces  of  copy  advertising  papers  I  have 
worked  on,  but  I  have  never  sent  one  out  that  just 
suited  me.  I  have  had  thousands  of  interviews,  but 
have  always  wondered  afterward  if  I  had  said  just 
the  best  things  possible. 

.Knjbody  who  will  tell  me  how  to  do  it  better  will 
confer  a  lasting  benefit  and  have  my  everlasting  grati¬ 
tude. 

If  you  can  increase  the  size  of  my  “bump  of  knowl¬ 
edge”  I’ll  take  it  kindly,  even  if  you  do  puncture  the 
“bunch  of  egotism.”  J.  K.  Groom, 

.\dvertising  Manager. 

EDITORIAL  COMMENTS. 

Now  they  are  tr\ing  to  make  out  that  the  Quaker 
Oats  Company  is  a  trust! 

Ohio  newspaper  men  are  proud  of  James  M. 
Cox,  publisher  of  the  Dayton  (O.)  News,  who  took 
the  oath  as  Governor  of  the  State  on  Monday,  and 
who  was  inducted  to  office  with  appropriate  cere¬ 
monies.  His  inaugural  address  was  scholarly  and 
w’as  instinct  with  noble  sentiments  and  a  deep  ap¬ 
preciation  of  the  responsibilities  of  the  position  he 
now  holds.  Governor  Cox  has  no  easy  task  before 
him,  but  it  is  confidently  believed  that  he  will  prove 
to  be  one  of  the  best  executives  the  State  has  ever 
had.  We  wish  him  good  luck. 

While  the  parcel  post  will  stimulate  the  mail 
order  business  it  w’ill  also  greatly  enlarge  the  ter¬ 
ritory  that  may  be  served  by  local  merchants.  In 
one  respect  it  gives  the  latter  a  distinct  advantage. 
A  mail  order  house  300  to  500  miles  away  must 
pay  62  cents  to  get  a  ten-pound  parcel  mailed.  The 
local  merchant  serving  the  same  article  to  a  50- 
mile  territory  can  get  the  same  thing  carried  for 
32  cents. 

PUT  AN  “AD”  IN  THE  PAPER. 

by  RUSSELL  E.  SMITH. 

If  your  business  doesn’t  “go,”  and  the  sales  are 
mighty  low’, 

And  things  begin  to  look  a  trifle  bad; 

When  the  things  that  looked  “immense”  now  re¬ 
semble  “thirty  cents,” 

Just  try  the  “stunt”  of  putting  in  an  “ad” ; 

You  will  find  that  it  will  pay,  you  can  see  it  every 
day — 

And  you’ll  admit  it  was  the  proper  caper. 

So  get  a  pad  and  chalk,  work  out  a  line  of  talk, 

And  put  an  advertisement  in  the  paper. 

Put  it  to  ’em  good  and  hard,  whether  selling  gems 
or  lard. 

And  try  to  hit  ’em  plumb  between  the  eyes ; 

Make  your  “copy”  good  and  strong  and  you’ll  see 
’fore  very  long 

That  it  really  pays  for  you  to  advertise. 

Play  your  main  points  up  in  style — then  hustle  for 
a  while — 

And  you’ll  find  this  talk  is  more  than  idle  vapor. 
The  orders  will  flow  in  and  you'll  always  wear  a  grin 

If  you  put  your  advertisement  in  the  paper. 

Successful  men  to-day  will  indorse  all  that  I  say 

“That  much  is  truth  and  all  the  rest  is  lies”; 
You  will  not  sell  much  goods  and  you’d  best  take  to 
the  woods. 

Unless  you  hurry  up  and  advertise; 

It  simply  can’t  be  done  and  the  race  will  soon 
be  run — 

Whether  you  be  banker,  cook  or  draper — 

Till  you  find  out  what  it  means  to  dig  down  in 
your  jeans 

And  put  an  advertisement  in  the  paper. 

— From  Brains. 
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PERSONALS. 


R.  M.  Johnson,  of  the  Houston  Post, 
and  J.  N.  Heiskell,  of  the  Arkansas  Ga¬ 
zette,  who  were  appointed  senators  by 
the  governors  of  their  respective  states 
to  fill  unexpired  terms,  have  taken  the 
oath  of  office  as  members  of  the  Upper 
House  of  Congress. 


Senator  W  in.  E.  Chilton,  of  W'est 
Virginia,  owner  of  the  Charleston  (W. 
Va.)  Gazette  now  occupies  the  seat 
in  the  senate  formerly  used  by  Senator 
Bailey  of  Texas. 


Herman  Ridder,  owner  of  the  New 
York  Staats-Zeitung,  was  chosen  per¬ 
manent  president  by  the  forty-five  State 
Presidential  electors  that  met  on  Jan. 
IH  at  Albany,  and  cast  their  votes  for 
W  ilson  and  Marshall.  Just  before  ad¬ 
journing  the  college  voted  to  present 
to  President  Ridder  the  gavel  which  he 
wielded  during  the  meeting. 


Carter  Glass,  who  represents  the 
Sixth  Congressional  District  of  Vir¬ 
ginia,  and  is  owner  and  editor  of  the 
Lynchburg  News  and  Advance,  is  chair¬ 
man  of  the  sub-committee  of  the  Bank¬ 
ing  and  Currency  committee,  investigat¬ 
ing  the  question  of  currency  reform. 

C.  H.  Rennbold,  general  manager  of 
the  Cincinnati  Times-Star,  was  recently 
elected  president  of  the  Mc.Mpin  Hotel 
Co.,  New  York,  which  owns  and  oper¬ 
ates  the  new  mammoth  hotel  at  Thirty- 
fourth  and  Broadway. 


William  J.  Conners,  owner  of  the 
Buffalo  (N.  Y.l  Courier,  has  been  made 
a  member  of  the  Perry  centennial  cele¬ 
bration  committee  by  Governor  Sulzer. 
It  is  an  honorary  post. 


Charles  M.  Greenway,  former  busi¬ 
ness  manager  of  the  Saginaw  (Mich.) 
News,  succeeds  George  H.  Gardner  as 
general  manager  of  the  Flint  (Mich.) 
Daily  Journal,  with  which  paper  the 
latter  had  been  connected  for  the  last 
sixteen  years. 


Gilbert  D.  Raine,  publisher  of  the 
Memphis  (Tenn.)  News-Scimitar,  is  en¬ 
joying  a  brief  outing  in  Florida. 


Grant  Harrington,  editor  of  the  Wy¬ 
andotte  Chief,  Kansas  City,  has  re¬ 
ceived  the  appointment  of  private  sec¬ 
retary  to  Governor  George  H.  Hodges 
of  Kansas. 


Orville  Storm  has  resigned  as  editor 
of  the  Pana  (Ill.)  Daily  Herald  to  take 
a  similar  position  with  the  Mattoon 
(Ill.)  Commercial  Star. 


C.  H.  Reese,  for  several  years  editor 
and  manager  of  the  Carroll  (la.)  Times, 
has  left  that  paper  to  join  the  York 
(Neb.)  Daily  News. 


EDITORIAL  STAFF  NEWS. 

John  P.  Gavit,  Washington  corre¬ 
spondent  of  the  New  York  Evening 
Post,  has  been  elected  a.  member  of  the 
famous  Gridiron  Club. 


George  Hambleton,  of  the  Montreal 
(Canada)  Star,  is  in  Washington  re¬ 
porting  the  proceedings  of  the  ways 
and  means  committee  of  the  House  for 
his  paper. 


A.  J.  Sutton  of  the  Washington  (D. 
C.)  Post  is  known  as  the  man  who 
bosses  Presidents  from  the  fact  that 
he  has  made  four  Presidents  take  or¬ 
ders  from  him  while  they  were  being 
photographed.  Mr.  Sutton  started  giv¬ 
ing  orders  to  the  Nations’  chief  execu¬ 
tives  when  President  McKinley  was  in 
office.  He  probably  has  the  largest  ac¬ 
quaintance  of  public  men  of  any  news¬ 
paper  photographer  in  this  country. 
Mr.  Sutton  has  photographed  President¬ 
elect  Wilson  who  is  the  fourth  Presi¬ 
dent  to  follow  his  suggestions  to  “look 
pleasant  please.” 


j  George  T.  Hughes,  c'ty  editor  of  the 
!  Globe,  contributes  to  the  current  issue 
I  of  Leslie's  Weekly  an  illuminating  ar- 
I  tide  entitled  “The  Latest  Idea  in  .\s- 
^  tronomy.’’ 


A.  McD.  Stoddart,  day  city  editor  of 
the  Press,  is  on  a  three  weeks’  vacation 
I  in  the  south. 

^  Richard  Frayer,  of  the  Evening 
World,  has  been  ill  with  the  grippe  dur- 
'  ing  the  past  week. 


member  of  the  reception  committee  of 

the  Inaugural  ceremonies. 


Byron  Williams,  formerly  city  editor 
of  the  Waterloo  (la.)  Reporter,  more 
recently  editor  of  the  Woman’s  Work, 
has  become  manager  and  editor  of  the 
Marquette  (Mich.)  Chronicle. 

Fred  R.  Moore,  a  negro,  publisher  of 
the  New  York  Age,  has  been  named  by 
President  Taft  as  Minister  to  Liberia, 
.\frica. 


E.  S.  Drury,  editor  of  the  Encamp¬ 
ment  (Wyo.)  Herald,  which  suspended 
publication  recently,  has  been  appointed 
business  manager  of  the  Cheyenne 
(Wyo.)  Daily  Leader. 


I  EARL  (;or>WIN. 

i  CHAIRMAN  INAUGURATION  PRESS  COM. 


Irwin  C.  Norwood,  formerly  of  the 
Washington  Star,  and  now  press  agent 
and  secretary  of  the  Greater  Davenport 
Committee  of  Davenport,  Iowa,  visited 
Washington  for  a  few  days  this  week. 


Charles  Eugene  Banks,  assistant  city 
I  editor  of  the  Seattle  (Wash.)  Post- 
I  Intelligencer,  has  been  appointed  a 
;  member  of  the  board  of  theater  cen¬ 
sors  of  that  city  by  Mayor  Cotteril. 


H.  .A.  Merrill,  for  years  a  member  of 
the  Kennebec  (Me.)  Journal’s  editorial 
staff,  resigned  last  Monday  to  become 
editorial  writer  on  the  Biddeford  (Me.) 
Record. 


Credo  Harris,  a  writer  whose  books 
are  being  favorably  received  throughout 
the  South,  has  taken  charge  of  a  new 
magazine  review  department  inaugu¬ 
rated  by  the  Louisville  Herald  recently. 


H.  Parker  Willis,  managing  editor  of 
the  New  York  Commercial,  spent  a  few 
days  this  week  in  Washington. 


Charles  E.  Chapin,  city  editor  of  the 
New  York  Evening  World,  is  ill. 


E.  D.  Burrows,  formerly  sporting 
editor  of  the  San  Francisco  Bulletin,  is 
a  new  member  of  the  editorial  staff  of 
the  New  York  Evening  Mail. 

James  R.  Price,  sporting  editor  of 
the  Press,  has  been  appointed  by  Gov¬ 
ernor  Sulzer  as  the  third  member  of  the 
State  Athletic  Commission. 


J.  M.  Loughborough  is  now  acting 
night  city  editor  of  the  Press. 


Fred  W.  Orelmann  has  been  appointed 
assistant  business  manager  of  the  Mem¬ 
phis  (Tenn.)  News-Scimitar. 


WEDDING  BELLS. 

Charles  T.  Morgan,  assistant  indus¬ 
trial  editor  of  the  Wall  Street  Journal, 
and  Miss  Frances  M.  Williams,  an  act¬ 
ress  and  daughter  of  the  late  Samuel  L. 
Williams,  an  editorial  writer,  were  mar¬ 
ried  on  Jan.  8  in  New  York. 


The  marriage  of  R.  L.  Kidd,  editor  of 
the  Poteau  (Okla.)  News,  and  Miss 
Ruby  Park  took  place  in  that  city  re¬ 
cently. 


William  H.  Stephens,  of  the  New 
York  Evening  Mail,  has  returned  from 
a  two  weeks’  trip  to  Porto  Rico. 


J.  S.  Price,  formerly  of  the  Wash¬ 
ington  Times,  has  joined  the  staff  of 
the  Washington  Bureau  of  the  United 
Press. 


Tom  Finty,  Jr.,  of  the  Dallas  News, 
will  represent  that  newspaper  during  the 
present  session  of  thg  legislature  at  Aus¬ 
tin. 


j  Morgan  Henessy,  secretary  to  Repre- 
i  senative  Roberts,  of  Massachusetts,  is 
j  Washington  correspondent  of  the  Bos- 
1  ton  Post. 


Robert  W.  MeWade  probably  repre- 
i  sents  as  many  or  more  papers  than  any 
one  correspondent  at  Washington.  There 
are  twenty-one  on  his  list. 


Paul  R.  Martin,  formerly  dramatic 
editor  of  the  Indianapolis  Star  and  later 
press  representative  of  the  Ringling 
Brothers’  Circus,  has  been  appointed 
press  director  of  the  Indianapolis  Motor 
Speedway  and  Ocean-to-Ocean  High¬ 
way  Movement. 


Henry  B.  R.  Briggs  begins  to-day  his 
duties  as  managing  editor  of  the  St. 
Paul  Daily  and  Sunday  News. 


Joseph  R.  Wilson,  Vity  editor  of  the 
Nashville  Banner  and  brother  of  the 
President-elect,  has  been  appointed  a 


j  Frank  A.  Merrill.,  connected  with  the 
I  .Associated  Press  in  Dallas,  Tex.,  was 
I  united  in  marriage  Jan.  6  to  Miss  Pren- 
i  tiss  Heard,  of  Oklahoma  City,  who  for 
j  four  years  has  been  an  attache  of  Gov. 
I  Lee  Cruce’s  office.  Mr.  Merrill  was 
!  formerly  city  editor  of  the  Daily  Okla- 
j  homan,  at  (Oklahoma  City. 


New  Mattengale  Manager. 

C.  R.  Atchison,  formerly  of  Nash¬ 
ville,  Tenn.,  has  been  elected  vice-presi¬ 
dent  and  general  manager  of  the  Mas- 
sengale  Advertising  .Agency,  of  Atlanta, 
Ga. 


Howard  Davis  Promoted. 

Howard  Davis,  who  has  been  adver¬ 
tising  manager  of  the  New  York  Am¬ 
erican  for  some  time,  has  been  made 
business  manager  of  that  newspaper. 
Mr.  Davis  is  generally  regarded  as  one 
of  the  ablest  of  the  young  men  in  the 
business  end  of  New  York  journalism. 


BUSINESS  OPPORTUNITIES 

NOW  IS  A  GOOD  TIME 

to  buy  a  publishing  business.  Several  good 
chances  avaiUble.  HARRIS-DIBBLK  COM 
PANY,  71  West  ttd  St.  Near  York, 
lah  district. 


FOR  SALE 


FOR  SALE. 

Flat-bed  Newspaper  Press,  prints  from  type,  4, 
6  or  8  page,  seven  column  papers;  speed, 
4,000  per  hour.  Can  be  seen  in  operation. 
Write,  if  interested.  WALTER  SCOTT  & 
COMPANY,  Plainfield,  N.  J. 


liOSEiiFiL 

evening  daily.  Annual  business 
over  $84,000;  net  profit  over  $9,- 
000.  One-half  or  less  will  be  sold 
to  an  experienced  publisher  com¬ 
petent  to  take  full  charge  of  busi¬ 
ness  end;  $15,000  cash  necessary. 
Proposition  F.  L. 


Newspaper  Broker 
277  Broadway,  New  York 


SITUATIONS  WANTED 


.■idvertisements  under  this  classification  will  cost 
Ic.  fier  IVord;  Display.  15c.  per  Agate  Line. 


CIRCULATION  MAN. 

I  tiave  had  an  all  around  circulation  training 
in  charge  of  country  and  city  departments,  as 
.\ssistant  Circulation  Manager,  and  in  charge 
of  suburban,  and  I  have  an  intimate  knowl- 
eilge  of  circulation  systems,  office  controlled, 
farmed  out,  etc.,  and  can  produce  .satisfactory 
increases  in  circulation  at  small  cost,  either  as 
assistant  to  some  good  man,  or  in  charge  of 
the  circulation  of  daily  newspaper.  .Address 
■‘SYSTEM,”  care  The  Editob  and  Publisher. 


PRESSMAN 

experienced  in  all  kinds  of  newspaper  press- 
work,  desires  position  as  foreman.  References 
given.  .Address  Pressman,  care  The  Editor 
AND  Publisher. 


MANAGER 

Who  has  been  highly  successful  in  upbuilding 
newspaper  properties,  seeks  connection  on  a 
strictly  contingent  basis,  preferably  with  oppor¬ 
tunity  to  acquire  interest,  and  solicits  corres^nd- 
ence  with  owners  of  daily  newspapers  that  are 
not  earning  satisfactory  profits.  American;  age 
3.^;  good  executive;  careful  and  economical  man¬ 
ager,  with  practical  experience  in  all  branches 
of  newspaper  publishing;  strictly  temperate;  ex¬ 
ceptional  references.  Address  “H.  H.  H.,” 
care  The  Editor  and  Publisher. 


YOU  NEED  lA  MAN. 

One  who  can  take  charge  of  your  Advertising 
Department  Display,  or  the  Classified,  or  both, 
and  make  them  grow  faster — AN  ADVERTIS¬ 
ING  MANAGER  with  the  ability  to  write  copy 
and  who  at  the  same  time  possesses  the  ability 
to  devise  and  execute  new  and  practical  sales 
methods.  THIS  ADVERTISEMENT  ii  di¬ 
rected  to  any  executive  who  has  an  openiM  or 
to  the  few  who  are  always  ready  to  MAKE  an 
opening  for  such  a  man.  Address  T.  A. 
BROWN,  care  Moulton,  619  5th  St.,  Brooklyn, 
N.  Y. 


HELP  WANTED 


W.ANTED. — Editorial  writer  on  a  New  Jer¬ 
sey  afternoon  Republican  paper;  high  class, 
conscientious  man;  salary  $35,  to  right  man. 
ELIZABETH  JOURNAL,  Elizabeth,  N.  J. 


MISCELLANEOUS 


WANTED— NEWSPAPER  IDEAS. 

Syndicate  supplying  editorial  material  to  im¬ 
portant  daily  newspapers  in  many  American 
cities  will  pay  from  $10  to  $50  apiece^  accord¬ 
ing  to  value,  for  practical,  new,  fresh  ideas  for 
stunning  features,  national  crusades,  catchy, 
splashy  stunts,  good  in  any  city,  attractive  hu¬ 
man  interest  features,  national  or  local;  new 
ideas  for  sport,  woman  and  humor  departments. 
Explain  your  suggestion  in  full.  Vour  idea 
will  be  promptly  judged,  and  if  accepted,  pay¬ 
ment  forwarded  immediately.  Address  “W. 
W.,”  care  The  Editor  and  Publisher,  New 
York  City. 


Chicago — New  York — Philadel- 
THE  BLACK  pbia,  for  20  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  rates. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereoDrpe 
plates,  60c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  167  W.  Washington  St.,  Chicago,  lU. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  of 
Printers’  machinery  and  tuppliea  on  hand  for 
immediate  ihipment. 

RICH  k  McLEAN. 

61  Cliff  St,  New  York. 


ILLUSTRATING  AND 
CARTOONING 

neatly  done.  Submit  your  proposition  and  1 
will  gladly  furnish  prices.  J.  N.  DELISLK, 
617  Charles  St,  St  Paul,  Minn. 


G.  S.  WYCKOFF,  Newspaper  Auditor,  Ap¬ 
praiser,  Systematizer,  Financial  AtHustmenta. 
Strictly  A1  confidential  service.  Newsoapera 
and  Magazines  privately  bought  and  sold  for 
clients.  72  Isabella  Ave.,  Newark,  N.  J. 
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CAN’T  STOP  SUNDAY  LEDGER. 


It  Gives  •  Service  Reeders  Would 

Not  Relinquish,  Se/s  Mr.  Curtis. 

Cyrus  H.  K.  Curtis  has  addressed  a 
letter  to  the  Rev.  John  C.  Petre,  secre¬ 
tary  of  the  Methodist  Ministers’  meet¬ 
ing,  Philadelphia,  in  reply  to  their  peti¬ 
tion  that  he  discontinue  the  Sunday 
edition  of  the  Public  Ledger,  which  he 
recently  purchased  from  Adolph  S. 
Ochs.  The  letter  reads : 

“I  thank  you  for  your  interest  in  the 
Public  Ledger,  and  I  appreciate  and 
sympathize  in  your  point  of  view.  Had 
the  Public  Ledger  no  Sunday  issue  al¬ 
ready  establishe<l.  I  probably  would  not 
consider  starting  it. 

“However,  it  gives  a  service  to  the 
readers  that  they  would  not  now  relin¬ 
quish.  It  is  not  a  question  of  proAt  with 
me.  hut  of  service,  and  it  is  my  intention 
to  render  a  service  that  w  ill  benefit,  not 
harm,  any  class  of  people.  Of  course, 
you  know  the  work  is  all  done  on  Sat¬ 
urday  and  Saturday  night,  and  dis- 
tribute<i  in  the  early  morning  hours. 

“The  habit  of  reading  the  Sunday 
new  spaper  w  e  cannot  control,  but  we  can 
control  so  far  as  the  Public  I^ger  is 
concerned,  the  kind  of  paper  the  public 
should  read,  and  I  trust  no  Public 
Ledger  reader  will  ever  have  occasion  to 
object  to  anything  found  in  its  columns 
on  Sunday  or  any  other  day  of  the 
week.” 


OBITUARY  NOTES. 

JosEi’H  Elb.^eck,  seventy-four  years 
old,  publisher  of  the  Iowa  Staats- 
Anzeiger.  at  Des  Moines,  and  one  of  the 
leading  German  citizens  of  Iowa,  died  at 
1  is  home  on  Jan.  8. 


Patrick  J.  Devlix,  for  more  than  a 
quarter  of  a  centun.-  a  member  of  the 
editorial  staff  of  the  Chicago  Inter- 
C^ean.  died  last  week  at  his  home  in  that 
city.  Mr.  Devlin  suffered  a  stroke  of 
paralysis  while  at  work  on  the  copy  desk 
of  the  Inler-Ocean  the  early  part  of  last 
March. 


HARk^  G.  Snow,  for  many  years 
identiiied  with  musical  and  theatrical  af¬ 
fairs  in  New  York,  died  in  Malden, 
Mass.,  on  Jan.  18.  He  had  been  press 
representative  for  the  Metropolitan 
Opera  House  and  Manhattan  Opera 
House  and  had  acted  as  press  agent  for 
many  of  the  leading  opera  singers  and 
musical  artists. 


George  Le  Baron  Hartt,  for  many 
years  editor  of  the  old  \ew  York  Da  ly 
Graphic,  and  a  well-known  artist,  died 
at  Passaic  on  Jan.  9,  after  an  illness  of 
two  years  with  Bright’s  disease. 

Miss  .Adelaide  V.  Macdonald,  asso¬ 
ciate  editor  of  Nugent’s  Magazine,  a 
fashion  and  trade  paper,  died  at  her 
home  in  Brooklyn  on  Jan.  10. 

Dr.  Martin  Pelz,  fifty-two  years  old, 
who  founded  the  Brooklyn  Courier,  a 
German  paper,  died  Saturday  in  the 
German  Hoi|)ital,  Brooklyn. 

Arthur  \V.  Austin,  fifty-nine  years 
old,  managing  editor  of  the  Buffalo 
Commercial,  died  Jan.  5  at  his  home  in 
that  city.  He  began  his  career  as  a 
newsboy,  was  made  city  editor  of  the 
Commercial  in  1877,  associate  editor  in 
1894  and  two  years  ago  became  manag¬ 
ing  editor  of  the  paper  with  which  he 
was  connected  all  his  life. 


Charles  W'.  Cotton,  eighty-seven 
years  old,  who  for  seventy-five  years 
was  engaged  in  newspaper  work,  and  for 
fifty  years  connected  with  the  New  .Al¬ 
bany  find.'*  Ledger,  died  in  that  city 
last  week. 


W.  .A.  Sears,  for  many  years  on  the 
editorial  staff  of  the  Nashville  (Tenn.) 
Banner,  died  at  his  home  in  that  city  on 
Jan.  7. 

William  P.  Moyles.  thirty-eight  years 
old.  formerly  on  the  staff  of  the  New 
York  Tribune,  at  one  time  circulation 
manager  of  the  Brooklyn  Times  and 


more  recently  in  the  Hearst  service,  died 
at  his  home  in  Brooklyn  on  Jan.  9. 


John  W.  Wilson,  editor  of  the  Colo¬ 
rado  Springs  Public  Opinion,  and  who 
for  many  years  published  the  North 
Denver  Press,  died  last  week  in  Roy, 
N,  M 


SPHINX  CLUB  DINNER 

(Continued  from  page  8.) 
diners  that  the  man  who  told  the  best 
stories  of  the  evening  was  Hugh 
O'Donnell,  vice-president  of  the  Poor 
Richard  Club  of  Philadelphia. 

SOFT  CLAMS  A  LA  SPHINX. 

The  menu,  which  was  a  distinct  de¬ 
parture  from  the  usual  menus  provided 
at  public  functions  of  this  kind,  was  as 
follows : 

Caviar  on  Toast 
Perfection  Scotch 
Montague  1876  Private  Stock  Rye 
.Apollinaris 

Lynnhaven  Bay  Cocktail 
Celery  Olives  Radishes 

Planked  Lake  Erie  White  Fish 
Saute  Potatoes,  French  Style 
Soft  Clams,  a  la  Sphinx 
.Hearts  of  Lettuce 
V’euve  Clicquot  Yellow  Label 
Breast  of  Turkey  Stuffed,  Deviled  Sauce 
Cauliflower,  Hollandaise 
Roman  Punch 

■Apple  Dumpling,  Hard  Sauce 
Camembert  and  Roquefort  Cheese 
Toasted  Crackers 
Coffee 

Carolina  Coronas 
Flor  de  Cuba  Excepcionales  de 
Rotschild 

WHO  WERE  THERE. 

Lee  .\nderson;  Hr.  H.  U.  .\dams;  J.  W. 
.\itaitis;  follin  Armstrong;  E.  V.  .\lley;  Kim¬ 
ball  C.  Atwood. 

Henry  M.  Beach;  George  N.  Boyd;  H.  L. 
Bridgman;  Charles  T.  Brooks;  J.  W.  Bothwell; 
Samuel  Brill;  J.  T.  Beckwith;  Wilfred  C. 
Bates;  F.  L.  Blanchard;  J.  F.  Beale,  Jr.;  Gay 
Bradt;  N.  S.  Bishop;  William  J.  Barrett; 
.lohn  T.  Ballou;  J.  A.  Brainerd:  George  C. 
Bladsworth;  Henry  C.  Brown;  P.  V.  Bunn; 

B.  J.  Beardsley ;  W .  Powell  Bradburn. 

Hugh  Chalmers;  Fred  S.  Clark;  George  W. 
Coleman;  Cyrus  H.  K.  Curtis;  A.  Bradley  Cox; 
Frank  E.  Colson:  Hon.  John  Lewis  Childs; 
J.  G.  Carpenter;  H.  H.  Cooke;  .A.  B.  Church- 
hill;  Harry  L.  Cohen;  F.  J.  Conover;  George 
M.  Courts;  T.  E.  Conklin;  James  C.  Crane. 

Barclay  Hunham;  John  F.  Duggan;  Thomas 
J.  Duggan;  Tames  M.  Dunlap;  Howard  Davis; 
E.  D.  De  W’itt:  Leo  De  Pinna. 

George  Ethridge:  Alfred  Ethridge;  J.  M. 
Ethridge;  S.  W.  Eckman;  W.  J.  Eakin;  S. 
Keith  Evans;  Herbert  Everitt. 

H.  W.  Ford;  R.  B.  Freeman;  Theodore  S. 
Fettinger;  Joseph  A.  Ford;  W'illiam  F.  Fry;  J. 
H.  Foster;  Charles  W.  Frazier;  Joseph  Fran- 
kel;  Louis  Frankel. 

David  B.  Gibson;  F.  L.  F.  Gauss;  Samuel 
W.  Goldberg;  M.  M.  Gillam;  F.  E.  Gunnison; 
Edward  A.  Gross;  E.  D.  Gibbs;  O.  J.  Gude; 
J.  P.  Gillroy;  W.  E.  Gude;  R.  G.  Gould;  Will¬ 
iam  Green;  Charles  H.  Green;  H.  B.  Gibbs; 
M.  P.  Gould  and  guest. 

W.  W.  Hallock;  Edward  S.  Hungerford;  M. 

D.  Hunton;  Frank  C.  Hoyt:  R.  F.  R.  Hunts¬ 
man;  William  Horner;  E.  F.  Hooper;  W.  C. 
Holman;  E.  W.  Hazen;  Charles  Hartner;  L. 

C.  Hornung;  R.  R.  ITeywood;  S.  H.  Horgan; 
Allan  C.  Hoffman;  Herbert  S.  Houston. 

W.  H.  Ingersoll. 

Charles  E.  Jones;  W’illiam  H.  Johns;  Albert 
Jacobs;  Wylie  B.  Jones. 

Philip  Kobbe;  I.  Arthur  Klein;  W.  J.  Ken¬ 
nedy:  G.  G.  Kane;  H.  A.  Kibbe. 

John  H.  Ling;  W.  J.  Lamed;  S.  E.  Leith; 
Charles  M.  Lobdell;  'R.  N.  Lockwood:  Ivan 
Lytton;  Charles  T.  I^ogan. 

Converse  D.  Marsh;  Mahlon  Edgerton  Mars- 
ton-  Bert  M.  Moses;  L.  C.  McChesney;  W.  H. 
McKnight;  F.  E.  Morrison;  Joseph  E.  MacWill- 
iams;  Paul  Meyer;  H.  I.  Mahin;  Frank  Moss; 
Homer  McKee;  Justin  McCarthy,  Jr.;  William 
C.  McCloy;  A.  J.  Meston;  James  T.  Murray; 
Milton  H.  McKee:  Arthur  Moore;  E.  B.  Mur¬ 
ray;  John  C.  Morison;  Ross  Mercereau;  Sam¬ 
uel  Mofhtt. 

Wilbur  D.  N’esbit;  Edward  M.  Nolen;  Robert 
W.  Nelson;  Charles  T.  Nolan;  John  H.  New¬ 
man. 

E.  A.  O’Hara;  James  O’Flaherty;  Rog'r  J. 
O’Donnell:  Hugh  O’Donnell:  Joseph  .A.  Gudin. 

Carl  Gilmore  Percy;  Printers’  Ink;  C.  W. 
Pope;  Vomaine  Pierson;  Joseph  Proskauer; 
Wadsworth  A.  Parker;  L.  B.  Palmer;  Sig¬ 
mund  Pisinger. 

Thomas  Quigley. 

M.  W.  Reid;  Louis  Rosenberg:  E.  H.  Ran- 
do^h;  W.  C.  Richardson;  W.  O.  Rutherford. 

K.  E.  Smith;  Wayne  C  Smith;  John  A. 
Sleicher:  Reuben  P.  Sleicher;  Carrol  Swan; 
George  C.  Smith;  Robert  B.  Sfoutenburgh ;  Ar¬ 
thur  B.  Salinger;  J.  Henry  Smythe;  E.  Medlyr 
Scovil;  Alexander  Spear;  F.  MacD.  Sinclair;  E. 

E.  Sinclair;  Charles  M.  Steele;  Jules  P.  Storm; 
Frank  G.  Smith. 

Harry  Tipper;  W.  J.  R.  Thiers;  Henry  S. 
Terbell;  Clyde  S.  Thompson;  E.  C  Tibbitts; 
H.  S.  Tibbs;  William  J.  Thompson. 

Richard  H.  Waldo;  George  C.  Williams  and 
guest,  Philip  Wolf;  Erwin  Wardman;  Sidney 
Wall;  C.  W.  Wolfe:  B.  Holt  Willard;  William 
H.  Wilson:  O.  J.  Wagenhorst. 


What  a  Newspaper 
Has  To  Sell 

When  a  newspaper  sells  its  advertising  space  on  a  com¬ 
modity  basis  it  sells  a  definite  number  of  possible  or  prospec¬ 
tive  customers. 

The  only  way  to  estimate  accurately  the  commodity 
(prospective  customers)  which  any  newspaper  has  to  sell 
is  to  average  its  daily  net  paid  circulation  for  a  full  year. 

Playing  fair  with  the  advertiser  is  one  thing,  and  pre¬ 
tending  to  play  fair  is  quite  another. 

Since  April,  1910,  THE  GLOBE  has  plainly  stated  and 
proved  its  net  paid  circulation  month  by  month,  and  submitted 
to  five  different  audits  by  organizations  representing  adver¬ 
tisers  or  doing  the  work  for  advertisers. 


THE  GLOBE’S  AVERAGE  DAILY  NET  PAID 
CIRCULATION  BY  MONTHS, 
from  April,  1910,  to  January  1,  1913. 


Average  Net  Sale 

Average  Net  Sale 

April, 

1910. . . . 

.  101,586 

April,  1911. _ 

.  104,869 

May, 

.110,364 

May,  “  .... 

”3.715 

June, 

4< 

.  109,106 

June,  “  . 

”5,598 

July 

, 

.  108,383 

July,  “  . 

.109,372 

August, 

«( 

.107,516 

August,  “  . . . . , 

”5.939 

September, 

.  102,330 

September,  “  _ 

.135,988 

October, 

“  .... 

.  107,024 

October,  “  .... 

•  144.997 

November, 

•  97,905 

November,  “  .... 

•  120,574 

December, 

.  04,048 

December,  “  .... 

.121,123 

January, 

1911 . . . . 

.  96,102 

January,  1912.... 

.”3.584 

February, 

(4 

.  94,001 

February,  “  .... 

.114,163 

March, 

“  .... 

.  97,040 

March,  “  .... 

.117.376 

Daily  Average  for  the 

Daily  Average  for  the 

year,  April  i,  1910,  year,  April  i,  1911, 

to  April  I,  1911 ..  102,117  to  April  i,  1912. .  118,942 

Average  Net  Sale 


April,  1912 . 144,656 

May,  “  140,841 

June,  “  137.348 

July,  “  127,929 

August,  “  . 124,314 

September  “  . 129,211 

October,  “  . 149,485 

November,  “  . 131.838 

December,  “  . 120,791 


Daily  Average  for  9  months, 

April  I,  1912,  to  Dec.  31,  1912 . 134,046 


Every  figure  in  the  statement,  except  the  months  of 
November  and  December,  1912,  has  been  verified  by  examina¬ 
tions  by  The  Association  American  Advertisers  or  N.  W. 
Ayer  &  Sons,  copies  of  which  audits  will  be  shown  any 
advertiser. 

The  full  year  basis  of  estimating  the  daily  average  net 
paid  circulation  includes  all  seasons,  the  high  and  low  periods, 
the  spring  and  fall  months,  when  circulations  reach  their  top 
notch,  and  the  summer  and  winter  months,  when  circulation 
drops  down  from  the  highest  points. 

That  the  average  daily  net  paid  circulation  for  a  full  year 
is  the  fairest,  squarest  and  only  accurate  way  in  which  to  com¬ 
pute  circulation  as  a  basis  for  establishing  an  honest  and  equi¬ 
table  rate  must  be  conceded  by  all  conscientious  publishers. 


New  York’s  Foremost  High'Class  Evening  Newspaper 


THE  EDITOR  AND  PUBLISHER. 


NEW  PUBLICATIONS. 

NEwa^STLE,  Ind.'— The  Morning  Star, 
a  daily  paper  advocating  the  principles 
of  the  Progressive  party,  was  launched 
on  Jan.  15  by  Arthur  VV.  Tracy,  for¬ 
merly  a  Washington  correspondent. 

Phil.\i)elphi.\,  Pa. — The  Methodist 
Times,  the  new  publication  of  the  Meth¬ 
odist  Episcopal  Church,  has  made  its 
first  appearance.  The  new  paper  re- 
place.s  the  Philadelphia  Methodist. 

Herrin,  Ill. — David  Grear  and  Ed¬ 
ward  Barlow  have  purchased  the  Perry 
County  Herald  and  will  shortly  launch 
the  Journal,  a  twice-a-week  paper. 

St.  M.\rif.s,  Idaho. — ncAv  Demo¬ 
cratic  paper  will  be  launched  soon  by 
Clark  Moon. 

Dagmar,  Mont. — The  Record,  Joseph 
H,  Dolin,  editor  and  owner,  made  its 
initial  appearance  last  week. 

Lorusburg,  N.  M. — Allen  &  Ownby 
have  published  the  first  issue  of  the 
Leader. 

Georgetown,  S.  C. — The  first  number 
of’ the  Georgetonian  appeared  on  Jan.  11, 
under  the  editorship  od  D.  C.  Howell, 
formerly  publisher  of  the  Andrews  Ad¬ 
vertiser. 

Montgomery,  Ala. — A  new  morning 
paper  will  be  started  on  Feb.  16.  Alva 
Fitzpatrick,  editor;  Russell  T witty,  ad¬ 
vertising  manager,  and  W.  W.  Ken¬ 
drick,  circulation  manager,  will  be  the 
department  heads. 


COMMON  SENSE  IN  NEWSPAPER  S0UCITA1I0N. 


By  THOM.VS  E.  DOCKRELL. 
(Copyright,  1913,  by  Thomas  E.  Dockretl.) 


Again,  a  realization  of  the  develop¬ 
ment  of  the  store  with  more  intense 
personal  service  is  going  to  develop  j 
small  advertisers.  Over  a  year  ago^Mr. 
McKinney,  of  N.  W.  Ayer  &  Son,  whose 
experience  lends  weight  to  every  word 
he  utters,  said  at  a  dinner  of  the  Daily 
Newspaper  Club:  “The  great  advertis-  ; 
ing  problem  to-day  is  how  to  develop  ! 
the  small  advertiser.”  i 

The  trouble,  of  course,  is  that  so  i 
much  advertising  solicitation  has  been 
carried  on  in  advertising  terms,  a  lan¬ 
guage  that  the  business  .man  did  not  un¬ 
derstand.  Also,  that  too  many  extrava¬ 
gant  claims  were  made,  and  the  business 
man  consequently  lost  confidence  in  ad¬ 
vertising.  and  either  expected  too  much 
Or  too  little  of  it.  Relatively  speaking, 
no  analytical,  business  thinking  has  been 
put  behind  advertising  solicitation  for 
the  smaller  newspaper.  Remember  that 
it  is  only  recently  that  a  great  number 
of  large  papers  even  refused  to  give 
their  total  circulation,  and  their  attitude 
toward  the  advertiser  was  largely  “take 
it  or  leave  it.”  And  the  lying  that  has 
been  done  on  newspaper  solicitation  has 
been  stupendous. 

The  small  advertiser  can  only  be 
reached  by  demonstrating  to  him  that 
a  part  of  the  newspaper’s  circulation 
can  be  interested  in  the  goods  he  has  to 
offer,  and  that  that  part  of  the  circula¬ 
tion  can  be  reached  more  effectively  and 
economically  through  the  newspaper 
than  through  any  other  medium. 

I  had  an  experience  at  one  time  get¬ 
ting  business  for  a  newspaper.  Before 
;  I  started  out  I  had  my  territory  mapped. 
I  knew  where  my  circulation  lay  thick 
and  where  it  was  thin.  .\s  soon  as  I 
had  shown  my  map  to  a  merchant,  and 
'  compared  it  with  his  deliveries  in  the 
same  territory,  it  was  very  obvious  that 
where  his  delivery  was  thin  and  my  cir- 
i  culation  was  thick  it  was  a  good  bet  to 
try  my  paper.  Summed  up,  the  whole 
trouble  lies  in  the  fact  that  at  bottom 
most  newspaper  offices  don’t  do. business 
like  the  ordinary  business  man;  they 
don't  think  like  the  ordinary  business 
man.  and,  consequently,  they  don't  con¬ 
duct  their  solicitation  intelligently. 

The  progressive  business  man  is  con¬ 
tinuously  raking  his  mind  for  new  and 
ingenious  ways  of  presenting  his  claims 
for  patronage.  The  newspaper,  how- 


In  New  York  City  more  than  any¬ 
where  else  we  see  evidence  of  the  evo¬ 
lution  of  buying  and  selling  in  com¬ 
modities  for  household  and  personal 
adornment.  In  New  York  City  more 
than  anywhere  else  woman  is  spending 
money,  and  the  last  word  in  tempting 
her  expenditures  is  to  be  found  here. 

New  York  City  leads  the  rest  of  the 
United  States  in  catering  to  personal 
expenditure,  and  in  that  regard  is  really 
far  ahead  of  any  other  city,  except, 
perhaps,  Paris.  New  York  City  has  its 
mammoth  department  stores  and  gigan¬ 
tic  hotels,  but  within  the  last  very  few 
years  the  onlooker  has  seen  a  new  class 
of  trader  creeping  in. 

The  greatest  magnet  humanity  has 
ever  known  is  humanity  itself,  and  the 
world  would  hold  no  value  for  the  man 
or  woman  compelled  to  live  alone.  Van¬ 
ity  dictates  that  every  individual  shall 
seek  a  circle  of  acquaintances,  and  ’ 
seek  to  be  known  and  recognized  as  a 
factor.  In  mammoth  stores  and  mam¬ 
moth  hotels  only  people  who  stand  out 
through  great  personal  characteristics 
or  possessions  are  recognized.  The 
rank  and  file  of  humanity  passes  by 
comparatively  unnoticed.  And  all  the 
time  it  is  hungering  for  personal  serv-  | 
ice,  for  somebody  to  take  a  personal  in¬ 
terest  in  its  likes  and  dislikes,  its  needs 
and  preferences. 

And  so  the  small  shop,  with  per¬ 
sonality,  with  a  much  smaller  stock,  but 
a  much  larger  heart  and  a  human  in¬ 
terest  and  sympathy  that  magnetize,  is 
coming  in.  The  small  dressmaker,  the 
small  milliner,  with  their  intense  per¬ 
sonal  service,  are  coming  into  their 
own.  The  small  men's  furnishing  store, 
the  small  restaurant,  are  giving  the  per¬ 
sonal  service  that  humanity  demands. 

In  addition,  transportation  facilities 
whirl  people  a  long  way  from  home  and 
back  again,  and  through  passing  tre¬ 
mendous  currents  of  human  traffic 
through  certain  areas  are  again  helping 
to  bring  up  the  smaller  neighborhood 
purveyor.  Theaters  are  increasing  in 
nujubers,  but  growing  smaller ;  motion 
picture  parlors  are  being  built  up.  not 
at  one  point  but  at  many  points,  through 
an  intenser  personal  service  at  each. 

This  is  the  situation  in  retail  trade, 
and  the  parallel  in  manufacturing  is  ob¬ 
vious.  The  manufacturer  will  progress, 
not  through  volume  at  five  or  six  points, 
but  through  volume  at  many  points. 
The  evolution  of  manufacturing  growth 
must  be  through  intenser  personal  serv¬ 
ice,  which  can  only  be  obtained  through 
closer  co-operation  with  the  retailer. 
.\nd  therein  lie  tremendous  possibilities 
for  development  in  newspaper  adver¬ 
tising. 

Naturally,  the  retailer  at  each  point 
will  give  co-operation  to  the  manufac¬ 
turer  whose  goods  have  the  greatest 
amount  of  selling  energy  behind  them. 
.\nd  the  retailer  will  much  more  read¬ 
ily  push  an  article  on  which  he  is  helped 
than  one  where  he  has  to  do  all  the  de¬ 
velopment  on  his  own  initiative. 

However,  it  is  not  necessary  for  the 
newspaper  to  wait  until  retailer  and 
manufacturer  get  together.  There  are 
tremendous  possibilities  for  increase  in 
foreign  advertising  through  the  news¬ 
paper  and  manufacturer  getting  to¬ 
gether.  The  newspaper  can  put  before 
the  manufacturer  a  statement  of  the 
possibilities  of  its  territory  as  a  mar¬ 
ket.  and  show  him  the  possibilities  for 
increased  sales. 

Remember  that  the  manufacturer  at 
large  centers  does  not  know  the  possibili¬ 
ties  of  development  in  each  smaller  lo¬ 
cality  until  he  either  finds  them  out  for 
himself  or  has  them  put  before  him.  In 
time,  of  course,  the  manufacturer  will 
be  forced  to  reach  these  smaller  locali¬ 
ties.  but  progressive  newspapers  in  any 
of  these  localities  can  force  the  issue 
by  putting  the  possibilities  of  their  lo¬ 
cality  and  medium  in  front  of  the  man¬ 
ufacturer  now.  instead  of  waiting  until 
he  asks  for  the  information. 


OF  INTEREST  TO  OLD  TIMERS.  I 

Below  is  a  reproduertion  of  a  busi¬ 
ness  card  issued  by  the  much  belovel 
“Charlie”  Billson  in  the  heyday  of  his 
career  as  a  New  York  special  representa 
tive.  Mr.  Billson  enjoyed  in  that  ca¬ 
pacity  perhaps  the  largest  acquaintanct 


Fir*  Wr*cks  State  Journal  Plant. 

Fire  destroyed  the  three-story  State 
Journal  plant  at  Frankfort,  Ky.,  caus¬ 
ing  damages  estimated  at  $50,000  last 
week.  The  State  Journal  carried  about 
$40,000  insurance.  In  addition  to  the 
damage  to  the  plant  alxmt  ST.tH’M)  worth 
of  print  paper  was  damaged  or  ruined. 
AH  the  l.vpe  for  the  Journal  was  lost, 
but  the  copy  saved. 


In  1912  The  >rc\v 
Times  published  316,847  lines 
of  book  advertisements,  135.- 
003  lines  more  than  the  next 
New  York  morning  newspaper 
and  a  volume  nearly  equal  to 
the  combined  volume  of  all 
other  New  York  morning 
newspapers. 


A  steadily  increasins: 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


BILLSON. 


CH.\RLE 


among  advertisers  and  newspaper  men 
of  any  of  his  colleagues.  He  now  views 
the  scene  of  his  famous  triumphs  from 
the  peace  and  quiet  of  the  Arlington 
Hotel,  San  Francisco,  where  he  is  a 
valuecl  member  of  the  host  of  the  re¬ 
tired,  and  a  regular  reader  of  the  Editor 
AND  Publisher.  Once  in  awhile  one  of 
his  Eastern  friends  visits  San  Fran¬ 
cisco  and  calls  upon  him.  Then  fol¬ 
lows  an  hour’s  ralk  of  the  old  and  new 
Park  Row. 


YOU  MUST  USE  THE 

UOS  AINOELrES 

EXAMIINER 

to  cover  the  GREAT  SOUTHWEST 

120,000 


Artistic  Booklet  About  Tacoma. 

“Tacoma,  the  City  with  a  Snow- 
Capped  Mountain  in  Its  Dooryard,”  is 
the  title  of  an  artistically  printed  book¬ 
let  that  presents  in  colored  picture  and 
in  story  many  facts  about  that  thriving 
city  on  the  Pacific  Coast.  The  brochure 
contains  thirty-six  pages  and  is  replete 
with  information  aliout  the  industrial, 
civic  and  social  life  of  Tacoma,  giving 
the  reader  a  good  idea  of  the  resources 
and  commercial  opportunities  offered  by 
one  of  the  most  progressive  though  lit¬ 
tle  known  communities  on  the  Western 
coast.  It  is  issued  by  the  Commercial 
Club  and  Chamber  of  Commerce  of  Ta¬ 
coma. 


The  Elizabeth  (N.  J.)  rones 

Only  Democratic  daily 
in  Fifth  Congressional  District 
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PRESS  ASSOCIATIONS. 


mcnt,  and  on  to  Baltimore  Committees. 
As  fifty-one  per  cent,  of  the  manufac¬ 
tured  product  of  the  country  are  made 
in  the  East  the  several  committees  be¬ 
lieve  that  here  is  where  effort  should  be 
made  to  popularize  advertising. 


It  is  read  every  day  by  a 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con¬ 
centrate  in  the 


The 

Philadelphia 
German  Daily  Gazette 

carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
this  country. 

HOWARD  C.  STORY 

Publishers'  Representative 
New  York: 

806  Nassaa-Beekman  Bldg. 

Chicago :  Philadelphia : 

1100  Boyce  Bldg.  924  Arch  St. 


Charles  Dean.  Milwaukee  manager  of 
the  .Associated  Press,  was  elected  presi¬ 
dent  of  the  Milwaukee  Press  Club  at  its 
annual  meeting  last  week.  Other  offi¬ 
cers  elected  were :  Vice-president,  W. 
J.  Hollenbeck;  treasurer,  P'rank  Markle; 
secretary,  Leonard  E.  Meyer;  directors 
for  three  years,  Claude  C.  Manly,  A.  E. 
Stumpf. 

A  call  has  been  issued  for  the  mid¬ 
winter  meeting  of  the  executive  com¬ 
mittee  of  the  National  Negro  Press  As¬ 
sociation,  to  be  held  at  Washington,  D. 
C.,  on  Feb.  1.  .A  banquet  will  follow 
the  regular  business  sessions.  Repre¬ 
sentatives  of  colored  newspapers  in 
many  sections  of  the  country  are  ex¬ 
pected  to  l>e  in  attendance,  in  addition 
to  the  colored  members  of  the  press  at 
the  capital. 


CHANGES  IN  INTEREST. 

Floresville,  Tex. — Dr.  J.  V.  Blake, 
who  has  been  owner  of  the  Chronicle- 
Journal  for  a  number  of  years,  sold  his 
plant  last  week  to  Sam  Fore. 

Libby,  Mont. — ^J.  \V.  Barrett  has  pur¬ 
chased  the  Herald  from  J.  M.  Kennedy. 

Bakersfield,  Cal. — The  Daily  Report 
has  been  sold  by  J.  S.  Upton  to  W.  B. 
Chapman,  who  takes  charge  this  week. 

Florence,  Colo. — Frank  G.  Hedges, 
formerly  connected  with  the  Denver  Re¬ 
publican,  has  purchased  the  Ex  Parte 
from  Lee  Champion. 

OwENSViLLE,  Ill. —  fhe  News-Echo 
and  the  Gibson  County  Star  were  con¬ 
solidated  Jan.  !•!)  and  will  be  published 
under  the  management  of  Mr.  Hulfish, 
of  the  News-Echo,  as  the  Star-Echo. 

Jefferson,  la. — C.  C.  Vail,  for  several 
years  publisher  of  the  Vail  Observer, 
has  purchased  the  Free  Lance,  of  which 
he  has  been  in  active  charge  for  several 
months  past. 

.Almond,  Wis. — The  Portage  County 
Press  has  been  bought  by  Ernest  E. 
Engle,  formerly  of  the  Stevens  Point 
Journal  and  the  Westfield  Union. 

Guthrie,  Okla. — The  State  Capital, 
owned  for  twenty-one  years  by  Frank  H. 
Greer,  was  liought  on  Jan.  5  from  the 
Mississippi  Valley  Trust  Co.,  of  St. 
Louis,  which  took  over  the  plant  a  year 
ago,  by  the  Co-Operative  Publishing  Co., 
of  this  city.  J.  E.  Peck,  Fred  H.  Byers 
and  others  are  interested  in  the  new 
concern. 

Deadwood,  S.  D. — Frank  W.  Swerer 
has  purchased  the  Pioneer  Times  from 
W.  H.  Bonham,  who  h.^s  been  connected 
with  the  paper  for  thirty-five  years. 

Columbus,  Wis. — The  Democrat, 
which  was  started  at  the  close  of  the 
Civil  War,  has  changed  owners,  G.  E. 
Brusa  having  sold  to  F.  D.  Goodwin. 

Barnwell,  S.  C. — B.  P.  Davies,  for  a 
number  of  years  connected  with  the  Peo¬ 
ple  in  various  capacities,  has  purchased 
the  paper  from  the  executors  of  the  late 
Major  John  W.  Holmes,  and  will  con¬ 
tinue  its  publication. 

Bieber.  Cal. — R.  .A.  Smith  takes 
charge  of  the  Big  Valley  Gazette,  which 
he  has 'purchased  from  H.  E.  Wood. 

Sallisaw,  Okla. — E.  B.  Guthrie,  for¬ 
merly  publisher  of  the  Sulphur  Springs 
Record,  has  bought  the  Oklahoma  Pro¬ 
gressive  and  the  Star-Gazette. 

Walter,  Okla. — Judge  B.  N.  Woodson 
takes  possession  this  week  of  the  New 
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The  annual  meeting  of  the  Utah 
Newspaper  .Association  was  held  at  Salt 
Lake  City  Jan.  13.  Governor  Spry  was 
the  principal  speaker  and  the  program 
included  addresses  by  C.  E.  Hulsh. 
Eureka  Reporter,  “Making  of  a  Country 
Newspaper”;  H.  C.  Hicks,  Provo  Post, 
“Proposed  Newspaper  Legislation” ; 
Charles  England,  Logan  Journal.  “Can 
We  Land  the  Big  .Advertisers — How?” 
and  J.  Coleman,  “A  Newspaper  Man.” 

Plans  for  the  annual  roastfest  of  the 
Rochester  Newswriters’  Club,  which  is 
to  take  nlace  March  29.  were  discussed 
last  week  at  a  meeting  of  the  Banquet 
Committee.  Roastmaster  James  H. 
Thompson  was  elected  chairman  of  the 
committee  and  appointed  sub-commit¬ 
tees  to  work  out  the  details  of  the  din¬ 
ner.  Chairman  Thompson  instructed  the 
members  of  the  committee  to  ask  all 
members  of  the  club  to  co-operate  with 
the  Stunt  Committee  by  suggesting  fea¬ 
tures  and  helping  to  carry  the  ideas  out. 


Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


THE  prrrsBURG 
PRESS 


M—  Largest 

Dally  and  Sunday 

CIRCULAXIOIM 
IM  PIXTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  Metropolitaa  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


The  Circulation  of 


IS  OVER 


DAILY  and  SUNDAY 

THE  LARGEST  W  NEW  ENGLAND 


The  Dallas  Press  Club  is  offering  its 
members  a  first-class  hat  as  first  prize 
in  a  guessing  contest  as  to  the  location 
of  the  new  club  quarters.  Where  these 
quarters  are  situated  is  now'  a  secret 
which  will  not  be  divulged  until  Feb.  3, 
when  the  new  home  is  expected  to  be 
ready  for  occupancy.  In  deciding  the 
winner,  wit.  humor,  rhyme  and  even 
poetry  will  be  considered. 


/P«  a  great  sight  to  see  the 
people  in  the  Union  Station 
at  Albany,  N.  Y.  You,  who 
know,  realize  what  a  great 
travel  center  Albany  is.  A 
strategic  point  to  carry  many 
an  advertising  campaign. 

THE  KNICKERBOCKER 
PRESS — Albany*s  morning 
newspaper  continues  to 
break  records.  Its  circula¬ 
tion  is  now  33,300. 


ADVERTISING 

SERVICE 


Gained  a  Million  Line*. 

The  Indianapolis  Star  in  1912  printed 
l.lVh.SO  more  columns  of  advertising 
than  it  did  in  1911. 


Large  and  small  accounts 
handled  with  equal  care, 
economy  and  ceitainty  of 
results.  Contuhatioa  free. 
Telephone  6696  Greeley 

PETER  VREDENBURGH  AGENCY 
Broadway  and  34th  Street 
Marbridge  Bldg.  New  York  Ci 


Philadelphia  Bulletin’s  Record. 

The  Philadelphia  Evening  Bulletin  on 
Jan.  8  published  a  complete  tabulation 
of  its  daily  circulation  during  1912.  The 
net  daily  average  for  the  entire  year 
was  281.285  copies,  the  highest  mark  by 
far  that  the  paper  has  ever  attained. 
This  is  a  remarkable  record  and  repre¬ 
sents  the  largest  circulation  in  Penn¬ 
sylvania  and  one  of  the  five  largest  in 
the  country.  The  steady,  wholesome 
growth  of  the  Bulletin  under  William 
L.  McLean,  its  publisher,  is  an  evidence 
of  the  merited  recognition  that  has  fol¬ 
lowed  his  sound  policies  in  the  conduct 
of  that  paper. 


Era,  which  he  has  bought  from  Thad  N. 
Shaw'. 

Hampton,  la. — The  Globe,  founded  by 
M.  Bilderback,  was  sold  Jan.  8  to  Arthur 
Salisbury,  who  takes  charge  this  week. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  hs  readers  can  be  reached 
through  no  other  paper. 


NEW  AD  INCORPORATIONS. 

New  York,  N.  Y. — Cheltenham  Ad¬ 
vertising  Service,  Manhattan;  general 
advertising;  capital,  $50,000.  Incorpora¬ 
tors;  H.  I.  Kimfball,  Charles  A.  True 
and  Robert  L.  De  Groff. 

New  York,  N.  Y. — World  Wieje  Pub¬ 
licity  Corporation,  Manhattan;  advertis¬ 
ing;  capital,  $100,000.  Incorporated  by 
Martin  S.  Cohen,  Philip  Goldfarb  and 
others. 

New  York,  N.  Y. — Ask-Your- Dealer 
Vantage  Co.,  Manhattan;  general  ad¬ 
vertising;  $'250,000.  John  A.  Gouldrop, 
Frank  L.  Sholes,  .Alfred  Larson. 

Chic.xgo,  Ill. — Lee-Jones  Advertising 
Corporation;  general  advertising  busi¬ 
ness;  $5,000.  Incorporated  by  Frank  L. 
Lee,  W.  B.  Fitzgerald  and  S.  B.  Jones. 


GET  THE  BEST  ALWAYS 


QIllP 

Pittaburg  ISiapatrl; 

Greater  Pittsburg’s  Greatest 
Newspaper 


Endorse  the  Big  Exposition. 

The  International  .Association  of 
Manufacturing  Photo  Engravers  and 
the  Electrotypers  and  Stereotypers  As¬ 
sociation  of  New  York  have  given  their 
formal  endorsement  of  the  National 
Printing.  Publishing.  .Advertising  and 
-Allied  Trades  Exposition  to  be  Tield  at 
Madison  Square  Garden  next  Spring. 


Hokacs  M.  Foso, 
People’s  Gss  Bldg. 
Chksgo 


Wallacs  G.  Bsooks, 
Brunswick  Bldg., 
New  York 


DEMOCRAT 


Eastern  Division  A.  A.  C.  of  A. 

The  Eastern  Division  of  the  .Asso¬ 
ciated  Advertising  Club  of  America,  of 
which  Gerald  B.  Wadsw'orth  is  Presi¬ 
dent,  is  planning  to  raise  $11,000  to 
spend  in  advertising  in  the  East.  The 
work  of  the  division  is  carried  on  by 
the  headquarters,  vigilance,  propaganda, 
speakers  club  organization  and  develop- 


Nashville,  Tenn. 

The  Democrat  is  alive  and 
growing 
Ask 

THE  JOHN  BUDD  CO. 

New  York  Chicago  St.  Louis 


Big  Press  for  Kansas  City  Paper. 

The  Wyandotte  Daily  Cricket,  of 
Kansas  City,  Kan.,  has  purchased  what 
it  claims  to  be  the  largest  printing  press 
ever  brought  to  that  city.  It  is  a  web 
press,  with  a  capacity  of  5,000  eight- 
page  papers  an  hour.  It  is  being  put 
up  at  1009-11  North  Sixth  street. 


XHE 

DETROIT  TIMES 


is  the  kind  of  a  medium  progressive  ad¬ 
vertisers  prefer  in  their  after-dinner  dis¬ 
courses  on  clean  journalism. 

Kindly  remember  it  next  morning  I 
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LIVE  AD  CLUB  NEWS 


“Each  merchant  should  advertise  his 
regular  goods  more  freely  and  stay 
away  from  the  cut  price  as  much  as 
possible,”  said  F.  L.  Lindemuth,  in 
speaking  on  “The  Dangers  of  the  Bar¬ 
gain  Attractions”  before  the  members 
of  the  Topeka  (Kan.)  Ad  Club  last 
week.  “There  are  too  many  merchants 
and  too  many  persons  in  business  who 
look  for  immediate  results.  They  put 
an  ad  in  the  paper  one  day  and  if  the 
street  outside  the  store  is  not  lined  with 
prospective  buyers  the  next  day  they 
consider  the  ad  has  been  a  failure.” 


“Why  a  Heating  and  Lighting  Com¬ 
pany  Should  Advertise”  was  the  subject 
of  an  interesting  talk  by  George  A. 
Deatel,  a  Baltimore  advertising  expert, 
before  the  Norfolk  Ad  Ciub  at  its 
weekly  luncheon.  The  speaker  confined 
himself  to  heating  companies,  dwelling 
upon  the  publicity  advantages  that  are 
overlooked  by  manufacturers  and  deal¬ 
ers.  Taking  up  the  benefits  of  adver¬ 
tising.  Mr.  Deatel  showed  what  compa¬ 
nies  that  handle  gas  have  accomplished 
through  the  advertising  columns  of 
newspapers  and  by  “follow-up”  work 
through  their  salesmen. 


Mayor  Baker  presided  at  the  weekly 
meeting  of  the  Utica  .-Vd  Club.  The 
question  of  whether  women  interested 
in  advertising,  may  become  members  of 
the  club,  was  discussed  and  then  re¬ 
ferred  to  the  membership  committee  for 
a  report.  The  club  has  printed  cards 
which  are  distributed  among  the  mem¬ 
bers  and  state  that  advertising  in  pro¬ 
grammes  and  other  miscelleanous  peri¬ 
odicals  shall  not  be  done  unless  endorsed 
by  the  vigilance  committee. 


Efforts  of  the  .‘Xdvenising  Club  of 
Columbus  are  to  be  centered  this  win¬ 
ter  on  the  enactment  by  the  Legisla¬ 
ture  of  a  law  to  prevent  fraudulent 
advertising  in  any  form,  whether  new'S-  I 
paper,  billboard,  dodger  or  window  dis-  : 
play.  A  number  of  retail  merchants 
also  will  lend  a  hand  to  the  project.  ] 
At  a  meeting  of  the  club  last  week 
Earnest  S.  Jaros  read  a  lecture  on  “Re-  ' 
tail  Advertising  Success,”  and  C.  E.  1 
Barker,  editor  of  the  Sample  Case,  dis-  ! 
cussed  “Co-operation  of  the  Retailer  I 
and  Manufacturer  in  .Advertising.”  I 


The  St.  Louis  .Advertising  Men’s  ; 
League  has  started  a  campaign  for  bet¬ 
ter,  more  efficient,  cleaner  and  more  ' 
honest  advertising.  It  will  open  in  I 
about  two  months,  and  prizes  aggregat-  i 
ing  $1,000  will  be  awarded  for  the  best  ' 
ads  in  newspapers,  billboards,  etc.  The  , 
following  committee  will  have  charge  of 
the  campaign :  W.  C.  D’.Arcy,  chairman ; 
Homer  Bassford,  E.  Lansing  Ray,  J. 
Wiegand.  Flint  Garrison.  W.  D.  Si- 
monds,  P.  J.  Mc.Aliney  and  M.  B.  Low- 
man. 


-At  the  annual  election  of  officers  of  | 
the  Omaha  .Ad  Gub  R.  H.  Manley  was  j 
chosen  president ;  C.  H.  .Alden.  vice- 
president;  O.  T.  F.astman,  treasurer; 
Sam  Rees.  Jr.,  secretary,  and  .A.  L.  I 
Creigh,  recorder.  E.  V.  Parrish,  of  the  i 
publicity  bureau  of  the  "Commercial  | 
Club,  reviewed  the  proposed  bill  to  pro¬ 
vide  for  an  appropriation  to  establish  I 


NOTICE 

Choice  newspa^r  properties  moderate  I 

? rices  in  every  State  in  the  Union.  Will  I 
urnish  summary  descriptions  in  first  letter  | 
if  you  give  requirements  and  bank  refer-  j 
ences. 

H.  F.  HENRICHS,  Newspaper  Broker 
Litchfield.  lU. 


There  isn’t  a  newspaper  in  any  English- 
speaking  country  in  the  world  that  cannot 
increase  its  local  advertising  patronage  with 
the  help  of  Fisk  Interlocking  Advertising 
Service.  Writ*  for  SampU. 

Henry  Stirling  Fisk,  Pres. 

FISK  PUBLISHING  COMPANY 

_  356  So.  Hamlin  Ave..  Chicago 


a  publicity  bureau  of  the  State.  The  ■ 
plan  was  endorsed  by  the  Ad  Gub,  and  ; 
a  committee  consisting  of  the  newly-  I 
elected  officers  of  the  club,  appointed. 


With  a  spirited  contest  for  practically 
every  office  from  president  to  the  com¬ 
mittee  chairmanships,  the  Ad  Gub  of 
New  Orleans  held  its  annual  election  > 
on  Jan.  8  with  the  following  results;  1 
President,  1.  R.  Jacobs;  vice-president,  1 
John  V.  Dugan ;  second  vice-president,  ' 
E.  E.  Edwards;  secretary,  James  B.  j 
True;  treasurer,  Gus  Gretzner;  board 
of  governors,  H.  H.  Baker  (chairman),  \ 
John  Draper,  Nathan  Forscheimer,  A.  j 
H.  Newmeyer,  George  A.  Simms,  S.  J. 
Besthoff  and  Charles  Jarvis.  The  club 
now  has  a  membership  of  160  ad  men.  i 


The  Charleston  (S.  C.)  .Advertising 
Club  has  plans  for  sending  on  a  strong 
delegation  to  Baltimore  .  to  attend  the 
.annual  meeting  of  the  national  organi¬ 
zation.  .A  delegation  is  being  worked 
up  for  the  trip  by  a  committee,  with 
W.  S.  Lanneau  as  chairman.  By  start¬ 
ing  early  the  Charleston  .Advertising 
Gub  hopes  to  have  one  of  the  strongest 
aggregations  at  the  Baltimore  meeting. 


Considerable  interest  was  shown  in 
the  slide  lecture  delivered  by  Raymond 
P.  Locke,  of  the  Locke  .Advertising 
.Agency,  at  the  Oklahoma  City  .Advertis¬ 
ing  Club  last  week  on  the  “Preparation 
of  -An  .Advertisement.”  .A  discussion 
relative  to  the  different  points  outlined, 
participated  in  by  all.  followed  the  lec¬ 
ture.  and  several  slides  were  reproduced 
for  illustration. 

J.  F.  Stevens,  of  the  John  Bressiner 
Co.,  was  elected  president  of  the  Spring- 
field  (Ill.)  .Ad  Men’s  Club  at  the  regu¬ 
lar  weekly  luncheon.  Other  officers 
chosen  were;  \^ice-president,  C.  B. 
Franke,  of  the  Paris  Cleaning  Co., ;  sec¬ 
retary,  W.  J.  Harn.  of  the  W.  J.  Harn 
Co. ;  treasurer,  Charles  Balsley,  of  the 
Capital  Loan  Co.  '  1 

.About  twenty-five  members  were  pres-  I 
ent  at  the  regular  meeting  of  the  Cin¬ 
cinnati  .Advertisers’  Gub  at  the  Grand 
Hotel  last  week.  The  question  of  send-  ' 
ing  delegates  to  the  Baltimore  conven¬ 
tion  June  3  was  taken  up  and  each  mem-  1 
ber  assessed  $10  to  cover  the  expense  j 
of  the  local  club  at  the  convention.  Lee-  I 
tures  were  read  on  “Comparative  Ad-  i 
vertising”  and  “Human  Interest  and 
Timeliness  in  .Advertising,”  both  with 
stereopticon  views.  The  next  meeting  | 
will  be  Feb.  6.  ! 


LOOK  TO  YOUR  COSTS 

Every  experienced  newspaper  publisher 
knows  that  the  composing  room  is  the 
best  place  to  economize  time  and  labor. 
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Quick  Change  Model  9 
Four  Magazine  Linotype 


Save  time  and  money  by  eliminating  wasted  effort. 

They  cut  out  expensive  overtime  and  enable  you 
to  hold  your  forms  open  to  the  last  minute. 

The  Multiple  Linotype  Way  Is  the  Modem  Way 

All  Iwo-letler  Linotypes  are  covered  by  patents  having  a  number  of 
years  to  run.  No  Linotype  having  two-letter  matrices,  multiple  magazines,  or 
the  other  improvements  which  place  the  present  machine  far  ahead  of  the 
earlier  models  can  be  used  without  the  consent  of  this  company.  An\f  person 
or  persons  counter feiling  or  itnilaling  our  machinery,  or  using  such  goods,  trill 
be  held  strictly  accountable  in  the  courts. 

MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO 

1  too  S.  Wabaak  Avenue 


SAN  FRANCISCO 
638-646  Sacramento  Street 


NEW  ORLEANS 
549  Baronne  Street 


TORONTO :  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


DINNER  TO  A.  J,  FENTON. 


Big  Smoker  for  Newapaper  Drivers. 

The  Newark  (N.  J.)  Division  of  the 
Newspaper  and  Mail  Deliverers’  Union 
gave  one  of  its  popular  smokers  on  Jan. 
8.  High-class  talent  in  variety  appeared 
in  an  elaborate  program.  There  were 
several  brisk  bouts  by  New  York  and 
Newark  boxers,  a  pie-eating  contest,  spe¬ 
cialties  by  vaudeville  performers,  selec¬ 
tions  by  soloists,  exhibition  of  dancing, 
monologues  and  other  features.  .A  dele¬ 
gation  of  New  York  drivers  and  deliv¬ 
erers,  500  strong,  was  present,  and  there 
was  no  end  of  good  feeling  and  joviality. 


Friend*  Gather  to  Celebrate  Hi* 
Twenty  Year*’  Service. 

John  A.  J.  Fenton,  circulation  mana¬ 
ger  of  the  New  York  Press,  was  ten¬ 
dered  a  dinner  at  the  Press  Gub  last 
week  by  about  one  hundred  and  fifty  of 
his  newspaper  and  business  friends.  Mr. 
Fenton  recently  completed  twenty  years 
of  consecutive  service  with  the  Press, 
and  this  dinner  was  given  him  to  cele¬ 
brate  the  event. 

James  McKernan  of  tne  World  acted 
as  toastmaster  and  gave  gentle  direction 


to  the  spirit  of  goodfellowship  that  pre¬ 
vailed.  There  were  no  formal  speeches 
and  the  occasion  was  more  in  the  nature 
of  a  family  gathering  of  Mr.  Fenton’s 
many  friends.  These  included  prac¬ 
tically  all  the  important  circulation  men 
in  the  East. 

Among  those  present  were;  William 
Webber,  World ;  George  Henry,  Ameri¬ 
can;  D.  O’Brien,  Sun;  Fred  Coleman, 
Norwalk,  Conn. ;  William  Murphy, 
Gloversville,  N.  Y. ;  H.  A.  Schaeffer, 
Pittsburgh,  Pa. ;  C.  S.  McGilway,  New 
Haven;  Maurice  Mauson,  Rochester, 
N.  Y. ;  S.  McCourt,  Buffalo,  N.  Y. ;  W. 
P.  Sheldon,  Troy,  N.  Y. ;  S.  Booth,  New 
York  Globe,  and  Mr.  Kleine. 


Metal  Economy 

WILDES’  REFINED  METALS 

PLUS 

OXODIO 

THE  MET/a  FLUX  AND  PRESERVATIVE 


Bo*ton  New*paper  Club  Election. 

The  twenty-seventh  annual  meeting  | 
and  banquet  of  the  Newspaper  Club  of 
Boston  was  held  on  Thursday  evening, 
Jan.  2,  at  the  Boston  Yacht  Gub  and 
was  the  largest  meeting  with  one  exer¬ 
tion  and  one  of  the  most  successful  in 
the  history  of  that  organization,  which  | 
is  composed  entirely  of  Boston  news-  j 
paper  men.  The  club  chose  these  offi- : 
cers ;  John  J.  McNamara,  of  the  Post, ; 
editor-in-chief ;  Edward  F.  Harkins,  of 
the  Journal,  managing  editor ;  L.  D.  G. ; 
Bentley,  of  the  Globe,  reporter.  The  i 
contributing  causes  to  the  success  of  the  | 
evening  were  numerous  songs  by  Frank 
P.  Sibley,  John  Buchanan,  Charles  W.  | 
Towne  and  Dr.  Beth  Vincent;  a  poem; 
by  Holman  C.  Day,  of  Maine ;  speeches  | 
by  Fernando  W.  Hartford,  of  Ports- 1 
mouth,  N.  H..  and  James  Morgan,  of 
the  Globe,  and  a  debate.  1 


TURNERS99BULLETrN 


The  only  REALLY  UVE  WIRE 
on  Gradation  Exanunations 


C  GODWIN  TURNER 
Mgr.  »ad  Actuary 


<1 


Let  the  American  Ink  Co. 
of  Ne'w  York  City  be  your 
4-cent  inkman. 
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TIPS  FOR  THE  AD  MANAGER. 

N*.  H.  Ayer  A  Nhi.  iiut 

PliiliiilelphiA,  I*a..  are  plaeiiiK  seveuty- 
iiieh  orders.  It.a.w.  for  fifteen  times  for 
r  leisehniann  (’o.,  701  \Vaj<l.<infrtoii  stieet, 
New  ^ork  <”«>•,  with  a  selevted  Ust  or 
|sit>ers.  Tliey  are  also  placintt  .‘a'venty 
1.-  ('olinnn  orvlers  with  s<niie  Western 
•jmis'rs  for  the  Uurtis  Ihihlishins  Uo.. 
I'l.ila4h‘l|»liia,  to  a<lvertis<>  the  Countrv 
tleiitleman. 


rite  <iet>.  K.'ittea  Uo..  Fotirth  .Vventic 
hiiildina.  X«*w  York  City,  is  hainllint;  ti.e 
advertiaii^  for  the  Ilyjteria  .\n;isej>tic 
'l<H>th  l*iek  Co..  M2  (Im-nwieh  .stret't, 
Xew  York  City. 


Camidtell-Ewald  ('<>..  Wayne  Co.,  Rank 
iHiildintr.  iHdroit.  Mieh..  is  jtlating  some 
a<ivertisin«  for  David  .Stoot,  flour,  De¬ 
troit,  .Mi<-h. 


XeLson.  t^hesmnn  &  Co.,  1127  Pine 
sin*et,  St.  lyouis.  Mo.,  are  reiiewinft  con¬ 
tracts  with  some  Xew  Y’ork  State  ]>aiters 
for  the  Paris  .Medi<-ine  Co. 


T^‘  Ikirluiul  Advertising  AxeiK’y,  At¬ 
lantic  •  'it.v,  X.  ,1.,  is  jtlacjng  orders  for, 
Atlantic  CKy  ludels  with  a  selected  list 
of  itHi>ers.  I 


Dunlap- Ward  -Advertising  Co.,  Hart¬ 
ford  buiiiding,  O.i<-ago.  III.,  is  placing 
new  orders  for  the  Haynes  Automobile 
Oo.,  Kokomo,  Ind.,  with  some  large  city 
papers. 


It.  tluentlier,  llo  Broadway.  Xew  York 
City,  is  sending  out  thirty-five  1.  5t.  or¬ 
ders  to  Texas  [>ai>ers  for  Aliller  &  Co.. 
stiK-k  brokers.  20  Broadway,  Xew  York 
Cit.v. 


W.  F.  Hamblin  v't  Oo.,  200  Fifth  ave¬ 
nue.  Xew  York  City,  are  again  placing 
orders  for  Prof.  U<»xroy  Co.,  Clay  Bur¬ 
ton  Vance,  Ijondon,  England,  with  a  se¬ 
lected  list  of  mail  order  iwpers. 


The  Walter  L.  Houghton  Advertising 
Agency.  828  Broad  street.  Xewark.  X.  ,T.. 
is  placing  contracts  with  a  selected  list 
of  paiw'fs  that  ma<le  ('oiu'cssions  so  con¬ 
tracts  would  run  for  sixteen  moiitlis,  for 
the  .luliiis  Ka.vM'r  &  t'o.  (Kayser 
tllovost,  d.l  East  S«>vente«>nt1.'  strvs't, 
Xew  York  t.’ity. 


^  Lord  &  Thomas.  2tM>  Fifih  avenue,  Xew 
Y«»rk  Cit.v,  are  placing  It.  orders  gcn- 
enilly  for  C.  L.  .loin*s.  Elmira.  X.  Y., 
and  aixt  also  semrng  out  1,<KH»  1.  con¬ 
tracts  to  pa|>ers  in  cilit^s  adjacent  to  Xew 
York  City  for  the  l'>kerson  Co.,  "<!ol<l 
Coin  Oleomargarine."  .lersey  Cit.v,  X.  .1. 


Tlie  l.(otos  .Vdvertising  Co.,  17  Madison 
avenue.  Xew  York  Cit.v.  is  making  con- 
tra<-ts  of  o.tkK)  1.  with  Texas  papers  for 
the  <1.  .Agnel  Co.,  is'rfumes,  .■{."ilt  West 
Broa<iway. 


The  Freeman  Advertising  Agency,  Inc., 
of  Itichmond,  Ya.,  is  making  contracts 
for  the  Vick  t^hemicnl  <\).,  Croup  ami  j 
Pneumonia  Salve,  in  Ohio.  Indiana  and  , 
Illinois,  in  cities  of  20.000  and  upward. 
This  agency  is  making  additional  con- 1 
tnicts  with  newsiiajiers  in  tlie  Soutliem 
States  for  tlie  -Asl.vpodine  Cliemical  Oo., 
and  with-  Southern  farm  poiiers  and 
wts'klies  for  the  T.  ,1.  King  Seed  and 
Implement  Owporation  of  Hichniond. 
Va.  , 


Tile  Merrill  .Advertising  .Agency.  Inc.. 
ll»n-117."»  Broavlvvay,  Xew  York  City,  is 
plaiung  the  advertising  on  the  exchange 
iwisis  for  Tlic  Tiwer  Hoiel.  Xiagara 
Falls.  X.  Y. ;  Hotel  .Joyce,  Baltimore, 


St.  Paul's  Greatest  Newspaper 

The  St.  Paul  Daily  News 

Increases  its  lead  in  circulation  and  in  ad¬ 
vertising.  Its  commanding  position  is  now 
unquestioned.  Each  succeeding  month 
makes  it  more  and  more  secure  as  the 
FIRST  paper  in  its  territory. 

November  *70 /170  increase  of 
Circulation  / 11^0/7  11,136  copies 

The  St.  Paul  Daily  News  in  November 
larried  *54,778  more  lines  of  advertising 
than  it  did  in  the  corresponding  month  a 
year  ago;  19,152  more  lines  of  local  display 
than  any  other  evening  paper,  and  <59.972 
more  lines  of  local  display  than  any  morn¬ 
ing  ^per. 

FOBEICH  AdvEBTISINC  DErABTMENT. 

C.  n.  Bfetolet,  hlgr.. 

1110  Boyce  Building,  Chica^. 

J.  F.  Antisoel,  O.  G.  Davies, 

asti  Fifth  Avenue,  808  Gumbel  Blog., 

New  York  City. _ Kansas  Citv. 


.Md. :  BauiTvift  Hotel,  Washington.  1). 
C. ;  Continental  Htitel.  nviladelphia.  Pa. ; 
Hotel  Vale,  I^Ieblo,  Cok).,  and  the  Hotel 
•Astor,  Jacksonville,  Fla. 


Robert  AI.  AI<-Mullen  Co.,  Cambrige 
building,  Xew  York  Cit.v.  is  handling 
the  advertising  of  the  hklwards  Motor 
Co.,  1784  Broadway.  Xew  York  City. 


The  Morse  International  Agency. 
Foiirtli  avenue  and  Thirtieth  street,  Xew 
York,  is  placing  with  pai>ers  generally, 
fourteen  1.2t.a.w,  for  thirteen  weeks,  for 
Dr.  .John  1.  Brown  &  Son.  "Browu’s 
Bronchial  Troclies.” 


The  Prank  IVesbrey  Co.,  4o(5  Fourth 
avemie,  Xew  York  City,  is  handling  or¬ 
ders  for  Hie  Xew  York  Dife  Insurance 
('<►..  Xew  York  City,  in  a  selecied  list  of 
pajiers. 


T*lie  Stack  .Advertising  ^Agency,  Hey- 
vvorth  building,  Chicago,  HI.,  is  making 
(),800  1.  contracts  with  Western  papers 
for  tile  Bov8h  Fisheries  Co.,  in  various 
cities. 


The  H.  Sumner  Sternberg  Co.,  208 
i  Fifth  avenue,  Xew  York  City,  is  placing 
I  contracte  witli  Pacific  Coast  papers  for 
;  the  Standard  Varnish  Cs>.,  Port  Uich- 
mod,  Siaten  Island,  X.  Y. 


H.  W.  Steveu-s  Agency,  Globe  build¬ 
ing,  Boston,  Mass.,  is  sending  out  orders 
to  Xew  York  and  Xew  England  papers 
for  E.  H.  Rollins  &  Sons,  Boston,  Mass. 

Street  &  Finney,  43  AVest  Tliirty- 
fourth  stree..  Xew  York  f^ty.  are  making 
new  contracts  of  5,000  1.  with  large  city 
l>apers  for  the  Chase  Motor  Truck  Co., 
Syracuse,  X.  Y. 


H.  1).  Stewart  Co..  127  Xorih  Uear- 
Ivorn  street.  Chicago,  Ill.,  will  place  with 
some  Southern  impcrs  the  advertising  t<n 
tlie  Clias.  E.  Ijane  &  Co.,  "Ijane's  Pennie 
IMlIs,”  St.  I»ui8,  NIo. 


The  J.  Walter  Tliomiwon  Co.,  44  Ea.st 
Twenty-tliiixl  streei,  Xew  York  City,  is 
phaciiig  10  1.  52  t.  orders  generally  for 
the  Uieord  Co.,  44  I'lkist  Tvventy-thiivJ 
street,  Xew  York  City. 


Changes  in  Burroughs  Ad  Staff. 

With  the  advent  of  the  new  year  sev¬ 
eral  important  changes  have  taken  place 
in  the  advertising  department  of  the 
Burroughs  .Adding  Machine  Co.  Mr. 
Ward  Gavett,  assistant  advertising  man¬ 
ager  for  the  past  year,  under  E.  St.  Elmo 
Lewis,  has  resigned  to  become  sales 
manager  of  the  company’s  branch  office 
at  Oshkosh,  Wis.  Charles  C.  Casey,  who 
has  been  head  of  the  copy  department 
and  periodical  advertising  during  the 
last  year,  becomes  assistant  advertising 
manager.  J.  R.  Worden,  who  has  been 
superintendent  of  printing,  which  is  also 
an  important  position  in  the  big  Bur¬ 
roughs  organization,  will  succeed  Mr. 
Casey  as  head  of  the  copy  department. 
John  E.  Coulter,  who  has  been  with  the 
Riverside  Printing  Co.  of  Port  Huron, 
Mich.,  has  been  appointed  superintendent 
of  printing  to  succeed  Mr.  Worden.  The 
Burroughs  advertising  department,  in 
its  several  divisions,  employs  over  100 
people. 


I  -A  check  list  of  the  eighteenth  century 
i  '.American  newspapers  in  the  Library  of 
Congress  has  been  compiled  by  John 
V.  X.  Ingram,  chief  assistant  of  the  pe¬ 
riodical  division. 


New  Orleans  States 

32,000  Daily. 

Guarantees  the  largest  Carrier  deliveiy 
HOME  circulation,  also  the  l.wgcst  Will  I  E 
circulation  in  New  Orleans. 

Week  of  Dec.  .SO,  to  Jan.  .5.  1913,  inclu¬ 
sive.  The  Stales  led  The  Item  by  19,.'>.">(S 
agate  lines  on  Total  SiKtce  for  that  period. 

THIS  IS  NOT  IRREGUI.AK,  BUT 
VERY  FREQUENT. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  recoid  shown  l,y  agate 
rule.  The  States  produces  results  always. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

Neiw  York  Chicago  St.  Louis 


ROLL  OF  HONOR 


Publications  axamined  by  the  Aaaociation  of  American  Advertiaera,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 


GAZETTE-Av.  Cir.  Nov,,  6,228..  .Phoenix 


CALIFORNIA. 


ENTERPRISE  . Chico 


RECORD  . Los  Angeles 

TRIBUNE  . Los  Angeles 

Daily  circulation  in  ezeeM  ol  63.000  cc^iet. 
This  it  the  largett  DaUy  Circulation  of  any 
newspaper  published  in  Los  Angeles. 

INDEPENDENT  . ...Santa  Barbara 


BULLETIN  . Ssn  Francisco 


CALL  . San  Francisco 


EXAMINER . San  Francisco 


ORCHARD  AND  FARM  IRRIGATION 

San  Francisco 

The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrigated  States. 

RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 


MISSOURI. 


GLOBE 


.Joplia 


POST-DISPATCH . .  .^ . . .  .St.  LouU 

MONTANA. 

MINER  . 77777:^.;  . Butte 

NEBRASKA 

FREIE  PRESSE  (Cir.  128.384)~~  Lincoln 

NEW  JERSEY. 

PRESS  . Asbury  Park 

JOURNAL  . . Elizabeth 

COURIER-NEWS  . . Plainfield 

NEW  MEXICO.  ~ 


MORNING  JOURNAL . Albuquerque 


FLORIDA. 

METROPOLIS . 

.  .Jacksonville 

GEORGIA. 

ATLANTA  jOURNAL(Cir.55.1 1 7)  Atlanta 

CONSTITUTION . 

....  Atlanta 

CHRONICLE  . 

LEDGER  . 

. . . .  Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA.. 

SKANDINAVEN  . 

HERALD  . 

HERALD-TRANSCRIPT  . 

JOURNAL  . . .  .7 . .  7:  .  77. . . 

STAR . 

INDIANA. 

LEADER-TRIBUNE . 

THE  AVE  MARIA...:.... 

.  Notre  Dame 

IOWA. 

REGISTER  &  LEADER. . . 

. .  Des  Moines 

THE  TIMES-JOURNAL. . 

KANSAS 

CAPITAL . 

KENTUCKY. 

COURIER-JOURNAL . 

....  Louisville 

TIMES  . 

....  Louisville 

LOUISIANA. 

DAILY  STATES . 

New  Orleans 

ITEM  . 

New  Orleans 

TIMES-DEMOCRAT . 

.New  Orleaiu 

MARYLAND. 

NEW  YORK. 

KNICKERBOCKER  PRESS. . . ...  .Albany 

BUFFALO  EVENING  NEWS ....  Buffalo 

BOLLETTINO  DELLA  SERA.  New  York 


EVENING  MAIL . New  York 


STANDARD  PRESS . Troy 


THE  SUN . . . . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 


MASSACHUSETTS. 

THE  HERALD . . Boston 

Guaranteed  daily  circulation  110,714  (average 
for  whole  year  1911).  The  Herald  is  the  news¬ 
paper  oi  the  home  owners  of  New  England. 

MICHIGAN. 

PATRIOT  (Morning) . Jackson 

Daily  (Except  Monday) 

Average  First  Nine  Months,  1912 
Daily .  10,613  Sunday .  11,039 

MINNESOTA, 

TRIBUNE,  Morn,  &  Eve . Minneapolis 


OHIO. 


PLAIN  DEALER . Cleveland 

Circulation  for  December,  1912 

Daily  .  103,732 

Sunday  .  1 40,769 

VINDICATOR . Youngstown 


PENNSYLVANIA. 

TIMES . Chester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH  . Pittsburgh 

PRELSS  . Pittsburgh 

GERMAN  GAZETTeTT.  ....  Philadelphia 
TIMES-LEADER  . .  .7.7. . .  .Wilkes-Barre 

GAZETTE  . . . .  .T.  .77. . . York 

SOUTH  CAROLINA. 


DAILY  MAIL . Anderson 


THE  STATE . Columbia 

(Cir.  July,  1912,  S.  20.986:  D.  20,956) 


TENNESSEE. 


NEWS-SCIMITAR  . Memphis 


BANNER  . Nashville 


TEXAS. 

STAR-TELEGRAM  ........Fort  Worth 

Sworn  circulation  over  25,(X)0  daily.  Only  daily  in 
Fort  Worth  that  permitted  1912  examination  by 
Association  of  American  Adveitiaert. 

CHRpNICLE  .777777777 . .  .  Houston 

WASHINGTON. 

POST-INTELLIGENCER  . Seattle 


WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 


CANADA. 

ALBERTA. 


HERALD . Calgary 


BRITISH  COLUMBIA. 
WORLD  . Vancouver 


ONTARIO. 

FREE~  PRESS . ..T.Lond^ 


QUEBEC. 


LA  PATRIE . Montreal 


LA  PRESSE  . Montreal 

(Ave.  Cir.  for  1912,  114,371). 
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AD  FIELD  PERSONALS. 


Glen  Buck,  who  has  handled  the  ad¬ 
vertising  of  the  Ford  Motor  Co.,  De¬ 
troit,  as  an  advertising  agent  for  the 
p.ist  year,  will  give  up  his  business  in 
Chicago  on  April  1  to  assume  charge 
of  the  Ford  advertising.  It  is  stated 
that  he  will  retain  his  connection  with 
the  Gardner  Advertising  Co.  of  St. 
Louis,  of  which  concern  he  is  vice- 
president. 

Mr.  Nugent,  formerly  advertising 
manager  of  the  Philadelphia  Record, 
will  be  advertising  manager  of  the  Bos¬ 
ton  American. 


Frank  B.  Hutchinson,  Jr.,  formerly 
of  the  Horseless  Age  and  Motor,  has 
been  appointed  advertising  manager  of 
the  Kelly  Springfield  Motor  Truck  Co., 
of  Springfield,  O. 


A.  W.  Smith,  who  is  now  connected 
with  the  Izzard-Jacobson  Co.,  of  Seat¬ 
tle,  is  to  devote  a  portion  of  his  time 
to  the  direction  of  the  course  in  adver¬ 
tising  conducted  in  connection  with  the 
University  of  Washington. 


Frederick  W.  Nash,  who  for  a  year 
and  a  half  has  been  advertising  mana¬ 
ger  of  B.  Fisher  &  Co.,  and  for  seven 
years  previous  with  the  salesi  and  ad¬ 
vertising  department  of  the  H.  J.  Heinz 
Co.,  has  become  associated  with  Ar- 
buckle  Brothers,  New  York,  in  a  gen¬ 
eral  sales  and  advertising  capacity. 


Fay  L.  Faurote  has  resigned  as  head 
of  the  copy  department  of  the  Charles 
H.  Fuller  Co.,  at  Detroit,  to  become 
director  of  copy  and  plans  for  the  H.  C. 
McCann  Co.,  at  its  Detroit  office. 


Guy  F.  Minnick  has  been  appointed 
assistant  advertising  director  of  the 
McClure  publications. 


W.  Haddon  Jenkins,  Jr.,  who  entered 
the  ad  field  with  the  Ireland  Agency  at 
Philadelphia,  and  subsequently  con¬ 
ducted  the  Philadelphia  office  of  the 
J.  Walter  Thompson  Co.,  has  joined  the 
ctaff  of  the  McManus  Co.  in  the  Journal 
Building,  Detroit,  in  charge  of  the  sales 
department. 


Harry  W.  Kinnard,  for  a  number  of 
years  advertising  manager  of  the  Ar- 
thus  A.  Everts  Co.,  Dallas,  Tex.,  has 
resigned  to  take  a  similar  post  with  the 
W.  A.  Green  &  Co.  department  store  of 
that  city. 


R.  H.  Cochrane,  recent  head  of  the 
Cochrane  Advertising  .'\gency  of  Chi¬ 
cago,  has  joined  the  staff  of  the  Uni¬ 
versal  Film  Manufacturing  Co.,  New 
‘ 


"Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.*' 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inks 
PHILADELPHIA.  PA. 


York,  to  take  charge  of  the  sales  and 
advertising  departments. 


George  M.  Burbach  has  been  ap¬ 
pointed  manager  of  foreign  advertising 
of  the  Munsey  newspapers,  which  in¬ 
clude  the  New  York  Press,  Washington 
Times,  Baltimore  News,  Boston  Jour¬ 
nal  and  Philadelphia  Evening  Times. 


il^ECTW  m  M 

Advertising  Agents 

Publishers’  Representatives 

ADVERTISERS'  SERVICE 

5  Beckman  St.,  New  York 
Tel.  Cortlandt  3155 


ALLEN  &  WARD 

25  W.  42nd  St.,  New  York 
30  N.  Dearborn  St.,  Chicago 


Hugh  K.  Taylor,  a  well-known  Texas 
newspaper  man  of  wide  and  successful 
experience,  is  now  advertising  manager 
of  the  Dallas  Democrat. 


Reed  Moyer,  until  recently  advertising 
manager  for  Weinstock,  Lubin  &  Co., 
of  Sacramento,  Cal.,  and  formerly  in 
the  same  capacity  with  Lipman,  Wolfe 
&  Co.,  of  Portland,  Ore.,  has  gone  to 
Spokane  to  take  charge  of  the  advertis¬ 
ing  of  Carr’s,  one  of  the  biggest  depart¬ 
ment  stores  in  that  city.. 


William  F.  Oakley,  formerly  in  charge 
of  the  foreign  advertising  of  the  Munsey 
newspapers,  has  become  associated  with 
the  New  York  American. 


David  M.  Botsford,  who  far  the  last 
'  two  years  has  been  the  advertising  man¬ 
ager  of  Meier  &  Frank  Co.,  Portland, 

;  Ore.,  has  entered  the  agency  business  in 
‘  that  city. 

CIRCULATION  NOTES. 

The  New  York  Times  contest  in 
j  -American  designs  for  women’s  hats, 

I  afternoon  dresses  and  evening  gowns, 

■  closed  last  Saturday.  The  entries 
i  largely  exceeded  expectations,  and  it  is 
i  estimated  that  more  than  one  thousand 
i  designs  have  been  submitted.  The 
I  committee  of  judges  which  will  award 
I  the  prizes  consists  of  Edward  Bok,  edi- 
I  tor  of  the  Ladies’  Home  Journal ;  Mrs. 

[  J.  W.  Alexander,  wife  of  the  artist; 
j  Miss  Annie  Russell,  the  actress ;  Mrs. 

1  Eleanor  Hoyt  Brainard,  the  writer  on 
fashions;  Miss  Abby  Underwood,  the 
fashion  artist,  and  Grosvenor  K.  Glenn, 
editor  of  the  Illustrated  Milliner. 

I  The  New  York  American  is  publish- 
I  ing  President-elect  Woodrow  Wilson’s 
j  “George  Washington”  in  sixty  instal¬ 
ments  and  offering  a  first  prize  of  $500 
and  1,533  other  prizes  for  a  three  hun¬ 
dred-word  essay  on  Washington’s  life 
based  upon  the  Wilson  biography.  The 
i  contest  is  open  to  pupils  of  any  school 
^  in  the  country  and  also  otters  prizes  to 
I  the  teachers  of  the  first  thirty-foui  win¬ 
ning  contestants. 

The  Navada  State  Journal,  Reno,  is 
;  offering  cash  prizes  ranging  from  $75 
I  to  $25,  to  the  most  popular  babies  of 
i  Reno  and  the  State  of  Nevada  elected 
!  through  its  voting  campaign.  Any  baby 
i  six  years  old  or  younger  is  eligible. 
;  The  campaign  closes  February  14. 
j  The  Springfield  (Ill.)  State  Journal 
last  week  announced  that  it  would  give 
I  a  twenty-dollar  first  prize  and  several 
1  smaller  prizes  for  the  best  one  hundred 
word  answer  to  the  question,  “What 
Would  You  Do  With  a  Million  Dol¬ 
lars?”  '' 

The  United  Contest  Co.,  of  Cleveland, 
of  which  Frank  Hicks  is  general  man¬ 
ager,  which  during  the  last  four  years 
has  conducted  several  hundred  circula- 
,  tion  contests,  sometimes  as  high  as  six- 
'  teen  simultaneously,  announces  that 
hereafter  it  will  carry  on  but  one  at  a 
i  time.  The  staff  will  consist  of  Mr.  Hicks, 
Mr.  and  Mrs.  R.  C.  Fetherlan  and  George 
;  Ellis. 


Beddow  Receives  Chest  of  Silver. 

Franklyn  P.  Beddow,  circulation  man- 
ager  of  the  Jacksonville  (Fla.)  Metrop¬ 
olis,  received  on  Christmas  Eve  from 
the  members  of  his  department  and  the 
carrier  boys  of  the  paper  a  chest  of 
solid  silver  as  a  token  of  friendship 
and  good  will.  He  has  just  closed  a 
very  successful  contest. 


The  Elizabeth  (N.  J.)  Times  recently 
printed  a  table  showing  the  number  of 
news  beats  it  scored  over  its  competi¬ 
tors.  According  to  the  figures  given  it 
printed  in  December  501  beats  to  its 
neighbors’  61.  In  this  list  is  included. 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG.  COLLIN  ADV-  CO. 

1 1 5  Broadway,  New  Y ork 
Tel.  4280  Rector 


BRICKA,  GEORGE  W.,  Adv.  Agent. 
114-116  East  28th  St..  New  York 
Tel.  1528  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


HOGUET  ADVERTISING 
New  York  Office, 

20  Vesey  Street 
Tel.  Cortlandt  2252 


HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 


KIERNAN,  FRANK  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 


MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
27  William  St..  New  York 
Tel.  Broad  1420 


ANKRUM  ADVERTISING  AGENCY 
Classified  Specialists 
431  S.  Dearborn  St.,  Chicago,  III, 


CLASSIFIED  AD  COMPANY 

Clearing  House  For  All  Agencies 
Karpen  Bldg.,  Chicago. 


GUENTHER-BRADFORD  &  CO, 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 


LEVEN  ADVERTISING  CO. 

175  5th  Ave.,  New  York. 
Majestic  Theatre  Bldg.,  Chicago. 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba 
N.  Y.  Office,  llth  Floor,  Fuller  Bldg. 


JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  York 
Mailers  Bldg.,  Chicago 


BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis 


CARPENTER-SCHEERER  SP.  AGCY 
Fifth  Ave.  Bldg.,  New  York 
People's  Gas  Bldg.,  Chicago 


CONE.  LORENZEN  &  WOODMAN 
Brunswick  Bldg.,  N.  Y-;  Mailers  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City 


GRIFFITH,  HARRY  C. 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 


HENKEL.  F.  W. 

People's  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465 


LINDENSTEIN,  S.  G. 

1 18  East  28th  St..  New  York 
30  North  Dearborn  St.,  Chicago 


NORTHRUP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 


PULLEN.  BRYANT  &  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 


PUTNAM,  C.  1. 

45  W.  34th  St..  New  York 
Tel.  Murray  Hill  1377 


VERREE  &  CONKLIN.  Inc. 

225  Fifth  Ave.,  Ncjv  York 
Tel.  Madison  Sq.  %2 


STOCKWELL,  W.  H. 

629  People's  Gas  Bldg.,  Chicago 
Canadian  papers  exclusively. 


of  course,  all  exclusive  items  of  local 
news. 


ADVERTISING  MEDIA 


The  Denver  Post  announces  that  dur¬ 
ing  1912  it  printed  8,609,132  agate  lines 
of  advertising,  a  gain  of  1,213  columns 
over  1911. 


The  Toledo  (O.)  Blade  has  issued  a 
statement  showing  that  the  amount  of 
I  advertising  printed  in  1912  was  7,816,844 
'  agate  lines,  or  a  gain  of  632,6^  over 
I  the  amount  printed  in  1911. 


The  Houston  (Te.x.)  Chronicle  broke 
its  circulation  record  in  December  by 
publishing  an  average  daily  circulation 
of  31,007  copies. 


ILLINOIS. 


CHICAGO  EXAMINER 

The  Urgeat  Morning  and  Sunday  Neera- 
paper  weat  of  New  York,  and  the  gfeaH 
Home  Medium  of  the  Middle  Weat. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmittakable  leader  of  the  North  weat 
Ahead  of  all  American  newspapers  exc^  one 
in  total  volume  of  busineu  carried.  Qrsala- 
tion — Daily,  86,100;  Sunday,  84,160—80% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


REDUCE  COSTS  OF  PRODUCING  PRINTING 

TURN  WASTE  INTO  PROFIT 

by  the  old-time  method  of  economy;  not 
cheese-paring  economy,  but  wise  and  real 
economy;  save  the  waste. 

TN  every  office  there  is  a  la^e  daily  acenmn- 
^  lation  of  waste  paper:  it  is  worth  money— 
a  great  deal  of  money.  If  yon  save  it  all.  buy 
a  WOLVERINE  BALER  (sold  for  »4S  or 
according  to  size)  you  can  declare  a  dividend 
from  proceeds  of  sale.  And  yon  willimprove 
sanitary  conditions,  reduce  risk  by  fire,  pay 
1004>  to  TOOt  on  the  necessary  investment, 
encourage  economy  in  your  force.  Don’t 
overlook  the  fact  that  we  make  and  sell  type. 

Barnhart  Bros.  &  Spindler 

Chicago  New  York  Washington  SL  Louis 
Dallas  Kansas  City  Omaha  St  Paul  SeatUe 


Press  Clippings 

Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere— can 
be  supplied  by 

BURRELLE 

CHARLES  HEMSTREET,  Manacer 
4S  Lafayette  Street,  New  York  City 
EstabUsHed  a  Quarter  of  a  Century 


THE  EDITOR  AND  PUBLISHER. 


.  Janu.ary  i8,  1913.  .  I 

The  Sporting  Editor’s 

Best  Friend 

An  Unsolicited  Xestimonial 

'  r 

Chicago,  Ill.,  Jan.,  2,  1913. 

AUTOPLATE  COMPANY  OF  AMERICA, 

New  York  City,  N.  Y. 

Gentlemen: — 

I  am  a.  SEMI- AUTOPLATE  enthusiast.  While  Managing 
Editor  of  the  Milwaukee  Leader  1  persuaded  the  Business  Man¬ 
ager  to  install  a  SEMI- AUTOPLATE.  After  it  was  installed  I 
beat  the  town  on  sporting  extras,  our  regular  time  being  three 
minutes  from  the  time  the  telegraph  instrument  clicked  off  the 
last  play  until  we  were  on  the  street.  In  the  rapid  production 
of  this  paper  the  AUTOPLATE  played  a  most  important  part. 

The  simplicity  of  the  machine,  the  rapidity  with  which  per¬ 
fect  plates  can  be  produced  by  half  the  labor  needed  when  using 
the  old  hand  stereotyping  methods,  the  advantage  it  gives  to  the 
editor  in  advancing  his  dead  line  within  a  few  minutes  of  press 
time,  all  help  to  make  the  SEMI-AUTOPLATE  a  welcome 
addition  to  any  up-to-date  newspaper  plant. 

Very  truly  yours, 

GORDON  NYE. 

Mr.  Nye  simply  voices  the  experience  of  other  evening  papers 
•which  have  installed  SEMl-AUTOPLATES. 

Your  starting  time  cannot  be  satisfactory  so  long  as  you  use  hand  f 
boxes  for  plate  making.  If  you  wish  to  have  a  SEMI-AUTOPLATE 
ready  for  the  sporting  season  you  must  order  it  now. 

AUTOPLATE  COMPANY  OF  AMERICA 

HENRY  A.  WISE  WOOD,  President  '  .  BENJAMIN  WOOD,  Trees.  &  Geii.  Mgr. 

One  Madison  Avenue,  New  York 


